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oo . 7 We are all consumers ‘ot goods and services. And, since very few | _ 
| _ ‘things in life are free, . most of us are understandably’. interested in ae oe “i 
‘getting. the most for dur money, ‘in. terms of both quantity and quality. - 7 aes greens 
_ However, | getting the maxdmuin | ‘value for,every dollar 1s not ‘the ‘only ane S, 
- : . ability: needed by today' 8 ‘Consumer. - ‘Issues related to product safety,” . | 
- | federal legislation, decisions about health. care and nsurance, ‘savings | 
. and investments, and myriad other aspects of economic. behavior must be = 
‘déalt with daily, and doing 80 iutelligently and responsibly requires: _— a 
4 "specific skills ‘and ‘knowledge. . 2% 7 i ites 
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. During. the: last sevetal years, a great number of nateyials hi have e 
been deye loped and. published for teaching young, people--espécially 

- - pew and‘ sénior high. school students--how to cope. intelligently. with . _ 

ve i ee cofisumer “decisfons and problems: , “Indeed, ‘so. many different: kinds of © a . ie 

‘materials are available, from such a great variety of sources; that 

an educator’ who wants to ‘teach consumer économics oe faces a . , 7 - 


problem of confusing abundance rather than one ser lac 
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appropriate consumer education materials, the authors of this source- : 
book collected samples of available materials, analyzed them, and 
. developed this annotated list of student and ‘eacher| resources. ° We 
hope that it will be a usefull addition to any teacher's reference* \ . 
an library as well as a helpful guide to all. consumers. 1b selecting 
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as _TerRopucTION 
—_ eet education, as’ m etcalhy theft. S. Office fof Consumers! ue 
Education, is "an effort to. prepare consumers. fox participation in the 


marketplace or for situations involving use of resources, public or 


private, by impayring the understandings, attitudes, and: skills which 
will enable them to ‘make rational .and intelligent consumer decisions 
in light of their personal values, their recognition of. tarketplace 


 MEReEnaeives,, and social, economic, and ecological i nan 


The: primary purpose bf this sourcebook is to ‘assibt teachers, , 
grades K-12, who are ‘teaching consumer: education or who plan to. incor= © 


_porate consumer education content into. their ‘courses. A. major compo~ 


nent.of the book is an annotated jist of currently available student 
and teacher materials. Also provided are curriculum models, examples 
of classroom strategies, suggestions for using community resources, a 


selected list of agencies and periodicals that serve consumers, and an | 


analysis instrument for use in: selecting ee de materials. 


In identifying: the consumer education focus of the materials ana~- _ 
iyzed and the exemplary classroom strategies, we used the following 
categories suggested by the U.S. Office of Education: | 


1. Basic economics of the marketplace 


2. ‘Legal rights redress, and consumer law . -_ ~ = 

i Le : b 
-3. Financdal mana ment and credit ne d. a 
4, Ener fy consumption -and ‘consérvation, public ‘utilities - 


Suc Major purchases (food, vi; hicles, insurance, medicine, housing) 
‘6. Special problems (advertising, public safety) 


7. ‘Federal ‘assistance and. services (Medicare, social security, 


Medicaid) 
8. Consumer representation © 


¢ “« 


thy 


9. ‘Government regulatory processes 7 . 


Most of the available curriculum maceeieie: are - related to several 
of these categories, rather than to ne of them exclusively; however, 


“in selecting both materials and classroom lessons, we have attempted | 
to present a.variety of sources for each topic. Several other ‘con~”. 


siderations influenced phe selection of ‘entries: usefulness torédetain 


_ groups, especially. bilingual and rural students; inclusion of a values 


approach to consumer problems and decisions; and en of ‘the: 
community in’ consumer education. > . 
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_ Because of the expanding nature of the Fteld of ae adycation; 
a number of additional factors had to be considered during the process | 
of selecting content for the sourcebook. A brief explanation of these 


' relevant factors is presented at the beginning of each major section. 
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ies © the student materials described in, this section are grouped. into’ | BF oe ws 
=< ‘ four’ major categories: ‘textbooks, . supplementary print, materials, | s\ 


supplementary audiovisual materials, and games and stmrterione. “ane 
four categories are defined as follows: 


ies ; eae 7” flex Books.” “Print ‘materials which ‘could be seed ea a Fuld « ‘one- a oe m4 
a a “year or $ne-semester course have'been classified as texts. Materials - — 2 aes 
j . in. the’ textbook ‘section, classified by grade levél, reflect - @ variety “— 3 8 


| of teaching approdches.. The following. criteria were used: in selecting. 
texthooks for inclusion: 


i _ .! ‘=<Is the matefial relatively ¢ current ase or. later copyright. date)? oe 
ie a = --Is the. student' interest: level high? _ ~ “ —  S -. i a . 
. Is" ‘there a teacher's guide? eo Fg 4 oe a a 7 


Materials which did riot meet at least two. - ‘tesa three eriterta . 
-were not -included. a . 3. , 


Supplementary brine Materials. Supplamedeacy> print: materials were - 


, selected using. the same criteria that were.used for eektbooks. -Most of 
these materials were designed for use in one or more class periods, 
in longer units, or ‘in minicourses, and could be used ih any of a humber . , 
Doe _ 3 ' of subject areas--e.g., social studies, home economics, business educa~ i _ s 
. tion, or consumer education, The.types of materials included: in the © 
category are pamphlets, books, ‘duplicating nASEEEE) overhead transpar-. 


encies, anetetudent workbooks. . = 
iy oo Supplementary Audiovisual Mgteriais. The majority of audiovisual _ oe 
es ‘materials described in this sourcebook are available ‘in kit format and ae 
ae 2 ' consist of filmstrips, cassettes, or both. We have not, included. 16mm 


film analyses; however, there are many good sources. of films listed 
.within the texts and supplementary materials described in this source- 
‘book as well as in various other bibliographies. Like supplementary 

print materials, these materials can be used in a variety of units 
ranging in length’ from one class period, to several weeks. 


Games and Simulations. An excellent way to involve Buteaes in con ©, ke 
sumer education is to use games and simulations. Many of these require 
-. students to role-play manufacturers, retailers, ‘consumer advocates, con-" as 
"| guilers, or government officialsiy eal insight into the actualities of _ 
an the consumers’ world can be cai RR rush participation in: games and ‘ 
*.  # | gimulations. Most of the ones included here can’ be used: ina wartecy 
"of contexts for varying. lengths, of time. . | 
-y ° . > Information Provided . ; a 
The . following kinds of. information are provided about ‘each set of . 
materials described in this section: grade level, reading level, Seice 
subject area(s), atrategion and, pequstensnte for ai | and consumer eco« 


nomics focus. . . 2d Sage ms 
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Grade Level and Reading Level. The. stated shai level ‘reflects ‘the a 
. publishet’s or develdper's assessment. When' the analyst believed that: 

. ee 8 thepmaterials were. 5 a a for . other. levels. een are ‘shown. cig 

4 7 parentheses. . 4 


_. Moat: of the nein jgateriale vere ‘assessed: 164 reading ‘level: ‘by ‘means 
. _ of the Fry Readability Test. (Edward Fry, Reading Instruction for. Clasgroom — 
oe and Clinic, McGraw-Hill, 1972). The Fry test has been: ‘substantiated by. 
on. tee FOS@arch, takes little time to administer, and correlates. at an’ 80=perceng. . 
rate with: other reading scales. The reader should be cautioned, -however, _ 
that the Fry test is based on an average of. three 100-word passages, taken 
at random from the written materials; thus, ‘readers may encounter both ; 
.. difficult: and easy passages that are above or below grade level in any... 
given text.. For some materials that contained. too little text marter for 


application: of’ the Fry’ ane, the; ae level has been described ‘as "not 
te aca 


Priice(s). “Price ti foraation ‘as -been. given for all materials. ‘Le ; 
ee a the publisher offers a discounted - achool. price, this 18 the price stated. - 
. For the most part, prices are. accurate as of, the. 1978-79 school year. ~ . 
Since. prices frequently change, however, they are included only to pro-. 
vide a general indication of the costs of. materials. Contact thé pub- 

_ lishers or their local representatives for current. prices. 


Subject’ Area(s). We have. attgmpted to. ‘relate the materials to the ae 
_-8ppropriate content area of ‘the clfriculum (other than. consumer economics) - 


ny 


~in which it can best be used or ig most applicable. At the elementary © sea e 


"', . level (K-6), the content area 1s most often’social studies or arithmetic; “ 
‘in n grades | i through . 12, various courses are specified. | a oo ¢ 


Strate iesgand Re uirements for Use. In writing the bapuarive com= 
“ponent of the annotations, we considered rationale, objectives, teaching 
fo strategies, haa teacher training aque tament and cn estimated 

_ time required’ for using the materials. | ; "gt 


Consumer Economics Foc s. - The following cay is used ‘throughout this’ 
section to designate” the consumer economics -ecue of the materials being 


edeeees bed: e - 
A--Basic economics of the marketplace , 
7 -Be-Legal rigs, redress, and consumer law . 
ae C--Financial management and’ credit: es oy 
‘D--Energy: consumption and’ conservation; public utilities: . 
Ru .E--Major purchases: food, vehicles, insurance, medicine, housing. 
ey F-~Special problems: -advertising, product. dafety et 
ao a ae, abeiecance: and services: Medicare, social cen a. 
. me arcane 


“¢ : - 


H--Consumer representation | 
I+-Governinent regulatory processes 


7? ‘These areas of concern fqe consuners have been identified. by the U.S. 
, Office of ‘Education, Offite of. Consumers’ Education. 
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ee Ay BO eachoof the 30° ‘chaptera/. Nearly. ee aspect. of consusierien { dealt. “eae 
("atch ‘There’ is: also a. chapter on the metric systen. End-of~chap - 4 
activities under tbe heading “’Problema: and Projects" furnish inter 
8 ‘and stimulating suggestions for digcusgion questions, community: in 
y Sg EN gations, | computation éxercises, ‘and using” such. resources, as Consume a 
aa .Reports, sales catalogs, and, libraries... _ Comparative shopping,, analysis, . ‘ ev ae 
e 4 -_and. evaluation of documents ‘pertinent. “to, consumers. oe also suggeste as " -_ 
al exercises. de _ : 


Pe 


f o a ~ oe 
ordimatied’ with the text, devotes\’ 
“twa. sections to review of the subject Watter in gach chapter. and? ‘two 7-4 
— sections to subjective exércises. whichtall’ for applying ‘previousiy .: * 
acquited knowledge ‘or’ solving hypathetica® but realistic problems. The 7 
' teacHer's manual dacludes answets to all’ questions posed. in the text and\-. 
mbye than - 350. multiple-choice test questions. ‘Instructional objectives . 
for each chapter .and additional suggestions, oon pctivitjes are’ provided, 
Ph Bae along with ea eceaes masters. -~ a 7 ee ee. 


The student workbook: which: text 


"lee 
yt 


Me ‘ . ‘ . wh, x Baer 
“oy . as | . ‘ ’. a 4 Oe Get t vf 
: . . : 
a 


a ee 4 consUmE ACTION, 0 7 es . ae 


, 7 Author(s) /éditor(s) - 2 John’ S. | yrton and. Ronald Ry Rey A 

| | Publisher ~~ - a Houghton Mifélin eo ee . 
7 _ ie ne ee . . . 1978 = ae . = ‘ _ os . 
ai My bg Grade level" wo. "9-12 (7-8) coe. Oar. e. | 
| "Reading: (grade) Levet | Fe “ys eh Won ok eee 


ee "Consumer economics. foqus © 


‘ . dnterviews, and consumer problems; 


Materials and'cost Bae 

» . 4 . 7 ‘ .. % . 
9 Subjéct ‘azeais) . a j 
‘geet * sbcial acudig _— oe nec 


rs) a Pe alae . ; : eaeey 


*. Spaperbound,. $3.72. or. 
a Buginess. edy dation, home ‘economics, _ 


wee \ 


; Ay By ¢, E,. F, Ay ~“a a AD 
= ne: = Pr oer }, 

ae Thi: is a. ‘one-semester text designed to ‘help. students "developt 

the skills, needed, to survive. and prosper in. the. marketplace," setts 
written. ‘with: ‘the teenage consumer in mind. “The authors feel tha 
. consumer education program. should provide’ basic, content for preparing — 
/ young adults to bé intelligent pnd di taisertng. pipers: aad money . 

' managers. " oe . . 


ae . The six units examine decistion king: and, peers the. Goat “value. 
for your: dollar,. the marketplace, credit, automobile. purghaedng and-,’ i 
. financing, housing, health, ‘and saving Each unit is lized. into. 
chapters which contain simulated exp rien s in the" “tote of case studies, 
ought questions, inquiry-oriented 
exercises, and, activities involve the student. directly: with reeources 
and retailers in their community. Relevant information about censumer. 
law ia included in each chapter. ‘The instructor's’ guide is. useful in * 


planning macs espons and. acentaine reproducible unit testa. ° 
4 @ysuiet DECISION: MAKING. GUIDES 10 BETTER LIVING: se, - 
Author (8) /editor(s). 


tonan Py Warrmke ,- "Eugene D. lend 
Beulah E. Sellers. , 


Publisher oa o 3H : - South-Western ; - 
Publication date | : 1977 . : 
‘.- Grade level te 9-12 ? 
_. Reading (grade) ‘eval . 11/12 a 
"Materials and: 60st . Text, hardbound, $9.48; student supp le- 
: ment, $3.48: achievement tests, $.60 
{ t each; teacher.'s guide, ‘free .; Tae, ee 
subject area(s) : : Business education, economics 
a _ ; Consumer economics focus “A, B, C, E, F, G, H, I: : 


. The authors of Consumer Economic Problems, ninth edition, have 
incorporated six chapters of that text into this beok, which places an ban 
expanded emphasis upon, consumer economics and nininbege economic theory. 
The stated objectives are to help studentszunderstand he operation of 

our economic system; the relationships between business, labor, govern- 
ment, and individual decision making; the rolelof money and banking; the 
economic principles essential for participation as 7 citizen/voter in | 
coping ‘with economic issues; wise managément: of one's economic affairs;, 
efficient production in” one's “choserr occupation; the application of the 
pecnetpies and procedures of busines’: to mandgipe 1 income; wise “ty 


uy 


4 wy a . + 


D 
ae - 4 : * <t, 
, Text, eee 25; teacher’ a. eave, 8 


the ae woe ae 
ry “ 


_ performaive 


Promoting” student participation. 


posta pote. eee ‘ Sian Saat bo a eet er a aa ane oe ee 
ae nt ‘ as a ae hy hye : s ee *. ital. ‘ 
ae a4 Ss aod A ee ee ee ee a eee 
s- fa tas te! OR aR re ae hi 


Macssa/ sont a “ “ : se os oe eas as S a er ane ee oe —_ i 


on 


the Geis eptaek Ga ceclance rey Legal eights: wag: 
responsibilities; wise spertding.and use of credit; pre ener tes ‘of leas: 
through: dasurance; and procurement bi a aoe 


‘1 The content is adequate for a one-year course 4£ all topige’ are 


" covered). but by deleting ‘soine ofgehe material the book: could ‘be used for 
-@ semester course. The sequence of chaptere” can be’.rearranged by the . 


teacher, who should be thoroughly grounded in the. principles and pro-. ~ 
cedures of business: and possess. ia we dn ; stimulating: discussion. and « 


7 ra Mi 


_ Each of the 25 chapters includes - review queations,: disetssion ques-"- - 
'. tions, consumer probletis, and ‘suggestions for.community projects. The 
-Consutier problems are challetiging’ ‘and’ require arithmetic skills... Some . 


” of the community projec®s: ‘would be difficult to carry.out in d@ ‘rural. a 
‘area. , The student supplement. contains true/false. quizzes, vocabulary. 


Mrs, 


“work, graph and chart exercises, thought problens, and questions. related. 

‘to. values clarification. Enrichment activities and — to, the et: 
manual.” Objec= 8 

' tive achievement. tests ee ee five chapters are available. — 


o 


questions posed in the text are found in the teacher' 


: hey ‘CONSUMER ECONOMIC PROBLEMS (NINTR EDITION) 


Author (s)/editor (s) Roman F,°* ‘Warmke , Eugene D. Wylie . 
. Publisher go South-Western ; 
_. Publication date Dot © «1977 . 
| Grade level ~, 29el2 » = J Byes i 
7 Reading igrade) level ° 11/12 ig 


Jext, hardbound, $7.98; student supple- 
ment, $2.57; tests, $,39 each; consumer 
guides, $1.98 each; teacher's guide, 
free 


“Materials. and cost ae 


Subject area(s)‘ ‘ Business: education, diet Abucive... 
: ‘ education, economics 


ee F 
ee ec at oh 1 


Consumer aconomics focus 1A» B, nie E, ‘F, G, H, I 


The fact that nine editions ‘et this book have been published is ew- 


dence of its acceptance in the. consumer education field. The authors 


state as their objectives providing understanding of money management 
skills; the roles an individual: performs as a worker, consumer, and 
citizen/voter; the relationships between consutiers, producers, govern- _ 


-“ment, ‘and -foreign trade; -the. interrelationships between personal and. 


aggregate economic analysis;' and, ‘finally, the interrelationships betyeen 
economic analysis and the problems Of society. 


‘The text is daviecel for a one~year course, ‘but with limited para- 
meters it could be used in a semester course. For example, chapters 1-8 
emphasize the U.S. economic system and how business Operates; chapters 


917 are concerned with how businéas and the economy of the nation as a 


ro 

7 o 
bn 
oe 


- 


gerrye, are attectdi by piminase. and. gouiinabat cece personal, 
naw, * asic, “and: consumer- ecchombc’s ‘are -dealt with - ‘in chapters 1832. 
oa parts. nay ‘be taught in ‘any “sequence the tdacher : ‘chooses. The oe 
“Yghould be thoroughly grounded in the. principles: -and proceduces of *-. 
~ os ‘business, ; oe ge " 


a. 


' . ; . - . 4 


ae | ‘The. teacher's manual, provides helpful ogusations: for, enlivening 
aw hoe _ the course, review'and discussion quegtions, and methods for further 
ao sepeending the activities described’ in’ the text. . - : 
7] : . ” 
‘The consumer guides present facts and. suggest procedures and 
cg practices related to purchasing food, clothing, furniture, appliances, - 
7 + gar@, Health services, and medicine. The many activities in the guides - 
at ae which Involve: comparative .shopping in one's community make the guides 
a necessar> adjunct: to the’ text, The student. supplement also suggests © 
a variety of. student-oriented consumer activities. Achievement tests, 
Z abjective. in format and encompassing three chapters each, are available. . 


_ The reading level is high, and atudentg below the 12th grade may 
have difficulty dealing with! the vocabulary as well as with the. plethora 
"of statistics and the encyclopedic style of the book; The text is 
traditional in presentatioz: but comprehensive in content. Many of the 
Suggested. ptojects and discussion questions provided at pene end of each 
+, chapter are not of. “compelling interest... - 


tle 


CONSUMER IN AMERICA, THE Oe | oo 


o 


: ae tN. iy Aiebor(s) editors 7 W. Richard Plunkett» —_ 7 
os %,. os Fite _ Publisher. _ "f Hatcourt Brace Jovangvich _ 2, 
% ‘i our Publication ate _ 7 1979 ~~ 7 . . 
7, " . ” Grade level « * o2i6 we . oe 
a Reading (grade) level 6/7 K | , 
; . _ Materials and cost . Text, ‘hardbound, $7. 95; teacher’ 8 guide, 
my 8 8 paperbound booklet, $.90 : 
oe - : : Subject area(s)- - | Business education, career education, 
2 / @ economics, home “economics . 
Consumer economics focus A, B, c, E, .F, G, H, I 


. This well-illustrated, interesting; ciesrig written text, gui table 
for use in rural as well as urban- schools, is designed for éither a 
" Semester course or an eight-week unit. The author's goals are to help 
* _ stude ts understand ‘the basic rights and responsibilities of. consumers | 
i Raa “in co ‘etiterprise society ‘and the ways in which pefsodal goals and~ 
values affect consumer choices; deWedgp reliable decision-making skills . 
ee ay - . for spending, saving, and investing; evaluate a ll in the'market- 
=—_ place; ‘and gat the most for their money. _ @ 


Hach of the 16 chapters concludes with review, vocabulary deyelop- 
ment, and.suggestions for applying knowledge. wia investigation, research, 
and community projects. Emphasis on values clarification is evident 
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ee »Naterials/Student — i ry eae ee 


' 7 . ' ’ 
o . . a, . mA 


: thronghout the text. ‘the appuadiese provide assistance in, figuring Wo 
; federal income tax, calculating annual rates Of interest, and, balanc-. . 
. , ing A checking account, in addition to.a list of state sconsumer; agencies 
and a very complete glossary. The teacher's guide lists objectives for: 
' each chapter, provides anawers for the chapter’ exercises found 4n.the . 
student text, and presents & bibliography 7“ films and: pigetetes read-. 
ings for each chapter. . a es 
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6. CONSUMER MATHEMATICS : 


“Authon(g)/editor(s) William Goes 
Pubtiate Ee Harcourt Brace Jovanovich 
Publication date y . "1979 _ 2 =e as 
Grade leyal ; | 9-12 ty Sa, o ad 
Reading (grade) level a . © ae oo oe 
Materials ang cost . —_ Text, hardbound. $8.70; teacher’ 8 guide, 
a $3. 155: activities book (forthcoming) 
Subject area(s) Mathematics 


Consumer economics: focus , “.C, D, E, G 

Consumer Mathematics is-intended to- ieach” Secondary students basic: 
mathematical skills through an examination of consumer issues. The-con- | 
sumer content covered includes purchasing, maintaining, and insuring an 
automobile; food costs; various approaches to clothing purchases; housing; 
_ budgeting; ‘taxation; credit; banking; insurance; and inves merits. The * 
mathematics topics include whole numbers, fractions, decimals, EAGAOy pro- 
portion, percentages, and the metric system, |. 


The text is ‘designed to provide a:baais for a year of dnatiuceion: 
although individual chapters might be used as supplemental materials in. 
a variety of courses. ‘The author has used many case studies and examples 
which are relevant to the lives of students. The open format, large type, 
pictures. and illustrations, and interesting, examples aré all calculated 
to stimulate student involvement. This material seems best suited for 
students who are Gaorceenne below grade level in mathematics. 

7 . vw 

7% CONSUMER SKILLS o4 


_Author(s)/editort(s) .' Irene Oppentetn ~ 4 = Ry 


Publisher ~ ' Charles re “Bennett . 
a ee : es i eae \ an . 
. Publication date ~ bog 7 L987 # ‘ - 
Grade level - GAD ew, — “#3 
Reading (grade) level ‘ex 9/10 Ra %.. : rh 
Materials and cost Text, hardbound, $7.47; “teacher's guide, 
: paperbourd, ‘$3.75; student guide, paper- 
nae $2497 
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' and-economic systems. 


. Ee, aoe see BI Te : = : has 
ae Subject! ‘aged (s) ae career education, ‘home economics a 
“-Gotstiner economics foctia. AY By Cs ‘Dy. E, .G,. as : 


6 Saye . yp? - ca ees: : 


a as 


Ge “Written on ‘the premise” that) young senpie cannot afford to. “Learn, ‘only | a 


from experience, ‘this. text: ja-d fsigned bo help students acquire shopping - 
skills, spend money: wisely,: arid get! the. most for their time, enétgy, and™ 


dollars. The text can be. used" fora semestér course, @ bo phen Y ‘course, 


or. a minicourse; the chapters can be used independently afld nonseéquen- — 
tially. The teacher's’ guide lists performance goals, key ideas, acti- 


vities, and resources fo nae as well as. referénce materials and « 
audiovisual regources. 7 . _ 


~ 


The five sections of” the book | deal with nearly, evary aspect of 


-", consumer education,..and the 17 chapters are fairly comprehensive in 


their coverage. Section 1 ‘concerns money management, including | exami ff 
nation of personal values.. Section 2 suggests how to develop skills tn. 
shopping wisely for:clothing and ¢ars and in securing good information 
before purchasing. . The- third section, "Protecting Yourself," informs ’ 
students about sociaj insurance, health care, and legal rights and " 
responsibilities, "Looking Ahead," section 4, -deals with career plan-. 


. ning, bank. services, life insurance, housing, and investing. The last. 


section deals with the environment ,,. ‘conservation = energy problems, 


‘ Within each ‘chapter are case studies that pose problems ie stu- 
dents to solve and promote class discussion. End-of-chapter extending 


“activities direct students to visit services, institutions, or people - 


. 


in. their communities who can furnish information relevant to the chap- 
ter. The-student guide contains self-administered tests in addition. 


» to activities which involve analysis of ‘advertising, valuing, compu- ° 


tation, research, and problem solving. The activities and readings 
“would be relevant to students ‘in both ; rural and ‘urban areas. 


8. ECONOMICS FOR YOUNG ADULTS 


Bertram L. Linder 
> Publisher - WAH, Sadlier 
Publication date a 1977 6 

: Grade level — oi  < ace . 
MW 2a. Syke 


Ve 


Author (s) /editor (s) . 


Reading: (grade) level 


‘Text, hardbound, $7.95;' student workbook, 
$3.51; ‘teacher! s guide, $3.81 


Subject area(s)” Career education, econonics, dbcial~ 
Ps * * studies 


| Materials and cer 


Consimer economics focus ry B, €,; -E, F, G, H, T 


rn ed i 


. Although this text sets forth no is tonal, goals, or » abjentivas, <“ 
» the -content is clearly geared to consumer education and to presentation 


5 : . fin . . % 
? “ ‘ake 


is 


< cm 


a eee a ie 
ee le _Meardale/Seadand. oe a 


ee ae Py 3 fo be os DER be as eo 
a) rare . i % Pea. ae : og 


ms : ‘ z 
e.? .o j mee ee 


ek Noe “e's 


. a “ahs of the baste principles of ‘aconontes.: Material $ tistene for. ‘a ae gs Ge ae ae 


i . oF ' . , wi 
ay : semester course is Psdmesnes Hin pew aoeged Part 1, Aneticans. as. fo 


Br a F aa The pie sta conaeteatina wore than. half ‘of ‘the ae wo He 
oe BOOKS. ‘are Aericans: at Work," which deals with career education, wages ‘ae 

oe 4% and ealaries, organized labor, and social security; "How Americaria Live," 95 

: ‘which discusses the American way of life dn terms. of economic measurd— _ th hes 

- ments; "Business. in America," which presents types of. business. organizga~ = 0 0s ss 
‘ tions, comparative: ‘economic ‘systems, and the. ‘government."s role in the” : 
economy; ‘and "Urban “Economics, '’. which is concatned wich: the stoweh: of ae Ae oh 
“eities-end attendant sconomic’ problems. ee "| ee 


ae ee End-of-chapter activities include thought-provoking ‘questions ae . 
|, “. suggestions for ‘community projects, -The teacher's guide aubplies. ek, 
a, ., tives, content outlines, motivational haat and extension activities 
4 for each chapter,’ 3 ae a ee a : 
a a eaaanecn and Discovery, the setae workbook, is ‘entirely Beidae: . 
oo 4" toward skill development. The activities therein ask students to inter-— 
= pret graphs, charts, posters, cartoons, ahd flow charts, ‘and.in some:  #F os 
cases to’ make or-plot. their own visual: aids. Content related to’ consumer ‘°° Ce ee 
; Rhee eva community surveys;: advertising, atid comparative ee is . < ae 
- . @ « . dncluded. The pages are, as to facilitate removal ; a ae. - 
oe GENERAL BUSINESS concePrs,. VALUES , erin - 


“, 
a 


» uehor ip) /edivor(s)’ : . Herbert L. ‘Lyon, Tohn ™ Ivancevich 


- 
Pubfisher rs 7 4 Harcourt Brace. Jovanovich - 
; “Publication date 5 | 1976 il 
-Glade level " (912 ye ' ; 
en = Reading (grade) level . - 10 a a ‘ . 
Materials and cost —— Text, hardbound, $8.25,5°2. student acti- 
a A vity books, $2.70 each; teacher's guide, 
eae $3.90; 2. test. booklets, $.75 ead: es 
te " oh, : 
Gybject aréa(s).. a Business edugation: economics ee ie 


: Conauner economics fowus A, B, C, 6b; Fy G, ‘A, LT z ; 
, ; the” authors’ four main Pop iiea=-ec nium Perce consumer aware-, 
», ness, personal utilization, and - career. awareness+~are well covered, in this - 
- _ text for a ‘year-long course. ‘The tén self-contained units compriging 43 | os “7 
ol ‘ chapters can be -saught in any sequende. Each chapter ‘includes ‘sigh wt cs 
~".  gpécifie activities as vocabulary exercises, review questions, and thotight,.- se 
questions. ‘Although the bopk stresses read-and-discuss strategies more *: 
* than community-o oMfented: activities, it may” “be Tess appropriate for rural Ak 
areas than for urban environments. A table feature of the text ‘is the - Pipa 
_ large number of interésting photographs ‘and’ “llustrations. There’ is a 
+ heipful picaeatd at = end of ene book. Swe , 


8) ee ea va : GPa a . 7 
ee oe, The te chet a. ‘manual ie ° tiines “taadidng peonedirea | for lentigo 
a etapear ‘ig’ sa-explicit in its directives and‘so full-of resource pugy |. + fea 
eee ‘gestions, supplementary réadings,,and reproducible charts, graphs; .)") 


‘maps, and/ business forms that even: a. teacher without: background or. 
i training in business or economics ana would feel eee 
aa s Se using ie materiel: _ a ; 


puzzles, Secu tany cue paises essay questions, activities. 
(cate orized’ “for artists”. and "for - bd es and review quentions, 


th 


sal: " LIVING IN A CONSUMER" 9 WORLD 


| Author (s) /edi tor (s) a Mitton Finkelstein, “Arthur Nieiburg 


Publisher. Globe © 
Publication date. > |. 1977, | | ; 
7 . Grade level | =  Jn12, ap ee ae 
— oe as Reading. (grade) level - . 448 . ii SO 
oo _ Materials and cost ..% Text, hardbound, $7.35,,0r paperbound, | 
a po _. >. + $6.15; teacher's guide, free} 6 film 


strips with records or. cisseftes, | $105. 00 


a 


____ Subject area(s)” —. --__feononles, ~Rome.esonomish houses 


. ‘Consumer @conomids focus A, E, Fy G, ; 
. Pht one-semester text is deatesudees help thé secondary student 
“"become a more discerning: and effective consumer." The six units, each 


contaiping from three to six chapters, focus on cars (purchasing, financ=' ¢ ° 


- ing, insuring), food (purchasing, nutrition, federal regulatory stan- 
dards), clothing (choices, care, fabrics, fibers), appliances 
(purchasing, cate, repair)., housing and home furnishings, and planning 
for the future (medical, life, and income insurance; federal; state, and 


local social services). _ \ : 
7 Each chapter ends with shmmary statements and extension activities.’ 
\ 'A glossary. is provided at the end of the book. The teacher's guide 


suggests specific procedures for presenting each lésson, along with sual 


‘students. The filmstrips are coordinated with the A deta unttsss 


«aes mn. 2 
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ae as . aa _* : . . : ” a Le 7 RY weg 4 Re oe Bae <n s atewe 2s ~ 6 oe os vy: 
oo ar LIVING, “YEARNENG; "AND ‘caring | | 
fe % eo. cg Author (5)/editor(s). Martha iasté Dunn, M. Yvonne Peeler 
° Publisher: Ginn 
Publiéation date” - 1976 ° ‘6 ‘ 


~ “mexenookh a 3 


cussion ‘questions and. role~playing and investigative activities FO re 


Wo 


see . ae 
: é 
Me oy og “4, 7 
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ee 


‘appropriate deletions for the shorter course. 


 Matertada/Student 0 Os Tee ee 


: oe Ny Ke * , Pe ¥ oe oe : a . as . 7 e s os o - 4 : a e 
Grade a _ a 7 ate 
: eho Ue 2 ce. Ps ee eee 
Reading. daar level, ar. ree bes a, se i 


ey, 


$1.95. 


"Home economics, social studies 


* subject area(s). . 
.Consumer‘.aconomi cs focus" 


“4 
’ 
the 


Although’ ‘the intent of this middle jactoot/jenier t high reek de to. 


provide general education. in ‘the-areas of food, clothing,. interpersonal .. 
‘relationships, ard. citizenship, ‘any the units on ‘food and clothing are 


applicable to consumer’: ‘education. | ‘Within these ‘units, wise spending: 


Habits, - examination of labels, and comparison shopping are stressed. 
Values clarification ia.given major emphasis. throughout ‘the book, and” 
‘the material is suitable. for. both urban ‘and’ rural settings. 


Designed primarily for a. one-semester course, ‘the text ‘can’ be ‘used 


. for a-yeat Lf the suggested additional learning. ‘experiences. are’ gaa 7 
'. perated. . 
objectives, and learning outcomes in addition to sugge 


The teacher's. guide provides central ideas; : ‘instructional - 
estiéns« for exten- ; 
unity-based acti- 
The euseyr ane eae included require solations, -to realistic 


sion learning experiences related to research and co’ 
vities. 


oe 


- problems. . i rr _ es 


HANAGING Yok MONEY fe ee ee me ee Oe 
author(s) /eaitor (s) 
Publisher 


Publication date 


core Wolf 
+ Allyn’ and Bacon Bey aes 
nr 2 


Me eet . : “ 


4 
2, 


_ ee 
oe 


Grade level as 
Reading ‘ (graded level 


Materials and. cost 
- $2.85 


Sistness education, wie 
Hh” By. iC, Ey & H+ 


. Subject aréais) 


Consumer economics focus” 


Designed to "identify financial probleme and oitee ssiubiona. thig 


é book, as its title suggests, deals almost exclusively with money. 


Although it would be useful in a consumer education course, its focus 
is perhaps more pertinent to business. education. 


the text. . An entire chapter is devpted. to the metric system and. two 
chapters deal with: purchasing and consumer: protéction. 


ie, 9 . 
- The book may be used ‘for a year-long ot semester‘course. The ° ‘ 
teacher's guide provides chapter assignments for each week and suggests 
The year-long course 
includes examination ,° fleld trips, and, the use of resource persons. 


. = : = » 
16 


: i ern 
_ Text, hardbound, $9. 633 toertan'? guide, - 


ee . ‘. : : + . : 
E. a3 ots » #4 
; are 
‘ 


aoa 


Units on income, credit, - 
*-‘gavings; insurance ;-investment, banking, and taxes form the ‘subatance of * 


rr 


Text, hardbound, | -$8,40; teacher’ -§ guide, 7 


- _ ~practices, to learn where to go for help when they have been taken advan~ 
‘stage of or need consumer: information, and to learn the rights and | respon— 


‘Case. at 
_lenging } 


“ae 
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YOUNG cosines | 


|" aubion(o)/gtteorie) 


Publication date . 


ry 
eee 
"4 


Publishar'. 


Grade. level” 8, x 
"Reading (grade) devel” 


Materials, and cost 


a 


, Consumer economics | focus 


the -24 Lessons deal with. advertising, nine focus on being a tahini con* vee. 


7 a 


“Subject area(s) . oa 


© sig? 


dten: at’ ‘the st of ick, chapter! oieemit ‘realistic ‘a chal 
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Although. Young’ Consumers ‘is part of ‘che Law: in Action ‘series, it 
exanines topics ‘that | ,extend beyond the scope of consumer. law. Eight ‘of... 


gumer ,, and ‘three examine consumer; redtess Procedures: . 


"Through a mixture of reading and. community-based : ‘action activities, 


this text seeks to achieve six: goals for students:. to develop cotfi- 


dence ‘and “knowhow in confronting various gales pitches. and, advertising © 


gimmicks , to. learn the ‘fundamental facts needed to bea wise’ consumer ,. 
to understand consumer laws and’ important consumer termi, “to. deve Lop: 
decision-making skills for dealing with unfair and. illegal business 


sibilities of the- ‘buyer in any transaction. a : ’ 


The materials. ‘employ a wide range of teaching: strategiés--reading. 
and discussion, role: play, crossword puzzles, analysis of televistom. 


; commercials, compilation of a community consumer. help. catalog, | and 


- conduct of a community survey. . The colorful illustrations and televant’ 
topics are designed to motivate students. Although these matérials. 
would be appropriate as a urlit or minicourse for" students within. a wide 
range of abilityg it is especially, useful ‘for students with reading 
pppeb tems. ba 
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The béoklet’ of. 26 spirit masters. gives, atlanta ‘actual exgertence An : 


..preparing-the forms and computing. the arithmetic necessary ‘in maintaining 


bank: accounts. The. forms. provided include those for ‘pening checking and 
sayings accounts, ‘making deposit slips, maintaining balances, ‘and figur- 


sing income and expenses. The material is geared to students | in suntan if 
a and eectne high school who are having’ Saeed problems: 
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_ difficulties in solving day-to-day arithmetic problems. ‘The series oF 


includes exercises in cost. comparison, clothing selection, computation: 


- Of percentages, completion of mail orders, writing of business letters, 
ane conversion of erect sate and percentages to sas aes i pth ob tae 4s , 
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Bach bopklet dn thia. feria: contadne 24 deplicatiag. Ne ‘Sone. 


- of the: titles'in Basic Competency. Skills.6 are."Making.a Decision,’ ae be 


, "Getting Your Money.’s. Worth, " "Sales Tax," "Taking a Trip,"*and ' * ding 


_ @ Bay Graph." Among those in,volume.7 are ‘Earning Money," "Be a-Shart ~~ 


Shopper," "Writing a Check," "'Where does the Money Go?," and "kocating 


|,Places on a Map." Volutie 8 includes: "Take~Home Pay," "Repaying: a Loan," 
"Unit | Pricing,” "Help Wanted,"-and "Words of Warning.’'. Each spirit 


master contains a problem-solving activity and answers tothe problem. 


_ supplementary materials is designed to relate practical application o 
baste skills toa student's 3 everyday living, experiences. - These maste 


(The answers.do not duplicate onto students! worksheets.) This set oN 
rs 


could be “used as worksheets, review activities,| or tests -in a consumer a | 
education coursé or- as’ motivational activities in math classes. . 
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This get of spirit masters, designed ie eupslemeutary: use in’ the 
‘study of purchaging or other aspects-of . consumer education, covers ‘five 
-,topics: | buying a car, Sinancing a car, operating a-car, traveling and. 
‘driving’ onergencies, cael automobile. mraurence:” Review pesca are also | 
provided. es a ge GE aie ee 2 oe = Pee : 


The masters, most af Which: are scobien oriented sad require students 


_" fO make specific, factual responses, .could*best be used as review or 
. exercise: materials, - ‘gince ‘most students probably would not be able to. 
, complete them. without previous. instruction or experience in purchasing 


and operating ane automobile. there are’ many opportunities. throughout the 


unit. for a teacher to. use community. resources, e&pecially.persons who are 
professionally tavolved dn car. sales, ‘finance, insurance, and ono 
enforcement. ~ as 
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cage Studies. oP Consiimar ad sation Ls a set of 50 eer masters: 
whieh examine’ a’variety“ of ce ated among them: automobiles, 
houging, ;credit,- consumer protect my money ‘management , ineurance, adver-~ 
‘tisings: clothing, and the: environtient, * The: ‘technique used is a ‘case~ 
study, approach, that: involves students in :problem-golving activities. - _ 
«Because séme of the cases are ‘open ‘ended,. the solutions to many probe . 
lems will. reflect, individual students" ‘values. and: goals. = 


» Thase materials. -can bé used’ effectively. in, sate: .¢lassroom ae 4e 
, the teacher has gome experience in conbimer edication.: they are most 

useful ’ as supplementary exercises for. reinforcement ‘and review cca 
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Consumer ' ecgnomice focus . ° 7 a aa oe ees eat 
a ig ‘- This ‘workbgok. tg notable Seceuad little information rs oo ited” by. 
the guthor; rather, “the book “ts: designed to involve students: in“ research=— 
ing :and writing” handbooks. of information about the community. , The mate- 
-rYal.ois flexible -egough to: be,-used ‘as a semester. course in local. a 
“. envdronmental education, . a! supplement -tosa sclence course, pra aint - 
caurse within thevscience cubriculum. Completion: of the workbook will 
. result in students" becoming thoroughly acquainted with their eommunity 
and its plans for: allocating resources ane dealing with, oe piston: 
“mental préblems... ay 
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“The ten: ‘chapters docue ay water, wir, food, ‘partivides,, fuel, * ae 
; “power, noise, garbage, | and ‘land use.” Through: the ‘book are 


ee ‘envirgnmental ‘diary. aseigrients, 27 in. ail, ‘which provide an ongoing «©. > 
He Ps ee fotivd y that involves making charts, doing research, compiling descrip- 
a - *  * . “tive lists, and analyzing personal’ or ld¢hl- -habits: ahd: lifp styles. — . 
"s+ 7. At the ed of each chapter are activities which require further: Tending, 
4 lg“ Femearch,, ‘Writing, apd community investigation - Nad ye 
Oe "oo. . The teacher will need. 80 ‘background. in envixgnnental studies 
Cae = end familiarity with the loca ‘community in orddédr to use these mate-'~ 
_ F * rials, even though much of. the activity. ig student, irected. The. 
oN ‘appendices: contain solutions ‘to’the puzzles,.a lif of. ‘nonprofit 
environmental groups, eee Liat, ang “pe Unpolluted - 
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a a ' The, 15- masters ‘in -this unit: provide peudanits, with review and -prac~ 

e gf a: ais tite ih content | eae of consumer education. Among the specific,topics — 
: - coveréd:are advertising,, food, drugs, budget and money management, 

° oo = eredit buying atid problems,’ banks and banking services, savings and - 

eh . ‘investments, . insurance, buying or ‘renting a house,’ putchasing an. auto- 

a ar , mobile, .consumer fraud, labeling informat#6n,”* guaranteea: and’ warranties, 
a and. consumer protection. . Each master consists of a cartoon or drawing 
is which introduce’ the topics and a set of. true/falee, multiple~chbice, te 


Tk or completion questions. ee : . 
a No rationale. or, objectives.are provided, nor are the materials -: 
o. specifically ‘linked to: any: consumer education text or course of Beery « 
.°) chOwever, they may! be useful as review or testing tools for aevancedy. 
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". Designed. for ‘use in programmed ‘learning’ or individual instruction, 

isis pe self-contained, self-directed lessons provide material- on a wide 
ety of consumer education topics. The 18 titles ‘in the series are . 


. Edergy Crisis," "Finan¢ing and Insusing a Car," "Food Additives," “Health 
_. and Homeowner's Insurance," "Housing," "Inflation and Recession,". "Labels 


on. Food and Clothing, " "Life Insurance," “Payrol} Deductions," ‘personal 


an enn oy 
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' packet and teacher's guide (see: core 
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. Checking Accounts," and "Savings and Investments." Each package: contains, 
a pretest (which, if passed,’ allows. the student to proceed to the next. 


package) .in addition to an overview of the topic, objectives, readings, 


worksheets, and a posttest. The teacher” 8 guide for. each package 


‘ includes an answer key, extension activities that involve community 
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Coping With a Cashless Sociéty introduces secondary students to the 
electrohic (funds transfer (EFT) system. As more and more transactions 
are performed through the use of credit cards and 24-hour banking ter- 
minals, students need to know how these systems operate and to under- 


—starid. seme of the possible consequences af their use. 


This learning. activity packet, which contains lesson plans and 
black-line masters, reviews ‘the evolution of computers and .the origins * 
of EFT, examines. how an EFT system functions, ‘explores the ‘potential 
applications pf EFT systems ‘and their: implications for consumers, and 


. considers some of the legal issues related to EFT systems. The unit 
“should require, between five ‘and ten class periods to complete. If 


engages.’ "atudents in a wide range of learning activities--among them < 
reading, discussing, role playing, completing “ore sheets," ‘and partici- 
pating in Neturne exercises. OM. abe 
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Learning activity packet, $1.25 ae 


. section contains-a pretest, a readihg, questions, and s 
activities. The booklet contains much valuable information; if the‘ 


‘the -serviceg offered by commercial banks, savings aid loan assoc 


iss “ ae on tHe vee TP eB ay - 
ay coe eee Mee 


; o 5 a Pa am Price: BP hos ig . . . : sane, , ce ae aa ay ‘ . , eS a a *. 
ee be a ee ee er ee ee ee re 
a on, 2) oh ere as 


* , ‘ eat oe 7) Sth oi. a as 
, 


| Author (a) /aditor (8) Pee David LeMoine’ eg ba ae A vee 


Publisher 0, WiHe Sadlder 
Publication date’. a. - 1978 ° | ee : | . 
Grade lével "|. Un | “ 
Reading: (grade) level 8 fe, 2S 2. 
| Materialy and cost = » Booklet, paperbound, $1.42 - 
Subject area(s) a4 Environmental studies, ietence’ 


Consumer economics focus oD. a — 4 : 
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errors in some of the maps and diagrams are pointed out to studenta, - 
the materials could be a useful. supplement to the. Junior-high-school 
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These exercises are designed to familiarize students with a of 

ations, 
and credit unions." The masters irtlude questions and exercises focused 
on deposit and withdrawal slips, checkg, and loan applications. Stu- ; 
dents are required to calculate interest rates and identify the various . 
types of loans availablé, The exercises can be siicaiiia cs an 
answer key’ {s provided. 
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‘practice, or tes¢s. Some of the specific topics and exercises included 
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“‘drawals, checking accounts, reconciling a bank statement, compound 
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7 | Publisher a. - . Changing Times Education Service... aa 
a. an age 8 ye no, 3 Divigion, EMC Corporation’ =~ = 
| | “Publication | dats a. 7 a 1977 | ae , 


: Grade level. te ys 7-12 : ae | : | 
v Reading (grade) level a arn 2 a 


Materials and-cost. - . Baok,. pebectound, $2. 65: eeacher's 


guide, free os: ° re : 
Subject area(s) _ a Automotive shop, home ecqnonice | 
Consumer economics. focus E es A ee . 


Written by a master mechanic and a driver education teacher, Find-| cae 
ing a Good Uséd Car is a comprehensive guide to purchasing a used auto-. 2 0 
mobile. In addition to providing detailed illustrations of mechanical. eg ee 
problems, it explains how to road test a car and how a car functions and | - 3 
suggests how to determine what type ‘of car best suita ah individual's , * yet 
needs. The booklet is clearly illustrated ‘and set in larger-than-normal ‘s fe 
an typé. The content would appeal to junior or senior high school stud- | i 
dents, although the reading level i at the second grade accordin pe to |. ) 


’ the Fry scale. Every technical téeym is followed by a pronunciat as 
. suite in parentheses, In addition to short readings, the booklet” on ‘ 
' paifis a variety of pencil ‘and paper activities designed taestress impor- 


tant facts. The -teactter''s manual provides an answer key for thes 
worksheets. i : - ; 


Ae : Neng . ; : - 


se 27. FORMS, IN YOUR FUTURE . | of 


v 


_ Author (s)/editor (s) a M. Goltry : -~: . é 
ve "publisher Globe - . 
. Publication date : 1977. , ‘ a, 
- ‘| Grade level 7-12 * 
7” a Reading (grade) level | ase a a og 
. “Materials and cost “Student workbook, $2.37;, teacher's ; oF 
. he guide, fr¢e; 12 cassette tape, 999.00, 
. ( " Subject. area(s) | Business edycation, career education, 7 : 
an economics, social studies ~ . é 
e | "+ Consumer acdnomics focus — C, G . “3 . z of “ - 
a 


Jee ba Sage cure frovideey‘ta ‘workbaok detaee sho iea Se. 26 ae ae 
es eS kinds: of forms ‘whi han individual can. expect ‘to encounter and #411 OUR 
eo 4 during lifetime. athe. sample forme, which are ‘copies of actual ; © 4. ONO. ne 
* . documents, can ‘Be presented in any order. . Bécause.scme. of the foyme * heehee 
_are*truly “in the future" for secondary ' ‘students, a-fact sheet has .-) > 0 +9) Z 


ee - cbeen: provided ‘at the, ,ougset on which: ‘gach ‘etudent 1g asked to imagine re 
= 7 crhis or her status at age 21;. this’ fact: sheat As used ae She: data: eee ee 
. | “basis for many of the. ensuing exercises.” ae oo 


ck -_ Among. the- forms provided are sppiications for a sodial picuriey ae ae 
ha number, a job, a‘driver's license, a charge account, @ narriage | eg Re ae 
a. license, or union membership; checks; federal. income tax forma, mail —. re | 
/:* order blanks; -and voter registrations forms. Each of the 24 forms is 
ee ‘preceded by a.section requiring students to define the terns peculiar, «© .° 
Ot to each form as well as helpful hints for completing the form. The ©, °° 
teacher's guide contdins ideas, questions, activities, anda sample - Pp. oe ee 
- lesson plan that suggests possible teaching strategies: The materials a 
are sufficiently flexible to. be used as a supplement to ariy course 
. which endeavora to, prepare students for the practical aspests of daily 
‘living. They are especially helpful for students whone second: panenas® 
. a English. - . . wee Wee 


“s~ 


- 


28°. GREAT AMERICAN: FARM,. THE‘. a re oy 

eo > Publisher, . — en of Agriculture ee eR : 

, #3 _ Publication date “1997. ee 7 ; . 4 
ns a ee Grade level _ 4-6 - ee rae 3 " , 
an + Reading (grade) level. © 2°" S| —* S| | “as 

| Materials and cost - Folder containing wall chart, 4, toy gO he 


spirit” masters, teacher's’ guide, free. 24 


= e+ Subject area(s) - Social studies. oe se 


‘ Consumer‘economics focus A: _ _ a 


Designed primarily for urb&n elementary students, ‘The Great 

American Farm, provides basic information about the various elements of 

agricultiral production and their effects on the cost and supply..of. food 

product's. The: program informs students of ‘the place of the. farmer in> 

o* ¢ . the U.S. ‘economy and simulates the problems and achievements of the 
nation’s farmers. The wall chart, which serves as the informatfonal . , ° 

resource for. atudent activities, can also be “used a8:a resource when* 

studying other topics. 


o Ag : 
oe Meetuiey master 1, “The Great Food. Hunt," requires students :to > 
- oy : ‘compare the relationships between raw farm pfoducts- ‘and--packaged , i eg ee 


processed foods purchased in stores. Students are also,asked to spécu-— Mt 
late ag to. why U.S. farmers are so productive. ~ ‘The second master, "What. . a oar 
‘ It. Costs to Raise Food," introduce’ students’ to the business aspects of 


he > farming. The third, and sfourtti ‘masters, ."My Farm Diary,".‘are a simula- . . ON 
; _ tion which gives students ebanoweas-antey to, hunger staat farming. 
a ‘decdsions and. farming: eta ie ae ie aa 2. ue a 


ig y ae ert : ie 
4 Mas ar, i. Vt 


gett ote eae an 
e. oe * oe 
“ mataciata cite : 8 : ae nes 
Phe: Great juatioan Farsi ic ‘can’ be ‘taught tn- four « or: five ‘tasstoon’ oe” Eee ae 
. hours. The-extension activéties in the teacher's guide*can be used to: go ee 
_ @mphasize or Bara taal “ee ee. ‘dn. ‘the’ main part: of Pie . ce a 
‘unit. F fe - Coe i ae ror 
29. “INFLATION anol, uum cae mae - a a ogee 
Ode “ite. —< ee a 2 ee ee a? 
. Author(s) /editor (a) - "Stephen Lowell - ee a. we a 
‘Publisher . . _ “. Ji Weaton Wale. Oe Bere 
| | Publication date : eee eS : a ie ee Ge - 
"Grade leved, . : oe 10-12: e 7 . | oe , A 7 4 : *y , ; a 
_ Reading (grade) level v5.84 8 aa - - ae . * 
* Materials ‘and. cost <@ Student book, ‘sptzatbound, ‘33. 25° SE eae ae . 
: +Subject area(s) “4 - Eeopomics, social studies #5 ae oo a Oy, 
Consumd: econoitics focug AS bas or a Pa a ae, a on 
; “te. -CONSUMETS, inflation means that their ‘siendiviw dolla are won't buy 
as many gooda and services as they ‘bought dn the: past. ‘Since inflation Lee 
will probably be. with us for some time and students are likely to “have, . begin gn, ee N, 
questions about the subject, this book. is’a valuable resource for | 0 ao 
teachers who want to comprehend the causes, masecce) and poseible cures _— ; 
of inflation. . a a ee ; fe ; eH 6 ity ieteelih 
The book has nine chapters: "Some. Fundenental’ Theories a aa 7 
Inflation,” "Inflation Up to.Now in the United States," "Inflation.  «& Lo 
in Other Countries," "Past Attempts at Inflation Control," "Wage: Con~ _ os 
trols in the United States," "Inflation, Evil or Not," “Inflation -and 
the Individual Family," "Savinge ‘and Inflation," and "The Nation and 
Future Inflation Control." This comprehénsive, lucid account of the 
Problems caused by ‘inflation.can be used as a. supplementary resource or * 
ae a@ text by students iid are atolring economic. ae 
30.. IT's YOUR’ ‘MONEY : A GUIDE TO SAVING AND SPENDING _ a oe oe 
‘ P ae ; 
Author (s) editor (8) a . mactee P. Morrill — 
’ . ae . : oo ta ; ° " 7 ‘ oot 
"Publisher _ Xerox Education Publications Fy a 
Publication date 1997, 2° 4 : . - 
_, Grade lev@l . '  "Qel2 2 3 eve eS as 4 * * . s 
oe ‘Reading (grade) level 6 Lo “% a a Lom | 
Materials and cost |: . ‘Booklet, ‘paperbound, $.75 _ , 9 2 
“oth ject area(s) ‘Home economics, social- studies 
Consumer ‘@conomics focus _ B, C - | ; ; 


It's Your Honey provides basic infprmation about purtbasing, adver~ 
hatggy: voce and preeeeorer The readings are interesting and deal 


* 
, 
a 
of ice ee 
: om * 
hee © ” 
tf ‘ q 
een 
Ve a : 
mo, 7 


0 guppiemantaip:Prine Materialia S008 


a ey ae : : as ait 
ea Wei cige SauRaAT Ry cage RE a oo 
a ary 


. a , i. ir : - ’ : oe 
i with topics relevant to the. Lives ‘of adolescenta; however, ‘ho examples a Ae 
aa _ * gf minority groups are included, and there ia po. attempt to. systemati~ 000 
ae Fe cally develop consumer skills. Because of their: ‘readability and high .-- _ 
"Se ig ne BS -interest level, teachers may want. to -use these materials ag: supple- 
: oe | mentary activities for oreqite't skills and learning additional con~ be ge. _ 
mos FON Stent.’ The booklet would’ require ftom 10 to 15 class pvabjoss CO ee 
= =. coupleye.— as area . . ie a ek ee 
: - , ~ 3 : tek _ o es “y = ey . a. . : - am _ = ‘ _— ay 
i 3h. MANAGING YOUR MONEY: “A GAME PLAN’ APPROACH, 2 ; 
core Author (8) feditor(s) ; Frederick Ss. Brown co : 
: . Publisher’ e. « J. Weston Walch E | - = 
| ‘Publication\date  ~ 1977. : ; a * i 
_ ,Grade leyel . _ Ged pa - 7 : 
. Reading (grade) level . > = | a oe of . 
; ‘ Materials and cost fe Student book, spiralbound, $4. 25 | 
Subject area (Ss) | ss Mathenhatics, social studies “ 
Consumer economics focus C, E , 


P : : : ‘ . 
G A a 


Beginning with'a fairly simple chapter entitled “Introducing Money!'. 4 
and continuing through nine increasingly complicated chapters ("Your ~~ | -« 
- Own Game Plan," "Banks and Your Game Plan," "Game Plans and Bank 
Services," "Choosing Bank Services," "Borrowing and Lending," "Es 
e . ‘mating Pay," "Savings and Insurance," "Taxes," and "Tomqrrow's Ga 
ae '  , Plan"), this book is designed to ‘teach tgchniques | for managing money ; 
2 _ and: planning. for the future. Managing Your Money contains numerous a a 
A problems which require bd&sic math’ skills as well ‘as many discussion 
i. @ . questions and activities which “ref students to explore their 


% 


ae . Values Se sponsimerss > Solutions to pr, lens are provided at the end of 
“vt. the book. : ° 


2 The book is wees in ne language; it ‘contains. ga iy: a 
few economic terms. .Abstract,- nonneaningful @xamples*are avoided in 
' favor of real-life situations and problems which many students will face - 
a at various times in their lives. Students can use the book as a work- = - 
book in a money management course, or a teacher may wee ta use it as 


a framework for a course in. per tons’ finance. oe = ae Re 


2 


32. MOD MONEY MANAGEMENT 


—a °° publisher’ sy Paul S. Amidon, 7 = 
7 Publication date ' . 1976 — © AR, 
* Ae : Grade level, > Qa (83) 2°. / . 
=" . Reading. (grade) level 7 . - " i) .. 
Materials and cost Booklet, paperbound, $.60 _ « 


e 


* 


Cees, Subject area(s). 
Consumer economics focus 


a ) ‘Wod' Noney Management could be: used as ‘a workbook: ‘in: a course on. 


. gions, consumer protection, borrowing, insurance, saving, and using. 
bank sarvices, the booklet contains. 


: j for problem solving, and ‘important’ terms and concépts are isolated ae 2 . * 
-.. -swithin ¢ach section for idcreased a irae ~The poukiet would, be’ qu ee Hag 
‘table ¥or. a unde. OF @. mene oUE ees eg F oie LA 


"33. MONEY BOOK, THE: SAVING AND SPENDING = oe 


A 
t 


approach to financial management. 


. fraudulent business practices, .the dangers of mail-order purchasing, ‘ 


-written-in a light, catchy style, at a comprehension level iow enough 


‘behind grade leyel@ Although the readings are accompanied. by questions, \ 


“Social evade | Ae 
| Aye ae i cs a, a ee ee 


ee fe OES _¢ . 


“personal economics, though the treatment of’ each component in this, 28=. 
page.booklet is brief. Organized into ‘gactions. focused.on decision. ee 4 
making money problems and how to avoid them, budgeting, buying deci- > soe 


mixture of ‘thought questions. and. _ _ wes 


factual information. vides students with opportunities — 


Each sectigqn pj 
_*- 


a if . 
a, a ee 


“Author (s}/editor (a) George P. Morrail, dati L. Cutler. sh 4 


' Publisher _ 


os 2 Xerox Education Publications =) 
ape a eo 
Grade level foe 9-12 - e 4 _ oe ge 2 . ~ “ 
Reading (grade) level 5 r 2 ‘ o# 1 ; _ eu 2 oe 


Materials and cost ' Booklet, . paperbound, $1. 15 


Home economics, social studies” 


BC, E a _ hon, at — 
“the Money Book attempts to provide students with a comprehensive 

It helps students prioritize their ; 8 9? 
reeds and wants and budget accordingly. -The content, covers advertising, 


a Subject: area(s) 


Consumer economics focus 


obtaining credit, planning for such major purchases as automobiles and 
homes, and various approaches to savings and investments. 


’ The primary instructional strategy is reading and discussion. The .. 
readings, which deal with topics relevant to the lives of students, are . 
for junior or senior high school students who are reading several years 


teachers may want to supplement the booklet with additional problems and 
poeavetaees . ‘ 


34. “HONEY MANAGEMENT. | a aa P 
= nt. ‘s, oe 2 ; 
‘Barbara NeSbitt ~ | . 
Milliken 1 _.. , 
1977 | 
7-12. 


Author (s) /editor (s) 
Publisher | 
Publication date 
Grade: level 


Fgh taes a ath VE, lit 
Steg OR 


" Oe MT Ta ett BREE es Og Regal Ear 
ra) ee ens . a eee, Pe ae a ee 
u ", " : 


eS fepplementasy Peint Natoriain® 


aa . Saat " oe 
et ; . a: Be dl 
cota rs a Reon, 
4 ' tay * ‘ 


Not. applicable. re 


- Booklet’ containing 24 wad masters, 
' $4.25 +: 


- Business education, mathenatice _ 


. Readiag (grade) jever 
Materials, and. cost 


Subject area(s) 
Consumer economics. focus * 6, . ~i 


“All of ° the 24 spirit: masters in. this set of paterisie deal uieh the 
. financial life of the mythical Benson | fami ly. during. a six-vonth period. 
‘Students have the opportunity to watch the family's situation change |. 
during that period and compute income. and. expenditures. . Designed: for 

‘ students. with reading difficulties, the exercises provide | useful sup. 
plement for - ‘instruction, Sel or’ ‘teacing. se 3 


e 


a 
& 


cy v 


Yo 35a MONEY OF YOUR OWN.” 
| Authot'(s)/editor(s) — “Grace W..Wejnstein 
‘Publisher _. EP. Ditton oy 7 
: Publication date 8. gt 1977 : — ee Ps 
~ “* Grade level Tats — 7-9 - — ‘ 
Reading (grade) leve} (8 . _ _ 
ee - . : Materials and cost *. _ Student book, hardbound, 37,95 . %, 7 
a * ‘Subject area(s) Home economics; social studies © . 
: ‘Consumer ecorioni cs focus C : 
_ Now that you fave some money ‘that! 8 all yours, what are-you going . 
? ‘to do with it? Money of Your. Own attempts to. answer’ that question for | 
young consumers ‘in a simple, straightforward manner. The author not 
, “dnly covers such routine topics as decision making, budgeting, credit, 
».- . nd savings but also deals with vajues and ‘the rights of both the teen- - 


7 age wagé earners- gfid-their parents. Because the book does not treat 
. consumer topics in sufficient depth to be used as a text, it is useful 
=  pEeaarily. as a supplementary § student resource. 


36. “READING FOR SURVIVAL IN TODAY 's SOCIETY, VOLUME: 2. 


v 


Pag 


« author (S/baitor (sh Anne H. Adams, Anne Flowers, Elea E. 
¥ 7. . es Woods “te a 
Publisher — Goodyear . . ee 
. Publitation date 1978 «oe :* . 
Grade level” 71200 | 
: ... Reading (grade) . 1evel . wNot applicable ee 
Materials and: cost , Book, paperbound, $8.95 : 
~ gubject area(s) = Basic mathematics, a oe 


- language arts,” social studies 


ae “aterlain/sendent!, Shee ge A ae ee ee 


i 7 : vi tea . Rood go detg athe ge ; 2 ENS pio 
rT 7 es 3 Pe he mo et a : 
3 7 ee 4 De tee ia F aa = i oes tm Se 


* 


‘Conauner ecorinitos foou 


oo ‘The volume vas written £9 aalvane a ae for developing reading c 

“skills among high school students and others who might otherwise remain’ .~ 

| functionally illiterate. Intended-for'use as both: a ‘resource for 

_ teachers and a text for students, the book has. much. applicability, to 

' consumer education. The’ 18 modules are based: on everyday situations | : 

' . and items with which adults must. <co08: apartment leases, advertise- « 
mants for foods and home furgishings; automobile purchase contracts, - 
bills, credit cards,. postal. ice forms.. The modules may be used |: 
independently in any sequences’ Each one.is. about. ten ‘pages long. and , 

‘contains an; introductory. text, questions,. key words and’ phrases, 2 
extension activities for two or more students, and a self-evaluation § - 
checklist. The pages are perforated for easy removal and reproduction. | 

. For students whose second: eet is. oe the materials are «| 

ee helpful. 


37. .READING WITH A PURPOSE - ao 


oe Author ()/editor(s) _  . John S. ‘Simmons, Francis, N. "Wtlieee,. Jr. 
* Publisher io Harcourt Brace Jovanovich: . 
"publication date” =. 1979 _ : 
Grade level .  J=12 a e 
Reading: (grade) level Not applicable ; —_ - . 
Materials and,cost — Student book, paperbound, $5.55; * 
a " teacher's guide (forthcoming) 
_ Subject area(s) ° Language arts, social studies 
‘Consumer economics focus — Cy Ey F- . 


Because the veuchex! 8 manual was still in preparation, no rationale : 
statement or list of objectives was available for this volume when this 
sourcebook was written, but its purpose is clearly to help students with 
reading problems develop skills for dealing with the pany kinds of forms, 
labels, and documents in common use. Accompanying éagh of the 93 samp le 
forms are explanations of purpose, abbreviations, and related vocabulary, 
along with exercises that require careful reading of the. perevant docu~' 
ment. 


» = 


: 


38. REDRESS: EXAMINING THE ‘ISSUES | , 


Publisher _ J.C. Penney ne 7 
Publication date. 1976 | . . 

Grade level - 4 -  Fa12- - . : _ . ' 
Reading (grade) level | 5 oe an _ 
Materials and cost ‘Learning activity packet, $1.25 | 

\ “3 * ante a ar to 


a . 


hh, ae ee soon acneno focus ~ Bet - ie 


39. STORES 


Lie 
oe, ae ee ee ee 


Hobe economics, social studies an 


‘This ‘Yearning packet, containing. six duolicating’s masters and : eos, 


-teadher resource materials, examines. the area of consumer redress. 
It-is designed for use with junior or senior high échool —— and - 
requires “about five. class periods to‘ complete. — 

‘ 


some of the. factors that contribute.to the frustration felt by many 
consuniers. Additional activities. are focused on reading about formal | 
“and informal: redress procedures,. writing a script for a radio or TV 


‘advertisement, role playing a variety of consumer compl hint situations, 
and writing letters of complaint. Provided ih both English and Spanish 


are a glossary of consumer terms and a duplicating master of small 
claims’ court procedures. Most of the materials can be- ‘used by studenta 


with BOE pending. skills. a ae - 28 . 7 a4 


4 


Author {s) /editot (s) . aa _ Alvin Schwartz . | 7 ra . 

Publisher a "Macmillan se te | YY — 
° Publication date » 1977 = fae a ' - 

“Grade level “eto 3-8 a - 

Reading (grade) saver a 6/7 . 
Materials and cost- Student. book, hardbound, $7. 95 

| subject area(s) Social studies : ; ee; 
Consumer economics focus * ; a 2 & ~ 

we asthe eo 


The author provides a eiiaeas of what goes on behind the scenes in 


/ more than 30 different Minds of business establishments, including a 
florist shop, a bakery, a-bank, a-dry cleaner, a car wash, 4 beauty shop, a. 


movie theater, a bookstore, a gas station, and a shoe store. The book 


_ gives the reader an opportunity to learn how watkets provide information — 


about goods and services and bring buyers and sellers together. 

Included in’ the book area recipe for spaghetti and meatballs for 

‘200 people as well as instructions for making an enormous banana split. - 
40, STORY OF BANKS, THE ~ : 


: j 
re oe 


oe Author (s) /editor(s) _ C.J.. Parnow? . we 4 
' publistier. - 43 Federal Reserve Bank of New York 
Publication date © ° (1979 , : | 
Grade level ; es je | . ; ° 


Reading (grade) level | 7 


‘The initial activity ia degigned. to help students understend ae 
why consumer complaints are a problem in “our: society..and to tdentify 


io igupplementary ‘Print Materiales 230i) 


al , es : ou eo So 


oh : ‘Matexialé/aeudent:. i ot f- ” 
cede te ag : ae & 


on cre 


= < ‘ , 


 nateriais and cont. = Booklets. paperbouidy free, 


| “Subject, area(s) no ee Economics: ca. tk 4 : 
Consumer economics ‘focus ay. G, rT: - <n : — . 
7 the story ‘of badkepeadente Gece a . 


bi rip 
. tion of the. origins and purposes of banks. ‘Although’ rt «briefly ment icck 
+, ; the services ‘banks: perform for. individuals, most ‘of the text is focused an a rr. 
oe 5 on. the original functions: of: the. ‘federal reserve banka.” Among. the ete ne eae 
whee ' explored: are the: role of banks in dealirig with inflation, sekmp Loyeant eo @ oe 
vo" "+. ,@conomie growth, ‘and ‘balance of trade and the relationship between the .. oe . 
a! federal reserve bank.and local banks. One‘ section.of the book prices” 
_ the-evolution of banking from ‘the. Greeks and Assyrians through Medieval: ie 
Europe to.the presdnt-day: United States. Considerable attention is © —— oe 
, devoted to the evolution of the federal reserve. system and the problems’ La EO ee 
~ that had: been causdd by unregulatéd state banks. Clever ‘puns and-illus- We 
‘trations. contribute: to generating student. interest. ‘This material ‘would me 


a be ee i a for students ve aad Teading paras: _ 
4h. STORY OF carers, THE : io a te Pe - es st 
‘Publisher | . — _ Federal Reserve aaa of New York. a . - a 


Publidation date 975 


" ' Grade level < 712... : er ne ee os 
Reading (grade) Level sie 7 ee. te 4 
i . Materials and cost _ Booklet, Paperbound, free ee °°" e 
ae os) Subject are a(sy* Economics a 7 ae aa 
_ . Consumer ectnonics focus “A 2 Dee oe 
ae aa 
the Story of Shecks is a cotiic. book that explains what checkbook . _ 
"money is; its origin, and: evolution, how check clearinghouses. function, eo. & . i 
and how to write a check. The humorous. writing style and illustrations es 
should stimulate student interest. This material would be mosp’éeful in; 
a course introducing the concept of checks to juhior ‘or ge igh . bate 
ee Students ee read below grade. level. he es = 4 4 7 
ee, eo = | , ae aa : o 
: : : os : 4 : ; ~ ia ae fe : 
"* 42. STORY OF pa Ge NS FS ge ee PA eS 
Author(s) /editor (s) ‘\D.H. Friedman, C.H. Parnow < - . 
; . Publisher a | = ederal Reserve Bank of New York ~ a 8 
ie on Publication date - | 197 a So eA 
“ : : eS . : , . tog. ae 4 “s 
} -Gradd level . > .J=12 eu , Loe bey TA ce og i. 
Reading (grade) level © _ 8- . . _ . 
Materials and cost | , Booklet, paperbound, free 
ee, Subject area(s). eb. os Economic . 
; . \ _ : ce 
ee ets SS fi 8 tke Oe Oe OCG - 
e 7 ¥ ae ; 
e a . “ aie ; zi e : i; 2 38 | - 7 ct = . 
a . oF a . : 


a « Céndumer: ‘acononics focus 2 Orig: wae Se ee ge 

. The ‘story of iiay. is an ‘etoveitive aoute book~ which: describes. how. _ af 

“money circulates, the origin of money, ‘barter mercantilisn,: Gresham's 7 Se 
law, .banking, and the operation of the federal. reserve system, - “Clever te Rk OS 

__punsg_and: illustrations -enhahce—its—ap . ach=7—>: 


/. grade. peek oe 
ae _ TEACHING ABOUT ENERGY AWARENESS: 33. ACTIVITIES a \ = ae * 
| Author (s)/editor(s). |. ” Nancy Dille 8 oe noe 
Publisher it 2 - se 2 Center. for Teaching International 
| .. fe 7 Relations ; _ 2 * 

Publication date =." 1978 | : 
Grade. level: 7 “2 5-12. 
" peading (grade) level . 5 
‘Materials and cost - Student: book, p bboard: $7.95. = 
Subject area(s) oO Economics, es ee 7 
- . '. studies = i a = 
‘Consumer economics focus D_ | | | | ; ‘ | . 


i related topics is helpful. ¢ - a 


intended’ to supplement .existing curricula in environmental education; 


“Most of the: units require the student to make a value, decision tegar ing | 


is accomplished by information about objectives, materials. needed, and . ar. 
. procedures to’ be. followed. P “5 aa 
7 The materials have ‘been evaluated by ‘teachers in various school 
‘ systems, and an evaluation form is included in the book ran. teachers to 
. a aka and return to. the publisher. ; a 
44. UNDERSTANDING OUR ECONOMY eS 7 “=, 
“ Author(s)/editor(s) | -—«Et_ Richard Churchill, Linda R. Churchill " 
_— + » , = ae 


ing directions, creative tegchers could use this material ‘as an. introw 
duction toa more detailed study of our monetary system. It. should be’ 8 
most useful with junior or senior a Seneoy ‘atudents who. read ‘below. 


- ol a “te a on oh 


.. Each of the eared: aaif=coptatned units in this book ‘should require . 
a teaching time of from one to three class periods. While no special 
teacher tradning is needed, an interest in environmental or ; energy- 


‘The book, which can be used most effectively. in ere g-12, is + 


but it can be easily used in consumer education courses. The units can 
be classified under.the following ‘headings: energy consumption, energy 
conservation, alternative energy sources, and energy and the environment. ~ 


the use ané& conservation of energy. 


+ The activities are designed as discussion starters, sources of 
factual information, or stimulators of critical thinking. Each activity 
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-"Pubidebeg’ Me cane oe. "J. Weston! Walch. 


Pobadation tanta” Bae he ee Fier te. 7 
““‘paading igride) lévei_ 1 ou eee 

‘Materials and cost on Student book;. ‘epiralbound ; $8. 28 

| Subject: aréa(s) a cee Social studies | 


| Consumer eponomics, focus oe 


2 oo understanding Our Scononly presents a \ comprahensive etaw of economia 
. ..theory atid practice. The titles-of its‘ten chapters are” "Supply and 
Demand," "The Stock Market," "Money and Banking,! "Credit, Debt, and: 

. Savings," "Inflation, Racession, and Depression," "The Role of Govern-— 

ce - ) "ment," "The ‘Interaction of ‘Business, Labor, Government," "Our Place in © - 

’ _ International Economy," and. "Economic Charts for Interpretation." Each. . 

oa chapter requires students: to ‘read, think, and answer’ “questions throughout 

the text. An. introductory | chapter and a ‘glossary are Aheluded, | ‘ 


This ‘pook’ is really more. of a workbook than a textbook. It is 
written in a terse‘style, and a teacher wouldgneed | some background in. 
.. basic economics” before attempting to:use the materials. However, 1 
oot a would be. useful as a resource or: text for meter bash students. ~~ 
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a ae — Sle : Buying Thsurance:. What ' 3, the ‘Right 
ae Rhee © : ‘Protection for: You?’ 
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" Constimer Crédit gy en See eae 
 Cdnsumer Education: A Guide. for Young, ‘People 
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Environment, 7 ee ere 
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oe Ecbnohic Concepts and Issues. ; 


Energy ‘and Econdiijes. | . a = “a2 ‘as Oy 
oe Bnergy -BLE1 edency | a : 


ae 


Instant Energy > Sugar coated: Fast Food", 
Nutrftion Kit, The , age a 8 ee 


woe a 
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Let the Buyer Beware: The Law, of Warrentie#’ 
7 gdking? for. ‘Me: Understanding Consumer Behavior 

. if the markt piace Se Ges tt: oh ye ee 
hath, for the, Young Consumer &, 7 Ss - Bi ge 
* ‘Money ‘Management | a ; * iat é . 


= ‘Personal budget ties ; / 4 = 


‘be, 


_ Read ‘Before Signing: Consumer Law ot “ ae 


es uw » Saving ‘and Investing. : . jo 
“ox : f%, : i 
Age ‘= -isygtens: .An Approach ‘to: ‘Consumer riuclltion. ir 
‘ fee F ‘ 


oe 
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“ agieerisin + wasshoes 9 ‘0 ‘YOU ee ge =" oe 2 ne 
: wreeite a) Bae - Globe'FLimateipa (adgerdbuced by ‘ 
es Perr 7 Coronet Media) i; 
pe Es , rn 
Publication date — “1979: — 7 yt we oh 
Grade lever" ~~ 7 Sh gag ee ar oe — 
Natezials ‘and cost . Box containing 4 filmstrips,. 4. a 
a a ae scagsettés, 8 black-line masters} 
Ss — +, , teacher's guide, $75. 00 Bot 
‘Subject aién(s) ° eS " Language arts 2 se a 


a 
a conaieat economics focus F a ce 


he te better to train young people to ‘use wietrising: wisely than 
*to have, them used by advertising" is the underlying, theme of this pro-- - 
’ gram. However, this rationale may be less ‘apparent: to-the viewer than 
the fascination of watching how advertising messages are created, 
developed, and targeted. 


e 


Advertising Messages. and You is ieatgea to dottudece studaits to 

the .people and_ processes involved in creating commercials. The four 

titles are: "The ‘Product and the Message," "The Audience’ and the eMas~ 
_ sage," "The Medium and the Message," and "The ’ ‘Sponsor -and the Message." 
Together, they show students the complexity and challenge involved for. 
advertising agencies in understanding why people buy a product, identi. 
fying the proper) audience, selecting ‘the best medium, end deystoping 
the appropriate image . for the Sponsor. 


- Each filmstrip is accompanied by two reproducible activity sheets 
which, along with the filmstrips, should consume. eight to ten class 
_peridds.. The activity sheets ask students to emulate some of the 
processes which advertising ‘agencies use in preparifg commercials, » . 
critically analyze ‘current advertising, and design some ads of their 
own. The teacher's guide summarizes the contents of. each filmstrip 
and lists pre- and post-screening strategies, thoughyit provides no - 

_ script. — > : 
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“46. AMERICAN CONSUMER, THE re 


a) ‘ ie 7 


“ 


: Author(s) /editor(s). Wayne S. Brown - 
Pyblisher’ , Encyclopaédia Britannica Education 
} , Corp e . \ 
Bublication date | 1976, 


_G¥ade'level ©, =}, Ubed2 >" , 


Reading (grade) , level. College _ | . it, 4 
Materials and cost , Box containing 3 filmtrips, 5 cas- 
. « ., Settes, 30 reséurce reading.booklets, . . 
a . teacher's guide, 44 spirit masters, 
- re. 64 miniprint cards, $133.50 ee 
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- Subject area(s) |. eae inatiitag’ pdiwes 
‘ie Fig “Eee Oe” mares a ta 
Consungr economics focus’ . E eds Hy ee 


: The American @insumer is part of ‘a! ‘saris, oa etuni in. Ameri e 
‘oan Society, of which each unit is devoted’ td"an important dasue: that '<y. 

| hae-racurred throughout American’ history: » Thigiynit.is.a sophisticated, 

activity-oriented program ‘consisting of 15. ledaons | along with. -oppional vA fe, 
exercises which can. expand the length. ‘of. @ach, lesson, “hs 


“The Kit! examines: the three devices’ moat: commonly ded ‘to: protect 

_’ the..consumer: laws ,- regulatory. agencies, and private: ‘e4tizen action. 

_ Such laws as ‘the Meat Inspection Act of 1906 and the Wholesome. Meat: Act | 

of 1967 exemplify a recurring use of law:for consumer: protection. Regu- 
lation, as i ustrated. by the-operatiova and -Limitations of the Federal 
Trade Commission or the.Food and Drug Administration, te discyssed in 
connection with Wonder Bread, aspirin, and cigarette advertising. Self-:, 
regulation by industry 1s shown by tweens of an\activity related to movie | 
@atings.{ Descriptions of the work of ‘Nader's Raiders and citizen boy- 


. Pootts indicate the pressures exerted by ngngovernnental agenciasion 
behalf. of consumers .~ a OF 


ae 4 


; ot 
: , The teacher's guide Srevides divections for interweaving the wadtor* 
visdal, and print components of ‘the. kit. Specific discussion. questions 
are suggested, along with student activitias ‘that involve essay ‘writing, 

réading, small-group ‘simulations, role play; games, . and analysis of, <°. 
current .advertising. All assignments’ provide an in~dépth study of the 
‘isate at hand~-for example, reading: actual laws and statutes, listening 
to interviews with actual personalities. associated with the .consumer 
_ trovement, art seeing olf of actual advertising that* has been 
‘the atriect of qomplaints. ~ a. 
; oF 
47, AMERICAN ECONOMICS. sysreit, THE 


: _ Publisher er = , Society e> Visual Education 
Publication date\ a 1978 
Grade level 9-12 a ‘ 


Materials and cost Vinyl binder containing 4 filmstrips, . 
, ‘4 cassettes, teather's guide, 24 skill 
extenders, $99. 09 ? ‘ 


Subject area(s) _-*’ Business education, ‘economics, social 
i studies ae 

" Consumer” economics focus A ; i mh! 
The ‘purpose a tHis- anit is to wide Seadedte to eis encarta 
organization, and structure of our free enterprise system (more 
accurately described by the developers as a "mixed economy"). The 

' interdependence of business, consumers, and the government i stressed 

- dn all segments of the program. Each of the four filmstrips presents e 
réview of the content in an easy-to-follow manner. ° 


‘ & : « ~ 
ao ads aan eee ew, 8 . 


vy 


, 


. : \ 


rr eo as pee Ms ee 
terprise syatea, expladi. what: = 
in features of the U.S. economic © = 
nd" { democratic: Socialist econo> "| 


ae - ithe tier tatsernip, “the. hie 
ig ae - an'“aconémic ‘system ds, describes. the 
Co. lye tent, and. thoge of a eccnonias: 


f em e. f a - kerme. Antrodyced.. ” 


a er rte! Role of. ‘Businesn' déicrtbes: the: Scala cemee business Bg 
oe uy ‘our. ecorouy and suggests solutions. ,Several types of business 3. eg 
wee a Organization’ ate described, and students are asked to research a'local 
To ua’ | «business tp! determine how decisions affecting it are made. — They, also a 
os ae "Learn about: federal laws designed | to. preserve competition, - 


Mo 1° The ‘third filmstrip, "The Consumer's Role, "deals with. the - 
Fe ay, yee ee py faced by consumers and solutions which have been tesla ced 
. OY proposed. Advertising is a major comporient of this segment, and ~ 
- atudents are asked to role play: situations: related to comparative 
shopping and consumers’ feactions to advertising. 7 


Finally, "Government and the ‘Economy". presents: a. history of the: 7 
U.S. economy from the days of laissez-faire policies to the present, - = Mi 
including: an explanation of busiriess cycles and a realistic presente= 
tion of current economic dilemmas. — : 


. 


Suggested student activities involve ‘field trips, cakentch | on 
federal agencies, poll taking, and debate. ‘The: skill-extender packets 
require students ‘to define and examine economic terns. ‘and: concepts, con- 
° _ »eider, why they buy what they do, apply filmstrip content to ‘problems 

; posed, interview bus{ness ‘persons in their. communities about current 
economic or financial problems, question advertising pifches, research: 
American economic history, apply knowledge of federal laws. to redlistic 


. situations, and, define “ae SrOES of federal maencies, and commissions. hose 
bd Z a ; e ao a 9. 


+48. BE A BETTER SHOPPER: BUYING IN SUPERMARKETS: WIE PROGRAM 


6 4 . 
ial . : ' Author(s) /editor (s) _ satis B. Bleeder ; Mary ‘Ellen’ ‘Bureia, 
- . Josephine Swan ; 
Publisher 7 Cornell ice a ne — ro 
q ee , Publication date ~ : 1977 a er ie r io 
\ . ; “4 : . : “ — f 
Grade level 7-12. x = =. 


e 


Materials and cost. Box containing 140 slides, tedcher' co 
~~ *\. a? - guide, set of: ah record sheets, md.s:- 
J i s cellaneous ‘other’ materials, $45.00 


é “3 . : « ° (10% discount on orders’ ‘of 10 or more) ;; 


_ “ag. eee Soe teaching kit without slides,“ ae 00. ate 
we | * _ + Subject area(s) | = Home’ economics 
| Consumer economics focus E. . a 


oa) 


' Phis-kit contaids.a srieirude of activities employing a ‘i aeaieg 
by doing" approach. Designed to develop and improve supermarket shop~ 
ping akills by pointing out the values and rewards of planned spehding, 


Sa Ae Oe Pee ee eer PS a eb Be pg OT a sy PU pA nee 
es eee ee 


2 ‘chek Kae: ‘ales: anphasizes tasty participation: in daciding money matters.” - 


7 “The” program is divided into. three parts.” Part 1 discusses how 
: opi § familiee, spend their money and teaches cost/size comparisons, (slides rn 
von 2 eS). Part 2: (alides 46-80) deals with. ‘Labels and’ product standards. = = 8}. at 


bm The advantages. -and disadvantages of. buying store brands or name brands, ve a ee 
,. “what "specials" OA buying meats, poultry, and eggs, and store die on ee a 
“.  @ounts, form the substance of Fart ‘3. (slides 81-140). oo - Pie yy gee seks 


‘ Saya ea, aes 
a  . The leader's guides: which included: a@ script to. be ‘vead.as the 7 ee 
a slide’ are shown, suggests 13: group activities that require students)... = ae 
. - to'prioritize Values, determine unit prices, ‘shop comparatively, examine — Ce 
advertisements critically, record price variables, or read labele care- © 00 7} Sy 
_ _ fully. Several quizzes are included in order to stimulate ‘discussion Be Se ge a 
2 and provide useful information.. According to the developers, the pro-~. as nt 
gram should be presented in a series of three class sessions of about oe. ee es or 

4 two hours each. aa ca see <4 , oe ee ee 


+. . 
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49. BUDGETING YOUR’ MONEY | a se : ake 8 


_ Publisher a Socdety for Visual Education 
Publication date = —:1978 _ a ° a . 
- Grade level oS od 9-12 7 ty oe ts <_< oe * a . 
- 'Naterials' and cost oe Vinyl binder containing 4: i esteiens - «= — 
“a 4 cassettes, 30 skill extenders, ee 
- . cs - teacher's guide, $104.00 ; — e 
, a an we, ’ a 
: gunsecearen (a) rad . Basic mathematics, business. education, 


economics, | home economics 


Consumer r economi ce focus £ 


Teaching students about bu sdgeting and how to budewes can be an 
unexciting exercise, filled with columns of figures and based upon con- 
trived or unreal situations. Happily, this series overcomes these prob- 

‘. lem. and gkved a careful, thorough, yet interesting presentat{on of all 
the aspects of budgeting anyone would need to know. 


‘The filmstrip titles are "Why Budget?," "Planging’a Budget ," "Living , 
With a Budget," and "Revising a Budget." The .teacher's manual provides 
scripte and prefilmetrip discussion, questions which ask students’ to 
define their personal goals and values, éstimate family expenses, exa- 
mine good buying habits, and anticipate how inflation or a pérsonal > 
trisis could affect a budget. Postfilmstrip discussion questiong are 
Jt also included, along with. suggestions for‘classroom activities that pro-; “ 6 
mote thinking, inquiry, research, and. community fivestigation.: ° . The’ skill 
extenders incorporate vocabulary development, analyses. of goals, problem 
' golving, record keeping, and examination of Department. of Labor sample 
ae ii . a . ’ 


“a. . 


a 


” The ‘materials ‘would be useful for either urban ‘or oneal écudente. | © gs 
and: for students whose first language is not Engkish. ‘From ten to ‘ 
twelve class periods should be needed to complete the series. 


es te aera Yer te ee es oes 
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he ee $0. - NOvENG: a HISTORY OF’ ‘CONSURCERISM er ar Py So. > 
oe oe a7 7 Publisher ane a Current Attatre Hope oe ae Qe . 
a ow, 0%, Publdeation dates 1976 ea ee ee eS ee ee 
a 4 . Grade level : Ot eS 9-12 ee os ot cee 
oe : mashetads And cogs oe * Rox containing. 2 ‘iimarcipe, 2 7 

j : - _- , settes, .discussion guide, $48.00. 


e Subject avealé 7 Reondaies, apesal studies : = = 
Consumer economics focus . , E, F a ae ae a ‘ a 


ees ; The two-part sound) ft inatetg program ‘approaches panncen fron a 
* at ee historical ‘viewpoint, dividing the histoty of “buying | patterns into two 
«  peridds. ' "Buying Values: 1890-1945" shows that. purchases were once | 
oa “sought and made only in relation td a specific néed~-products. matched 
f needs. . Beginning with the 1920s, however, \Americans.. began to abandon | 
: _ ™ thia' practice. "Needing to Buy:, 1945+Present" explains ‘that Americans . 
~ now tend-to buy images rather than products; ‘that: they seek. status, . 
escape, or-ego fulfillment through purchasing; and: that they have dis- 
ftorted the meaning of luxury by confysing luxuries: with necessities. Jee 
.. The filmstrip also deals with the escalation, of credit, ‘recent develop-. 
ments in. buying patterns, ahd the effects of ‘the consumer, revolution | - 
“ . on U.S. life and economy. The. roles of ‘automobiles, ‘television, tours sms 
t Soe + and’ advertising are particularly emphasized. The tapes require careful 
_ listening. and need to be ao at least bce: for. full coderstandigg. 
a . ; are i ; e. 
’ "  & BL _ BUYING INSURANCE: WHAT" s THE Ricur r PROTECTION or whit, 


’ 
“8 


ry "a 
Publisher =» Ss Guidance hasoctates oa : | 
ns : a i. “ os ar 
‘. . Publication date — - .. , A979 ne ee } oe ee 


na 


settes (or 2 33-1/3 rpm records), ee 
e's teacher’ 8 guide, $69. 50 |. ; 


Subject area(é) sexe + Business edukation, economies - 


2 


. o cas and: cost sok Box containing 2 filmstrips, Be cag~ 


Consumer . ecofomics focus +E eye 
On the adguinption that any people’ ute not. ‘equipped with ‘hie: a 
dnformation necessary. t6.make correct’ choices in purchasing vehicle, ° 
‘homeowner's, health, and life, inaurance, this, program ts deskened‘to . 
' give viewers the consumer: skills necessary to' analyze insurance =.“ 
; questiona in a rational manner. Part 1, "Vehicle and ‘Homéowner 'a- i e 
4 * - Insurance," introduces” basic insurance terms, déscribes varioud.: typds” 
, of insurance, and. provides a detdiled ‘explanation of cost: factors. The. 
‘proper, procedure for. finding: ‘the, least-expensive adequate vehicle: 
insuratice is discussed in general terms. Part 2 examipes health and . 
., dife. insurance, major medical - inaurance, inatL ineuree, national health 
es , insurance, and health maintenance. organizations. How, when and why to. 
oe ; buy ‘life insurance: fé. aeueseds and the. various ‘types ¢f policies 
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, theing created’ because of @ perceived need "f4r information from‘ 
_« nhess-on business practices." /! The authors claim that advertising holds 
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Des He a ee ee ee ee 
available are described and evaluated.. However, viewers are‘left'to ~~ © 


Uestions, and extension activities which igcorporate panel 
. discussions, outside speskers, research papers, and) ebate,:..- 


‘52, CONSUMER ADVERTISING: = | ae 
' ‘Publisher Pr ae ‘Procter and 7 ot 
‘Publication date ~ os -, ¥977 : 
"Grade level : ao ne poi2 : _ rr 4 
, Materials and cost re x containing timated » cassette, | 
art "4 6 * 0  /black~line masters of 8\studentwork~ | ~ 
, we Pe & we j; Sheets, wall poster, teacher's guide, 
‘Subject area(s) 7 | = | Business education, home ama 
Ye gt ie a Eg “| goctal studies ee. ee 
~' Consumer economics’ focus = F rice eos fe Ug \ — 


Much of the material in consumer.education tends to present adver-~ 
tising in a néefative way, poiting out. the false and misleading claims — 
made in its name. Here is anothar approach-~a eae : 

si- 
‘down prices because advertisigg lets potential customers,:know that a. 
“product is available, thereby stimulating the manufacturer -to mass pro- 
duce the product~-which, in furn, lowers unit cost. The Kit ‘exfnes 
advertising from the viewpoints. of both cogsumers and manufacturers. 
Befoxe being introduced nati nally in the 1974-75 school year, the kit 
_was field tested with high school teachers across the country. | 


b&b 
oe 


The filmstrip explains how market research, manufacturing, and . 
advertising are interrelated, “using shampoo as the product exatple.- The 
Steps involved in and the consideration given to creating a television _ 
commercial’ are detailed: ‘obtaining facts, designing a strategy and the- 
commercial itself, dbtaining legal'and network approval, producing the ~ 
commércial, testing it, and planning what media to use. the teacher's 
manual includes chapters on the history of advertising, case histories 
showing how advertising works (with Procter and Gamble products) ,,and 
dnformation about how-advertising is created, integrity and accuracy,in - 

_ advertising, and careers in advertising. Each chapter is: supplemented 
' by suggestions for activities which require students to analyze and 
evaluate advertising, create an ad Campaign, solve a crossword puzzle, © 
and investigate employment opportunities in. the advertising field.. 
Additional. suggested activities involve role playing, interviews, | 
research, and use of resource persons. An audio script, a bibliegraphy, 
. and’ a glossary are also provided’ in the teacher's guide. | ‘ « 


own decisions. The teacher's guide provides a glossary, dis- wo 


v 


fa 


~ might ‘be. the title of this kit, which is designed ‘to help students 
develop bastc skills related tousing credit. Like the other titles _ 
in the Life Skills series, these materials consistently. urge viewers. 

_ to, shop: wisely: and garefully. evaluate. the goods. win services which 
, they anticipate ‘puréhasing © or using. 


for such” activities: as asking students to visit lending institutions * + 
and businesses which extend credit, establishing.a class credit union, - 
and role playing lendtr/borrower. siruations. The 24 skill extenders © 
are full, of imaginative and useful. ideas: for helping students’ develop: 
a deeper knowledge of credit in otr economy. The entire unit should 
a ee 10-class periods. ; - a cn 
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Publisher. |, QED Publications . 
+ publication date 1975 
Grade level 4 K~6 ° Mg a ge 


s 


‘Cash or. Charge?," the first. of the four gates: defines i ar 
‘eredit, éxplains the. furstions of consumer. credit in our: economy, ee ‘e 
and details. the.-advantages -and disadvantages of credit. "Many Forms 
of Credit" explains the types and. sources of credit, introduces such - 

_ terms as interest, collateral, and holder in due-course, and explains Ss ; 

' ‘various ‘methods. of repayment of credit: The third filmstrip, "Credit, aie 
‘How To Get It," deals with establishing’ a:créedit rating and calculating ~~. | 

the cost of cregit, as well ag with the {ncreasing availability. of credit 

‘to women and minordties: The fourth filmstrip, "Credit: Should I? . 

Can “1? »"' explains the. terms.of credit contracts and describes major con— 

sumer credit legislation. : = : 
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es Publisher . 5 oe ‘SBetaey fox Visual. 1 Hducation sg ee ears 
Lo g OM ae ee 
. . Publication date , * ‘gy 1978 cee a me oa oo a ey ee 
Wey, 2 a8 oe a ee 2). Bi ei ae 
Grade level oa oe 9-12 fe 8 os ae ee 
‘Materials and cost): | Ting binder, contatning 4 fAlmatrips, 7 * | de DS 
re oe ees 4 cassettes, teacher's guide, 24 skill == f | |. 
: =. oe ‘extenders, 4} ‘pretests, 4 ypeceencas., 2 ee 
. - L gh Fe $99. 00. og Be LE er an © ar | ec. 
_ Subject brea (s) or tua Baste machenatics, bussiness. education, ae - 

: - _ ‘economics = 


g ho Of ‘ a 


Consimer econcmi ce focus Cc; ae 


"Everything tha studint, abst vant to. soe abo, credit, and more" 


, 


The teacher's guide contains. the program see tote and miunenvions. 
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CONSUMER "EDUCATION: A GUIDE FOR.YOUNG PEGPLE 
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“Materials, and cost Box containing 6 filmstrips and cas~ | 
a toys . " gettes, teacher's guide, ats 50 % : 


° 
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Subject area(s) | Social studies a . : ‘ 
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C e “Consumer ‘econanics fous ~ C,.’ 
a, Consumer. Sducation:: A "Guide. for. ‘Young . People can be- ‘used: asa 

self-contained ‘mindcourse. lasting gevera} weeks or da‘a supplement to 

+ a longer”course in ‘Vvajues or social . atudies, ' The kit is, designed to. 7 re 

| Adntroduce children, ages 6 to 10,. to basic: congumer. skills" and decision. 5 WL 

' making by descr{bing the values, gdals, and 1ife gtyles of six children Ceres - - 

- who represent different. ethnic. -grotps. ‘and socioeconomic levels. The Joe Se Agel 
'. ‘objectives of the series dre to identify gan sh for. making consumer f@- a 

decisions; examine. the effect of marketing techiiques on consumer deci-" Po, oe oh cs 

. _ gions; relate consumer choices to values, goals and: life styles; assess == 7 

ee the’ effect of- a eee decisions on the individual, the community, ‘and. - 

‘7 ) the environment? and extend. consumer: r learning ies has aed to home’ and | . a 

"community, life, ' aoe oe tk 


a THe irat filmstrip, — ‘sad Wants, 1 shows. how individuals differ: 3 
/ ‘dn the way they spend their ‘money. .. Attention is given to decisions based: = 
‘on needs, wahts, and long-term and short-term goals in a situation in a a 
ee ‘which several children ‘have money to spend.. "Shopping for. Toys" fosters - oe 
ee awareness that -knowledge and ‘discrimination are required when making ., a 
. -'- purchases by comparing what is depicted on television commercials to, a | ae Gee 
‘what is found in a toy store. "Packaging. and Labeling" examines how the =e 
color, size, and illustrations on a package influence a consumer as well * 
. as the importance of label information when comparing similar products. =. 8 © ‘. 
‘Filmstrip 4, "A Word fromthe Sponsor," demonstrates that an understand = 
‘ing of the role: which motivation . plays in ‘television advertising is 
- important to the consumer when deciding to. purchase a product. "Va Lues ¢ 
8 ‘and Lifestyles," by illustrating three different family situations, : 
' . shows that individuals make different consumer chofces based on personal 
values. The final filmstrip; "Consumer Ecology," shows that each indi- 
r vidual must help conserve resources by reducjng SOnsMp ELON waste, _and 


pollution: at home, school, and elsewhere. er co a = “’ 
si Pa tebe conte .The teaching strategies include exercisesswhich identify. Mpaavey! : a 
ae toss ee nnaetnation in advertising, surveys which demonstrate the effec- 


; * " tiveness of advertisig, and investigations which relate consumer: goals 
3 , to life styles. The teacher's guide contains vocabulary lists, discus- ; 
sion pekeueners and class ia ores exercises: for each filustrip. ~ 
4 a . ; : 7 ‘ ; s 
<s So CONSUMER EDUCATION SERIES . 3 an 
. : . 2 ; : : : ar : i ee 
Publisher Butterick 5 | - 


‘Publication date 1977 
Grade level. | 7-12. : os © ane. 


Materials and cost Five boxes, each: re 3 film- : me . _ er 
- ' _ Strips, 3 records or cam@eettes, student‘ qe , 


cre . . 7 ’ activity materfals, teacher's guide, . 
_ : ‘ ? ~~ $85.00 each; $350.00. fory complete, set , 
Subject area(s) Economics - wy : : : 


* ‘ t ut ‘ . + anvee . . si . 
Consumer economics focus , A, C, D, E, F, ‘ 
a ic or a ae 


Poe 


a . Providing" a i coueeitansiea’ ainisoiree’ 40° consuét aati ‘thie “a 
cee audiovisual ‘series strasses process rather than simple. explanations and. 
exposes young. peo le to the skills which will help them function aa = 
responsible consumers. Etphasis ityplaced. on valués.clarification. 
_ Evenhanded” treathent of consumers” and sellers’ viewpoints is a hall- - 
“mark of the series, which would bag usefyl ; in. OED ebay and. ica: . : 
~ environments. ° ae 


ec: 7 . as. 


e 

Student: activities ‘tnctode role playing, siiidgeionds a game, ; 
‘community research, jand small-group discussions. The teAcher's = § ¢ . 
guide ‘suggests discussion topics for. a = and serflor bisa levels,- 

/ as ) well 4s .extension Activities. 


ee 4 y 


‘The. kit! entitled. The Consumer Process" introduces aemuaees to: 
peers economics of the. marketplace; consumer buying patterns, movement | 
of money in the economy, and the role of. banks.. ''The Planning Process" 
urges students to view their own values.and goals as part. of the eco. , 
nomic system, assists them in setting priorities; éxplains the process 

of budgeting as a natural extension. of personal values, and shows how 

- career .choice- influences life style and the consimer's role. "The . 

" Buying Process" teaches students how to appraise. advertising, how to 
‘react, to sales pitches, and how to shop wisely. "The Legal Process” 
- explores the consumer's: legal rights, explains guarahtees and war- - 
ranties, and shows. how to take action in regard to an unsatisfactory 

‘ product... Finally, "The Action Process" suggests. ways. to "do it yourself". | 
as.a ‘consumer option,: examines the-consumer movement and irresponsible 
actions of consumers, ‘dnd explains. how ,to’ conserve ‘résources and energy. 

oa Matertals and activities vary from kit to. a, thereby sugtaining 
interest and challenge. 


: : . 
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56. CONSUMER INFORMATION 


4° 


Publisher . - , 4#J.C. Penney . 
‘Publication date — 1977 
Grade level eo ' 9-12 ; 
.Materials and cost |: ‘Box containing filmstrip, cassette, 
10 black~line activity masters, | 

' teacher's, guide, case studies, $19.00. 


. 


Subject area(s) Economics, home. economics, eye Neds 
. “wOcial ‘studies ; 


‘Gonsiimer economics. focus A, E, F ie. @ 


~ 


the last unit in a dette of esx, this. kit investigates the — ° 
process of finding and using marketplace information. ‘Evaluation of os 
information about goods and services, investigation of the jhuman: factors 
which influence the processing of Anfortiatfon, and analysis of the © costs 
of acquiring information are some of: ithe major emphases. 


The first of two’ modules, in the unit,“contains a filmstrip, "Finding 
Out," which shows that” ‘toga! s consumers“ ‘tack the necessary information 
to oor degietons Case ‘studies. present problems faced by 


. 


> 


cheese. eaeeiace individuale-sprobiems that a a teenager: might: weil: ‘encoune = 


. ter. In five installments, new. information 1s nade available which hay : ste ee 

help or hinder the decision-making process. The case ‘studies provide =. 4 
“]. Material for diseussion which dan. mae students: penaxeliee about the eo ee 
- decdatontaaking Process: © . ; 7 Sad ae a 
‘The ‘second nodule, which Sacorporated ten Sepaeesa’ act jvities,” _ ea hoe ee ie 


. a students to analyze their recent purchases in ‘detail and "introduces 
',. them to consumer product testing organizations, marketplace standards, | eg Re ee me gs 
lahels,. warranties, and: bargaining: skills. «. Small¢group rolex lay. acti~ 2 5 8 


“ vities simulating decision dear in everyday. situations: conc ude the a ee Tee 


. a. ae. ote : eos hae 


o> > Tyese kits are ‘svatlable, on loan, at ad. cost, from_some. local aie < 
ap ss c. Penney: storks. 


ee 


$7. “CONSUMER SURVIVAL nT, _ ‘Ge i | 
Author(s) /editor(s) E -Richatd George _ : “mag 2, —— ee 
es 7 ; Publisher ‘ cae ‘Maryland ¢ Center for. Public; Broadegsting a a ya 
hs. Publication date == 1975-78 te 8 “eee ee 
- Grade level | co 10-12 : ek : ; es oe 
a Materials and cost, Set of 17 gepestoune ‘booklets, gt. oe 
a * @ & 504 Gi “¢ each; video cassette for each booklet, - re aft 

aoe 8g Wa Ee, | $100.00 each = y. _ Be 

‘Subject area(s) 2 Bconemhca, social studies” a ee 


yo nee econémics” focus B, &, D, Es F, G, H, 


a Po Glas 


ra “ 


The Consiiney Survival Kit 1s a -national program aereice of the ; 
Maryland Center for Publié Broadcasting, transmitted nationally by the an ae 
Public Broadcasting System... Programs: on videocassétte are available for ~~ » °° ): 

.” rental or purchase;. many come with study guides. Topics” cover nearly 

wv every \aspect of consumerism: home buying and maintenance’ purchase of: 

> of vehicles, clothing, toys, or food; obtaining such services as | nursing- 
4 . home cate, funerals, life daaurance: and legal help. 


A sekies of booklets on a wide variety of. consumer phoples are also | 
available,\containing reprints from such periodicals as Changing Times, 
Money, U.S.\News and World Réport, the Wall Street Journal, and Consumer 
Reports as well: as from federal commission reports “and publications of ‘i 8 
' trade. associations. Each publication is 24 pages long and contains an z 
in-depth ‘study of «an issue related to consumerism. (Because the’ “mate~ 
' rials are constantly being updated or cHanged, it is. not possible to, 
- provide a definitive list of publi€ations.): The treatment'of each 
:,  dssue is thorough and provides an opportunity for readers to view all 
"aspects of a projected.purchase, investment, or service. Probagly the 
most objective resource available for consumer education, this series 
has, found’ wide Se acceptance... ae Co 
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| 58. a consti. TAPES.” os — PM eee ee ee 
: ee. 2 Published ares oe Visual: Education” corpetteton oe ; eng ee 
eG we os ea date ou “1979 - : a ae 
. Grade leval ; tie yee 10-12: - 


a “ faterials and’ cost > :«~Vinyli: binder containing 6 cassettes, 
ee ro ae? listener’ & guide, $67. 00 


os _ Subject area(s). oa. ' Economics, home economics, social” 
ee 6 . - Sgt - studies | ‘ 


“a ; a ee ee Te 


‘= 


““Consumer’ ebonomies. focus 8, Cc, E, F,. A, I _ oe _ its 3 e 


=. aa "Bach ‘of these six eye cassettes ‘provides ebevaneeians m.. 
a ae ge ha | first-person accounts. ofa variety of: consumer experiences and’ eitua-_ 
_ _ tions. Interviews with consumer experts from the Better Bysiness © 
\. .  °. | Bureau, state. department of consumer affairs, public interest research: 
‘em x groups, the Federal Trade Commission, and other organizations provide 
arn : information and. advice on how to cope successfully with today's com-— 
‘ ’ plex” marketplace. ‘The tapes are enlivened by. interviews with indi- 
. _ vidual” consumers who relate the mistakes they made in purchasing and 
me es oa actions they -have ‘subsequently taken. The materials are applicable 
- to both rural.and urban environments and full of common-sense advice; | ae a 
ae have the additional virtue of conveying - unreheatsed, realistic -.c 8 len te 
life situations. The tapes are ‘accompanied by, a guide which provides ee 
a synopsis of Bho contents: of ‘each: tape and the names: oF the apesker?: 
. , involved. ‘ - YD 


The: series Wactuies the following ‘titles: "Budgeting: ‘How to. 
Stretch Your Dollar ,"~"Borrowing: How and Where To Go," "Getting ‘“ « 
Credit:: How: to’ Spend Money You Don't Have," "Gyps and Frauds¥ How to : a ee 
Protect Yourself," "Health Frauds: How. to “Detect Them," "Fighting . ; 

Back: How to Handle Your Complaints,” "Advertising: How to Read Between 

> * pha Lines," "Comparison Shopping: How‘to Get the Mo&t for Your.Money,” 9 92. 
ying @ Car: How.to Get the Most Mi f®nge for Your Money," "Hausing: ~~ - .. 

How to’ Buy or Rent biving Space," "Major Appliances: How fo, Get. Your " = 

Money" s Worth," and: nieneaee: How to Understand a Policy.” ne 
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6 59, oponuashei’ BOX: _ READING THE INFORMATION ENVIRONBENT: : ; 
‘Authorys}/editor(s) , Jeffrey’ Schrank «ee 
734 . . Publisher a a Learning Seed | _ 4 
e, #4 Publication Gate 2 11977 _ _ Ss = _ es 
oe Grade level 6, ae. #, eS a* o 
“ Materials and cost 7 “vinyl binder containing | 2 filmstripa, ar * ; 
. : 4 — : 2 cassettes, ,teacher's: guide, spirit _¢ . 
a ‘a we . , master, : ‘8 activity. cards, $43. 00. . 
-* i ' Subject area(s) mer Economics, language acta, psychology 
. ; | Consumer economics focus Ey yr .°.+ * = 
‘ . | a : a. 2 ~ 4 ' 
: . - 2 BS = . a: : 


alé/Students °°. 


2" hal Saneamnasa ite ance 
'  -yvarenesa level. of, students’ to the subt 


“Fonments."” The materiale ‘can 


ae the sound 
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60. “ECONOMIC CONCEPTS AND ISSUES ~ 


"Publication date . 


Materials and cost 


“Subject area(s) 


‘a , 
Consumer econothics focus. A, D ~ 


~* family budgets. 


80 


esigned’ "to; provoke choug 


ilmstrip, "Reading the Information Environment," wage oe 
_a¥e bombarded ‘with such'a’ large amount 
‘cand information that the -resylt may be 
filmstrip, "Doublespeak," deals with the distortion, -hidden persuasion, 
- “fputfery, half-truths, and confusing massages employed by advertisers — 
"and encourages students to analyze ahd criticize advertising. The 
cassette "Audio Persuasion". encourages the listener to-consider the 
“doublespeak" in oral ‘messages; {t includes segnents from Kennedy's ©. -* 
_. Inaugural ‘address and Nixon's."Checkers" speech. ight. cards for small- | 
‘group instructidn present simulations asking students to describe a news 
pyoduct in "doublespeak" terminology.: The ditto master worksheet 
es students to search for puffery or misleading advertising in. 
. their communities, Explanations of the material and suggested dis~ 
' cussion questions are provided in the teacher's guide, though the . 
‘authors state that the material "is cap 
. without a lengthy. list of follow-up questiogs.""” 


; 


able of. generating discussion . 


t 


| Hox-containing filmstrip, cassette, * 
3 modules, teacher's guide, $19.00 — 


. , Economics, social studies 


Among the objectives of this week-long unit.are to increase knowl- ' 
of basic economic concepts, to-develop the ability to apply economic 
principles in analyzing. the effects of events on families, to expand © 
understanding of’ the relationship of values and goals to the determitha- 
tion and interpretation of economic policy, and ¢ 


. o increase awareness of. - 
and appréciation for the goals and values of others.° 


The unit consists: of three modules. The first *module consists of. 

_ the filmetrip "The Family Economics System,” -a humorous and clever intro- 
duction to such general economic concepts as supply and demand, types of 
‘economic systems, and. inflation. The filmstrip concludes by presenting 

« the family as an example. of an organization with an economic ‘system.. A-. 

glossary of. economic terms is included with the filmstrip. 

' module, "Economic Goals," suggests activities focused on valué: clarifi- 
cation sfrategies, recbrding purchasing patterns, prioritizing economic 
goals, uging a values continuum, playing an auction game, and analyzing * 

The third module, "Economic Issue Analysis," introduces 

s to, statistighl analysis through ‘study of the Consu 


ce. thought and raise the: 5 3. 
letias of their information envi=" +: | 
‘be. used for -a-yunit extending from bet : 

three and five class perfods. 0 oe 


f advertising Ww | 
counterproductiive. . The silent | 
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: — "ENERGY, AND Honours aes re a a 


pane, Aadiortems iateftay ae 


"i adaa the trons national’ pemacee aka the, Giaapioseaat vate. Pissteri:. 5am, ea 


. @howing th&se in. chart. “form ‘are: frovided in ‘the modulef along with case naa, we 
‘studies. related’ to. fiscal P Loy, and: eeeume on. ‘monetary: Retsey. ae 
and. “the federal” reserve pyst em. i ashi : a 


. The ‘unit Man be ‘used. din ‘both. urban: oo eee eres 8. ee 3 4 | , 7 : é ; 


_ Although no: special. training ‘ia necessary, @ background in onomics a) Sapa 
“may be usefyl for. the teacher. The. kit’ is available ‘on ‘Loan. at som =. at 
TsGs ieniat a aa pe “he af. ae “ar ‘ es 3 


: wo, 
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. eg a ge Sa ‘ Te \ a ie 
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- | Publisher .9— a a ~ sre ttocartonen teste Es 


See date ey i, OIG?” a i OO ee oe -_ 


Grade level s — . *. 7-12 


Materials and mast -Box containing 4 instrips, . ‘4 case 

Co eS eis, Se, settes, teacher's guide,. $70.00 

i ei eseaeeatal 3 ‘Economics, environmental education 
Consumér’ economics focus’ A, D © ' : . 
- Combining the discipline of -eéonomics with concerns about the - 

* environment. and energy, ‘this program explores the relationship: between 
economic satisfaction ‘and energ availability and use. “The teacher irae : : 
need some background .in economic . theory before prgsenting the progrant,, Oe 
and the students should bg familiar with terminology petovane: < eco-. 


= nomics’ ag well as with supply and. demand‘ curves. — oa es: 


The . four titles: of the four filmstrips are "How Much for a Gallon?, v 
"Buying a Future," "Rivalry and RegulatiOh," and "Resources and: Nations." 
The filmstrips, which must be shown tn the progression indicated, detail | 
the complexity and ramifications of the energy. crisis. Consideration 18 cha 
given ‘to such @&ctors as monopoly, government regulation, balance of oO an 
payments, value of: the dollar, ‘exchange ‘rates, and the inequitahle rela- .; 
tionshp between: world supplies of fossils fuels: and fuel. cone mere g ; 
by certain fadustrial nations. a Is 


is: "How Much for a Gallon?" explores the effects ofi demand of ‘nigh Ma 
low prices for gas, the effects 6n- prices of abundant or decreased_supply 
‘in a completely free market, and ways in which government regulation or’ = +: ) 
| manypoly: can change these effects. "Buying a Future" is focused on the 
costs of ,capital investment and ‘the feasibility of financing capital- 


oe 


‘Anténsive alternative energy sources. . "Rivalry and Regulation" deals ey 


os with OPEC, competitiveness.in the petroleum sellers' market, and ‘the’ 


~ ab 


“< @ synopsks of each filwstrip in addition to concepts treated, recall 


effects of antitrust legislation upon price. The fourth filnstrip shows : 
“the, gap be Weer dof@estic production and our need, for’ petroleum and. intro-~ 
duces ¢oncomitant problems related to balance: of payments and the vati~ 
ae xchange rates of currencies. a ‘ 


A hough the ‘teacher's guide does not provide a script, it contains. \ 


quest ion » \and ieee for. further investigation. . me 3 
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os a 7 mS —s va 55 . . 7 | a . 
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ee ™ ie E Publiayer: 4 = os cd Ce Paaney a a ; : a. rs : ; aoe = aes ce 
ea | ‘+ Publication date eee 1978 ae. ee en es qe | 
te ee 77 Grade level, ei a a oh re a ee Pe 
2 ee Materials! and’ ‘cost, a Folder wan foment eiheertip: 
a ae eee ee ee ae ea? - “Commentary, , 3 activity sheets, faéor~- : “ 
; a a, . ation. sheets, $1.00 ar ea 
| . Subject’ aréa(s) . oe | goviroumantad ‘education, science: od a 


TL Conmumr aconotiign. focus iD. eis aoe 
' thie’ enall. Kit ‘contains’ ‘a pane trans iimatrip \ with. edimuentary ‘which, * 
explores ‘energy-efficient appliances: and the costa of: operating them. 
The infortation sheets contain arguments for and against: energy-efficient - 
we - labaling for appliances from the perspectives of consumers, manufactur- | 
eo era, retailers, and government. The activity ‘sheets provide ‘discussion 
questions, forms for studen@ to use in surveying their communities on 
Joo the use’ of. akiergy-ef ficient appliances, and sugge ions for ‘pelecting _ 
i Tegal rasource: persons to participate in: a community forum on energy-. 
-  / effiedent labeling. . A rationale for ‘teaching about ener gy mettclency %. > 


4 te 


bed 


a 2 dg! included.” 7 ee % “ ; 
he a . 7 . % / ~~ S : , _ _ , _ *! ~ . i ‘ y : 7 ; 
ap tee + 635 INSTANT ENERGY , SUGAR ConrED; PAST FOOD: NUTRITION. KIT, THE 
“author (s)/editor(s)_ Jeffrey Scns, : 
"Publisher 7 . Learning Seed 
Publication date * 1978 ; es . 
R Grade level ae _ 9-12 a ; 
Materials and cost ' Vinyl binder contaiting 3 filmstrips, 
ee a -— = _2 c&ssettes, teachér's guide, 6.nutri- - = 
: a : tion booklets, 2 spirit masters, paper- 
| ey r bound book, $57. 00 


% santo este) ) Home economica, social studies one @. 


. 


ON » Ronsumer economics focus E «:, ~ 2Oe y, 
ae ; - ee 
“X wy , Uaing’ humor, data from the Senate Select Committee on Nutritiot and 
Human Needs} audiovisual presentations, and research activities, thie kit ° 
7 ‘aims to teach. about some of the dietary émbalances ‘and dangerous eating 
. ' patterns that are ecommdén in the United States. Focusing on the. exces- |: 
- sive consump tion Of: sugar, fats, and salt, the materials show. students » 
ae how to analyze and evaluate their ayy diets in terms of nutritional - 
seater components. ee ore 


"Confessions: of a. Junk. Foed Junkie" is an amusing sbund filmstrip 

2 which describes how children become addicted to sugar. A second sqund 
_ filmstrip,. "Dietary Goals ‘for the U.S.," dramatiqally illustrates the 
' increasing consumption of sugat, salt, and fats. "Nutri-test," a silent , 


: er eae : 
a. ave is . a a : 
a , 4 . lend 
. ‘ : 
: i wo. . 


“eons | 
‘ 5 , i 


A FuitToxt Provided by ERIC 
; ' 


, serriemscery aides Horst : 


“ftlasertp, | presenta: yroblens dia ‘@acettion for students: to. éctve. sions Se 
- “and ‘through ‘group discussion. The. spirit-master. activities p vide a 


list of ‘recommendations from: the’ Senate. committee. on nutrition % au 
require bach student to evaluate’ one day' ‘8 food. conaumption: in ‘terns f 


of nutritional value. The "Nutritional Values.of Foods" booklets and *- 
the paperbound book, The Brand : ‘Name, Nutrition. Counter, can ‘be. used as. Pe 
referencé materiata | ‘in ‘compiling’ these evaluations. Suggested ‘din-rhe: - 
teacher! s guide are research/action projects which. require Students to. 


study local fast-food franchises. -Also: included is a- Aer ‘of Pua 


Altegether, the kit should require about: eigtft eles 5 carlades It- 


La applicable to,both rural: and urban. enviranments .and reqyirea no oly 
- special teacher tradring, ‘though home ‘economi¢s feachars wil propebly’ 


be able to put the: materials ‘td best uge. 


a 
ve . 


64. LAW AS A TOOL, THE: CONSUMER PROTECTION Sa 


Publisher. ° Aves Pannay ; | 
Publication date 2 TP" * 4079 os = 6: ge . 
Grede level are : 


Box ‘containing ¥tinserip, cassette, 
_ teacher's guide, chalk talk, game, 

i at? . . case study, “ale sheets, si ae 
; ae pes gards, ‘$15. 00. oy 


‘ - Subject’ area(s) a Econemics, leg#l education, paycholoey, 
te, : an ’ .goctal studies . 


Materials aideeose 


Consumer economics focus B 

‘This unit, ‘which ° ‘should require from four. to er class ‘periods, is. 
designed to help students become well-informed, .self-confident , abger- -. 
tive consumers, aware of their rights and respons®ilities' in the market~ 
‘place. Decision making and determination of personal values are empha-~ . 
sized throughout the materials. 


The filmatrip/casset€e "It's a Deal" presents a lively and inter- 
esting explanation of the many kinds of contracts encountered. in daily 
life. The "Points of. Law" chalk talk identifies the principles ofscon~ 
sumer protection and consumers' rights and responsibilities and encour- 


- ages students to gpply a ‘working knowledge of consumer~protection . 
‘principles to a real~life consumer problem. The activity sheets provide. 


an analysis.@f a situation concerning a contract and a’warranty. The © 


- "Contract, Game" may-be used fo teach basic terminology and concepts. of . 
‘contract law or as a team competition in which knowledge of contract law — 


ig applied to case problems. The "Case of Joe Minor" describes a , 
decision-making situation in the’ life of a high school senior and. ,) * 
requires students to identify nine points of law involved in his diylemmas. 


purchasing goods on time at local stores. In the s{x role-playing 


53 


, 2 ‘geated ‘readings. related to diet and mueyitdon: -" e' aes 
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-" The extension activities accompanying the casg study involve queries about ° 


a 


* ke me 


i —_. . 


*cqnetctace, vhigh are ‘based on: sceaaeticnal saaiyeil: theory,” atudence * te ae 

* gaoume. ‘theroles of “Gontrdller," "Protector," and, "Helplege'’: in: sonm." oh Ase Se al 

oy. sumer aituations whigh provide background and practice ,dn ‘handling | Gn ee 

oto Muarketplace | interactions... Thé activities permit participants to. ‘chahge:- ey ae 
_*' "voles, react spontaneously: in: variety: ‘of experiencas;:. and’ text. thetrs i ae aera: 

-resourdas. for handling. unanticipated. ituatipas. ro eae, eae: 


vo ied kit ‘te available on Joan at some J.C. ‘Patnay scoters 


65. «Hin run aoven ants ru xo wammattes ta 
. . * aughar (a) /$atnor(a) ; ‘Richard G.. ‘Nadler ie . “a2 . 2 ae 
: “Bap lisher ee a cotredtional Service of Minnesota ° _ a tas © 
rapt as Publication date _# ee | 3977 ~~ 7 ; i ee . .s : 7 7 Lo — 
Grade level. ge ah aes Tel2 ae mee , ¢ : eee aot 
soaueteaays and, eoie. ae 4 Vinyl binder contesting 2. caneagidh 7 boa 
. te tapes,. $25. OO fee. oe 
‘Subject area (3) a . jlegal education, social atidies eg % ok -_ < 
os Consumer econoitids fodus - B : 2 ee _ Py Pe - eae 2 


e 


.. This cae ner examines. implied and seotaseed wiie¥an tien. by ee Ge 
presenting contemporary case studies of situations in which buyers. were . eae en 
dissatisfied with the products purchased and- ultimately took the cases = —— ra? 
to court. -Students listen to the evidence recorded on the tapes.’. The . te 4 
teacher can stop the cassette to allow students to discusg the issues - 

. _then résume the tape to hear the actual court decision. In some “ 

cal es students are asked to role-play the situation described on the ~ ae 6 

. The materials can. be used to Supplenent texp¢book reading. There , f 

o- ceecer 8 guide, a . vs . | 


¢ e 


° 
~ 


66.. Lodkane FOR ME: UNDERSTANDING CONSUMER BEHAVIOR IN THE MARKETPLACE . 


4 


Publisher... * 4 SeC. Penney WH _ eo 
Publication date © = 1978 
Grade level = «si a 


« 
Materials and cost . Box containing lastiip, cassette, 
oe = : commentary: poster, teacher's guide, abi e 
j- 12 learning activities, wee) 00 - 
a ; Subject area(s) mo . aii studies aor : 
et ~ Consumer economics focus  C 


This ‘unit, developed in aanGuae to requests By educators for con-: i 
. Sumer education materials appropriate to the ‘needs and interests of ° 
middle school students, is focused.on self-concept and identity. The ‘ . - 
_ filmstrip examines’ the influence of human needs on cotisumer behavior; 
ee poster provides a oe representation of Maslow!s hierarchy of 


JA Fuirtoxt Provided by ERIC 
ed 


Lol la, Supplementary. Audioviidial ae a 
ee eae on tee oo cae a Me vy, He 
aioe ‘The: Leaning ast ivivisa ‘are designed to encourage. “participation oe 
- dn class and increase awareness of: feelings. The first five activities ‘4 | 
‘explore; self-concept;. ba&ic.human.needs are introduc in: activities 6... Bete 
ao aad’ 73. and, “che remaining’ five activities link self-concept and human. aoe oe 
- needs to consumer ‘behavior. » The~ Kit should require from eight -.° 0 Um 
. "to ten class periods and is applicable. to both rural and urban environ- 5 
7 -ments. | It is. avatilable for loan, at ‘no- “charge, ae “‘gome local J.C. eo, 
_ Penney. i ea storés. ae See _ co i es Tees 
“as 4 - 1, eh a, ft a ee i 
_ 67. MATH FOR THE Younc- consume jae Ce ee ed 
Author (s) /edi tor (5) - A. We Rabin,: ‘Allen ‘Schwartz - . 
Publisher, — er Educational Activities | -3t. 6 * oo ae 
. Publication date o** j976 ae oe a a es oy 
“Grade level, 0 as a rr a 
. Materials and cost. .*_ Box containing 4 fdinettipe, 4 
; wey ‘ > ftassettes, 4 teacher's. guides, $61. 00 | 
Subject area(s) oa _ Mathematics, social studies = 
a ‘ or re 
“Consumer éconoini cs focus C ~  e * > .. 


-The four components of ‘this kit are designed. to cael young shoppers > 
the practical mathematics‘needed for economical parchasing and for the Re 
intelligent use of money. Each eight-minute sound filmstrip directs the 
teacher td turn off the sound at eee points in the program to allow 
students. to compute CORES discount,! or income. ‘All four filmnstrips are fis 
accompanied by teacher's guides which ——: topics for ‘oiase discus~. 
sion, or projects. . 


: Filmstrip 1, "What Is a Sale and Is It “Real?, ” denis with percen- ee - 
tages, discounts, misleading advertising. "Understanding the Super- . oo Se 


market" introduces standard (nonmetric) units of measurement, unit 
- pricing, and the true cost. of convenience foods. The third filmetrip, ; 
"Understanding Money," teaches. the need for budgeting, how to average 
,* income, the role of banks, an@ how to calculate interest rates on sav- 7 
yings or installment buying. "Earning Money" suggests ways in which a rr eo 
(student .canvacquire an income, how to record this, and how to deter- : ay 
yaine a unit price for each segment of labor. .o _ 
- 68. MONEY MANAGEMENT . es . ag 
Publisher " Society for Visual Education os 
‘Publication date - 1978 . or - 
Grade level. G12 (7B), : 
Materlals and cost °° Vinyl binder containing 4 filmstrips, 
. os 4 cassettes,. teacher's guide, 28 skill- 
; extender packats, pretests, posttest, 
7 $99.00 ne | 
, ‘ Mas \ 
. 55 uae ‘ ’ 
e ¥ 59 * 
( 
: . . a 


_macgitata/seudent WR og ee Neg ee 
: t. no, le. be Gi we re r ay - : ‘i wo we rr . . ees 
; oe ek . . : 
Subject area (a) % "Business Giucatton: economics; mathe- - 4 
Fi - ce matics, octal studies eae eo 
: Consuner economics. focus a a a a oe ee ee | 
, : 
Q This ‘series “is designed to help. students: dateie basic skills 


eo 5 


” bd a2 *, , 4 . rf a . i rl . ee ery 1 oe | . 4 i 
o 5 ‘e * © . oe é Bie. ak Wh cig Ae ae : if - ae say tue an ae a Be 7 ay” eM Se ‘ ae 
Ae ad = eA Poe te Pure de oF Speers eee geet UR eg 8 
ae 5 - " ot | - % . 2 : . . . 
1 y sane .e, te : 


related to sound money management.. Budgeting, savings and porary 
accounts, and services of financial institutions are “given comprehan= 
sive treatment. “Repeatedly, throughout the filmstrips,: students are 
urged to ‘shop “comparatively for financial ‘aqrvices, and evaluative .. 


 oriteri# for doing. this are supplied. The teacher's guide contains | 


. ecripts,.-discussion questions, pretests, and a posttest. . Suall-group 
. community investigations and interviews with officers of financial . 


institutions are ‘suggested activities. ~The: skill-extender ; packers-pro=— 


; vidé worksheets for students to analyze personal financial goals, record | 


» 


budgeta,. review the filmatripe, practice ‘completing forms ‘for savings - 
and checking ‘accounts and., compute interest. The kit should require: 


about ten class periods. : ie 
ae “2+ @ : - Lo 4 8 as - - 
69. PERSONAL.BUDGETING © | wt 
Publisher - - _ _ | ° Guddance Associates 
| Pyblicatiion date °. Pe 
Grade level a : a Dobe 


‘tes 


. Natierdals and « One, Box 5 Contacte 2. f1imst rips, 2 cas~ 
; - oa me settes, discugsion guide, $59.50 


ue ‘ : . - 
Subject area(s) ° — Economics, social studies 
Congtimer economics. focus , . . 


pe gonad Budgeting te a euelpate: ‘acting: ‘fLineertp program designed 


" to motivate - ‘students to develop effective ways. of managing their money, 


ft 


Part 1, "How People ‘Spand Their Money," examines ways in which people at 
various: stages, in if fe~- teenagers ‘singles, young marrieds, and retired 
persons--handle | money «. “Pencil and Paper Planning,” Part 2, focuses on. 


realistic and. econotiical. financial planning,,\definegsa budget and shows 


why one is hécessaty, and ‘4ndicates how: : Wed gh: anticipated expenses _ - 


against future.income. The discussion guide’ ‘41lus trates a monthly cash~ 


flow analysts and provides'a samp je budget: form, discyssion questions, 


extending activities,, and a. bibliog} aphy..:‘ Unfortunately, the series 


does not ‘take into “eecount: inflaciqn, ‘and* the ‘content receives rather 


cursory. treatment. es ca © geen Bo o ; e 
ae ey as ae | 7 
“70. READ BEFORE ron consi ‘Al oe og 
Publisher 2 BFA. ‘Educational Media | 
Publication date .. 1976 | : 
Grade. level ~¢° ee er 
os _ ms | , es - : 


{, ‘ ii 
. 


co tas 


: * aaemeary Aafiontoes hemes 
on 7 a8 . . ny ete | ee Pe i 4 ses ‘ 
pee MS Materials and cost.) Box ‘coltaiuiag leainstiip; casnette, 
ae es, RO a ie ee 2 es 36 atuily: books, ceacher: ‘. ‘guide,’ id 00. 
(A a meee 2 ee ne rr A _ | | | 
: . — area(s)” * neonontes, eget education, social a 
be a SE ee studpe in Q . ee 8 
; r | Consumer aconpities focug By By fa 


a, . Z % J this ‘kht is part of a series, ‘The Usable. Law Program, dant gaed’: to ” 
ip ty <a. ‘prepare learners to use the law effectively &nd ‘to. void legal problemé 
7 1. ee through an understanding of basic: legal rights Dapp Se re err eae 
. 3 eo | Read Refore Signing provides a .sound filmstrip presenting: three. cases. . 
, in which young people. confront issues related’ fo consumer law. Writ- = ; 
‘ten contracts, the pitfalls of credit, and ways: of obtaining ‘Tedreis = 


o# + 7 are ‘Allustfated. The study book describes consumer law, various types — 
oe of coritvacts,.the prdéds and cons of credit, bankruptcy, tenant-landlord - 
ie " s , relationships, and: agencies which provide. ‘consumer assistance. Each.“ 
woot . a section of the study Book is enlivemed by a pertinent story, defines 


: * relevant ‘termihology, and provides review questions. The teacher's. 
guide. suggests actategies for ae the filmstrip and the. study books. 


+ 


71. SAWING AND. INVESTING 


Publisher’ - . ‘Guidance: Associates: i 
Publication date. -* 1977 “8 
yi . Grade level a 9-12 . 
. . Materials’ and cost. \% ‘Box containing 2 fiestciods 2 33-1/3 
Se a : . ' records or Senet ea: teacher' s guide, 
—_ ee oe" bee $59.50 As 
Subject area(s) — Economics, docial studied 
Consumer economics focus c ; . . 


: 


Saving and | ioe ing is a two-part filmstrip program designed to - 


teach, in a sup¢@ fashion, some of the ways in which people can - 
‘ save and invest eerie money to provide for future needs and wants.” 
—_ Part 1, "Saving," helps viewers identify reasons for saving. money,,. 


describes the characteristics of various kinds of savings institutigns, © 
and briefly describés the optiaqns for earning compolind interest. Fart] 
‘2, "Investing," explainsvthe concept of and describes types of stocks - 
and how they differ from bonds, mutual funds, and such other kinds of 
investments as real estate and cpllectibles. - The teacher's guide -- 
furnishes background information, discussion questions, extending 
_eeavt Eset and. ‘a pEbhsosrayhy: 


° 


~e - 


"99, SYSTEMS: AN.APPROACH .T0. CONSUMER EDUCATION | 


publishers | JaC. Penney . 
_ ‘Publication date 7 51978. : . . : 
* és J 4 


ERIC 7 _ ae | eS : | : _ : 


JA Funrtoxt Provided by ERIC 


ee Se tes oe ’ 
Lo ue a4 
oo ' 
: 


a 8 


ae Oe ee a 
“Materlala/Student 9 ee ee PS ee hs fe 
\ a PM a fee a . a ee Ws ae 5 a : : : a at 2 a . ‘ 
¢ ie oe Z he fees ae ee bats aa bi aan 2 a wh ne ma — 2 s ni i : o 
e ; Pn . ; so ere a ee . : a 7 . a 
Grade fqvet ta Seg Beka * a ee. ee! f oe. = 
| “Materials. and- cost © oe Box. containing 2, filmatrips,: 2 cas~ 
Coo MS we’ gsettes, impact chart, ‘chalk talks,.. 
: gfe, oa ee mere ahests, ae prides 
ap ee iy OE ae o, $16. 50°: . -_ ; ‘s 
= snc arn), ° tem studies, actence, social - 
: eo es yatudiee - ae Ei, 
. > hie OO” 2a 


. Consumer économics focus « D em ot a ee 


* Thie unit: spprbaches ‘consumer education from ‘a holistic | perspec-__ 
tive, ehdeavoring to impart awarenesa of the individual's relation- 


ship to the; whole.” “The. materials. and activities are focused lamar tae 
"on. energy and environméntal issues. 


One of the sound | filmstrips,. a, Declaration of: adensadonea aa 
introduces’ the. concept. of holistic thinking and interdependence. inva . 
Humorous fashion. "Systems," the second filmstrip,| shows the ramtfica- 


_tions+of single events or inventions on human life and: behavior. The 


chalk talks pgovide transparencies, a poster,’ and an ‘activity sheet 
designed’ to help students consider the far-reaching asp ciaaatind: ‘and 


+ impact of condumer decisions. ee : 


x The unit emphasizes values elgvibicweiee. accommodates a waviat? of: 
‘ability levels, and suggests activities that can be expatided to involve- . 


tment in real community problems. Students are encouraged to-.consider 


the effects of individual choice on others; alternative actions’ and’ 
solutions to environmental, consumer, and energy-related problems; new 
habits dnd expectations in response to resource scarcity; and, finally, 
projection of needswfor the future. Brainstorming techniques, ‘role 
playing, and open-ended discussion. are among the strategies used. The 
materials are flexible enough te be adapted to local needs. All acti-~ 


vity sheets may be duplicated in quantity for students. = 


et 


JA FuirToxt Provided by ERIC 


This: kit may be available on loan at a nearby J.C. Pennéy store. 


73. USE AND MISUSE, OF CREDIT, THE: SURVIVING INe A WORLD OF PLASTIC — 


pipiisner oO Multimedia Productions . 
; Publication date. ~ 1978 ; 13 a \- 
Grade level’ .. 9-2. . y ee 


Materials and cost. Box coat ncan 2 filnstrips, cassette, 


e & sa program script, teacher's guide, at 95 


. * S 


Subject area(s) 2 Business education, economics 


t 


Consumer. economics fotus - ¢ 


: This short program navies a look at the cost. of credit and weighs 
the advantages and disadvantages of its’ widespread use in the U.S. econ- 
omy. Financial institutions are compared for their interest rates. In 
pange part, the material discussed is ia aaa in. most consumer 


* 


e 


or Cor 


e Pe 
mc | 


eb SRE PE EE EE A pagpemeany hudtpvtauay fatgrteas a 


em) & ge ot getttes, 12 ‘spirit masters, -24. meeurety, 


woo, 
‘a ee IG 


Pie's . ; . 
<! : gy ig Me ge 
: ve ON ORG ae : ee a et *, ~ ye } a Paes oo fe 

7 7 P Lon : Bot ae a lp" ese ‘ eee : a ae ca 

ay 88 oa ew ee ’ or a EN gh, PD gt ‘ 


aw Piece us 2 i ‘ Smee . nue taeals ay | it . 
* 


Lee 


¢ “economics texts, ‘The teacher 8 + gutdd nupgeste five extension sctivjeien er cn 


ae lacks a forint. . . ae gee” a 
. ; oe e, ; < — eine a : ae i xg - . > ‘ oe A 
i “wnnize THE POOH ‘ND THE VALUE OF THINGS ae oo | ee 
Publisher: a a Walt Disney. Bdueational Media Sette, oe 
“Publication date - a . 1978": eee a : a2 _ ic 

Grade level. -_ ie 2 Ka _ — : 7 = i i ae iat 


"Materials cone Box containing 6 simsteips, 6 cas- ile, oe 


° 


. - cards, teacher's guide, $146,00.. - - 
Subject area (8) . - ‘Social studies 7 : a. 8 a oe 
Caves economics feces Ae Cog ve bg wn 5 2 >. ag 
Such sodcente: as : Value, “opportunity cost: scarcity, profit; money .. 7 oe 

‘as a medium of exchange, banking, and conaumerism“are presented in this © = ae 

multimedia kit. The teacher’ 8 guide containg a pretest, objectives, 
and activities for each filmstrip. The set '6f stk cartoon filmstrips 
features Winnie the’ Pooh and his friends: as a strategy for holding the 

attention of primary students while teaching them economics. #8 


The first filmstrtp, "The Value of Things," deals with value, wants, -'-;, a 
needs,,and exchange. "What Does It Cost?" is focused on opportunity. | = S co 
cost and price. "Plan Ahead" teaches about scgrcity. "The Job.Is Yours" 
encompasses labor, entrepreneurship, selling price, and:profit. | "You Can. : 
Bank on It" explains the. functions of. banks, checking accounts, borrowing, . .*. 
‘and credit. The last filmstrip, "Money Matters," examines the role of 
consumer s and introduces basic consumer skills. oe 


The teacher's guide ‘suggests that the kit be used over a two-week 
period as part of an existing social studies curriculum. Since. the 


-, six filmstrips tell a continuing story, they should be used in sequence. 


The teacher will need to prepare well-structured plans in order to follow 
" up-on the many concepts presented in this kit. 
“75. WINNING THE GROCERY GAME = 
' Author(s)/editor(s) ~ = Jeffrey Schrank - : 
| Publisher. _ / Learning Seed . 
Publication date “4977, 
Grade level a 9nd 6 Sg ? 4. 
Materials and cost —* Vinyl binder ere filmstrips, . he 
: . ‘ 2 casséttes,, spirit master, investigae  - - -,.' 
' tion eayds, 35 copies of dictionary of 


oe, food additives, paperback book,. 
. . | teacher's guide, $52.00 


’ Subject area(s) Economics, home economics, language a \ 
| _ arts, psychology, social studies , e . © ae 4 


t 


et ee 


cs tising techniques with the 
- the, strategies and gimmicks commonly employed. 


' additives--to scrutiny. For ‘example, the filmstrip states that quantita- ~ -_* oN 
_ tively the two.most. common items for sale in a supermarket are water and 7. 7 


i the merits and. messages of | clever packaging. 


_ pare look-alike packages ‘for content, ascertain the best buy between _ 
, similar products, and analyze tHe foods offered in supermarkets and in. 


however, may outweigh | such ‘considerations. 


fer 


on MS ‘ Si " erat? pee) Sg TE ee tog gees aie ae Bie ae way Cia Resa PES a eee eg : 
ee ee © . - ° , i ee a 4 _ . 4 ae a “eho se) so . ‘ an 7, : o Con Ss ee : at 4 ‘, mae a ‘ a ea ‘ a : a, f i 
ee ee ee a rn aA ON be Ee gh got 3 a 
F aa igo os Pas mo nf wit Oe oe Bee AB Ea oe Ly err | set “ad Mi tn ‘ i] wae ease , “+ of 
Poy! Sy ieee wv pe Sees ie LMM eye NS i Spicy a Be BE agg Wig af ae ats » See ee ee ae re PPE Sia 
. 2 ee ie : . : z og ; pee t 3 < ee : = ec és ‘ Te a , aa Sane Mf ee a" diet . — ee s % : . eta ‘ le er a 
“Natetials/Student a he ee ee pees ae oe ee Ete atic ts HE) a 
: ge eee Re Pt eae ee a ee Fo eee. a coe eae 
an oe fs 3 Se ae ee a ee ae on 
t ¢ , { +. re 
. * . ra . - . . a . ' . = fe 
_ Consumer acononton focus z, F we oo 7 ss “ m far os yes 


"the author' a. vavionais ateetae that there: ‘tsa need’ to aler’ atu- 
atte as present and sree patrons of supermarkets, to. product adver~. 0 se 
ntent. of making stadertts sane: muacepess tes! to ae 


— The sound filnstrip "Winning the - Grocery Game" illustrates ‘the arti- “ . ns a 
fices used. to persuade people to buy and spend more than they. intended =, Ae 
and subjects the. contents of products-~especially convenience foods ‘and Xo eee 


sugar, asa careful yeading of, labels will attest.” ‘The silent filmstrip’. : tee 
"Supermarket. Survival Test" is/designed ‘to encourage Uiscussion about. oe 


“The teacher's guide provides*14 ‘questions which can’ ‘be. apawered on . 
accompanying ditto master worksheets. Questions ask students to com — 


fast food chains for quantity and quality of ingredients, A "Dictionary. 
of Common Food Additives" and a paperback book, ‘pater!s i lea are 
provided as. supplementary resources, 


we 


rd 


Completion of the activities: in this kit should eaaniee abode six 7 a 2 
to eight class periods. The kit contains some evidence of sex bias, as — Hg. ee 


. reflected by the filmstrip illustrations, and might be considered by’ — > % 


some viewers as being too heavily weighted against supermarket. merchan- 
dizing techniques. The awareness level engendered. by these , materials, 


BY 


76. YOU AND YOUR HOME INSURANCE © 9 | ~ : 
. Publisher _ . ‘ Insurance Information Institute 
£4 ° . . / 


Publication date | -1978-. . . : ; - | _ 


e 


Grade level’ _ . 9912. an | _ 


x Materials and:cost . _ . Box containing filnstrip, cassette, yO 


teacher's guide, $10.00 


Subject area(s) a Business education, economics 


t 


. Consumer. economics focus E: ° ie 


and: phrases relating to homeowner's insurance, identifies the risks and 


This sound $tinstrip clearly and logically explains the Key erie: -. 


il daa cornea of owning or renting a dwelling, distinguishes the dif- _ 
nces .between various forms of homeowner's insurance, and specifies : ) 
factorg which: determine the cost ‘of homeowner's insurance. Two pauses 
on the cape allow time for discussion of the materigl presented. The 


‘ teachér's guide provides activity ideas which are useful in reinforcing s.r 
‘the concepts presented in the. filmstrip. rn 


‘ 


‘ 


2 


in, 


yo of “Entiey Nee Tale es | Page Now 

he Oty 78. _— Bui rn A Consumer ‘Rcononica Game oe ne 
na eee -tBuyer Beyare’ & Consumer ‘Avaiteness Game SE a OD od xe 
ee 86. cc j ‘Consumer a ee ae at, : ‘ 64° 
| Bl. fe Consluniex” Choice : the Driving Force | ofa 2 ay A 
© Mgeket Bean een meen re ee 


- 82.  Economde. System . _ 2) OU — 4 65. 


84, Protection as 24 " : er ake : + 66 


eC Supermarket eo te . 67 
86. = Wheels) 2 oe cet 67 


ot: oN 
wo} 


US Naterdals/Stadeng 0 


| Te “agence - 3 
| “Ruthor(a)/qditer (s). 


a Publication date > 7 


John'Wesley, 9 es 
- Publisher: 2 . Pak ae ieee é 


Interact. -. . 


cu 


oe i _ Grade deved,. ‘sa 10-12 = a " 3 ts : = ng ta . 
Treading (grade) level See Os ies Ce Paw te ee 
ae Materials and cost =.” Booklet ‘containing ‘lesson viata: Gee aces 
—_ Be ae -‘évaluation: instru nts; ser ee masters: eee ee ee 
OF atudent: materials, $14.00. hee 


aa e@ | 7 : 
“ERC. 


Subject area(s), 
Consumer economics focus 


ewe 


Avene is designed to provide junior ‘and senior high school ‘stu-. | : 
dents with an understanding of the psychology and. production of adver~-° 
‘The materials examine techniquea and- “strategies. ‘used to promote | 


‘tising. 


and “sell products ranging from deodorants to computers. 
aa i to identify and. use a. wide: variety. of written; oral, ard symbolic com ; 
{ munication, students’ design their own advertising campaigns 4 - ie _ he 


“J. -Thig stmulation clearly defines goals im the areas of ‘knowledge, - 

. skills, ard attitudes and provides detailed lesson plans for the teacher, 
along with the special information. that students will need’ in order -to oo 

The author suggests that thrde weeks be...” 

allotted to using the simulation. . 8 mg 


assume their simulated roles. 


"78. 
- Publisher 
Publication date 
Grade lev@ql ing 
Reading (grade) level . 


Materials and cost . 


Subject area(s) 


Consumer economics ‘focub 


oy Engldah, howe sconomics,, social studies | ee ae 


BUY AND. SELL: A CONSUMER ECONOMICS GAME 


9-12 | | 
‘Not applicable © ran be = 4 


B, F ‘ - : : ‘§ 


sa : art : ; " ae ai aan ee 


.¢ 


* after learning. 


a 


nh ‘ : : st 
A : rl 1 og ‘ soe fj 


« 


Creative Classroom Activitie 
1976 : 


Be 


“Booklet containing teacher' 8’ guide and - 
black-line. Masters of student, materials, , 
$2.00 _ # 


» Home economics, 
A,B, C, EY ; = Ae 


oy ene ; ge . 
“Buy and Sell eeaantonie: a. ‘secondary classroom into'a business com - oe ee 
munity -for ‘three periods as students assume the roles ‘of industrial ag 


' persons and consumers. 


executives, loan” officers, salespersons, and consumers. 
sion of the game, students assume the roles of legislato¢s in oriler+to 
decide what laws are necessary -to protect the rights of both business 
The: concepts covered include the difference 


At the: conclu-_ 


between business and consumer goals, business overhead, supply and 


— profit matgin, consumer protection, and value.. 


The teacher toe oe 


62" 


will ae to’ carefully “debrief ie sisubaciee: ‘and por want. to. rove 
- \ gtudente with additional information about the concepts. ©The roles ~ 
used. in wthig’ stmulatidn would’ be less faidliar to BuEee eresente ‘than. cs 


ee ay. to, urban students. Se: o Sete ee 
a 7. ath BEWARE:. A -congumER AWARENESS GAME eee, ee 
. é ae : er oo stat a, wy a, : ae 
Ce lea . +. Author(s) /aditor(s) ‘ ~ Edu-Gane ae hee 
a : Publisher +> ae “S. iGreative Classroom Activities : ae 
oe Publication date “Go7s & - | 7 
— Grade’ level’ -  G=k2 | Pa ee a _ 
; , sows [ne “ : t ‘ 
*. Reading (qzeade) level »- 9/100 oe ee 
Materials ‘ahd. cost > ‘Booklet xontaining teacher's guide and 
Ps ia. caged ge _ black-line masters of student mate= 
sor s a ie , ‘rials, $2.0 


fo, . - . * 4 
. subject ated (s) , 2 Home economic spotted “studiae | 


Consumer economics focus. | A, B, E, F, H ~ 34 _ 4 


a .- eo: og 
, This. simulation is designed to he Lp students scaavapans how to 
get the best value for their money, what to look for when shopping 
the difference’ between business goals and consumer goals, how infta- 
_ tion and recession afftct buyitg and selling, the concept of consumer ,': 
- protection, and the need for consumer protection laws. To: achieve 4 
- these goals, students are asked to assume _the | roles’ of business pro- : 
j prietors and shoppers:" . 3 és 
— . Although the teacher' 8 ouiae ‘suggeate gome “pavelient questions, - 
‘ teachers may want to create additional ones and’ posaibly even additional 
activities in,order to provide students with more background knowledge. . 
This activity, ‘which requires about three class periods, could provide 
7 ,. an introductory vehicle for eddittona! eeudy in any of the goal areas. © 
1 “ * . ey 28 nr 
~ 4 80. CONSUMER . 
v £2 “ F . ne 
° Author (s}/editor(s) ; Gerald Zaltman , . —— 
a Publisher - Bobba-Merrill; ti aa 
Pe gate & Publication date | 1969. . ‘ 
- , ‘ Grade level 7 Faiz 
‘Reading (grade) level 7 . a ° 
' : ’. 
Materials and cost. / -Box sontaieing vedchiee’ 8 guide and. 
- a " *-gatie materials, $30.00 
i Subject area(s}. = me Economics, home economics. . 
Se Consumer | economics | facus A, Cy . 


v 


7 eo | 
ERIC 


an a - atieemnee ‘ts is axioa to. a thvoxve atudente: An: ‘tie. he, anyday da deci oa 
a han sions which adults face in, the. marketplace. | The particip ts must 
'«  - decide whethey to use income or erfdit, for their ‘purchases. - They s0on - 
oe. oe discover. that borrowing or buying’ on. credit 1s ‘more costly’than defer- - 
oo choos "donee until. they can pay. cash.” In plating the game, students 
“, x, "Leati. to, compare the interést rates charged ‘by differertt: financial. ae 
[os ts fisettutions, ‘appreciate the mechanics ‘of ctedit ‘and ‘the’ depot eauce oe 
of @ good: eredit. rating,” carefully read‘all the provsaeen or contract — 
4 e “. “before signing, | guard against. “unanticipated events over hich: they have 
es no control, and consider the opportunity costs: ‘of their purchases, ©) 


Consamer can be adapted: for: groups of varying. abilities and back=§ TE 
~ grounds. Ct was designed to be completed in” approximately a an hour and ee 
a half LF ‘about 15 players are involved; additional players lengthen Be Se 2 ges 
.. playing time: (The authors. suggest that the game be completed in one. a 
.. °. session.) . The game requires elementary mathematical’ calculation abil- | 
; ity. The game can be played with little advance preparation, although. ’ 

students. should read their profile folders ahead of aaa and the inetruc~ 
tor should Dasenty orp tatn the order play. * S 


oer . é 
ar : : - 
i . aed 


vs — , Bl. "CONSUMER CHOICE: “THE DRIVING FORCE OF A MARKET. ECONOMY 
i ; Publisher. —< Procter and Gamble 
\ : : 2 : - . mY 
A, oe Publication date + .. 1976 ; 
«Grade level ~ 10-120 re 
ae — Reading (grate) leval - _Not applicable ee . * 
. eo |. Materials and cost be 2 " Box containing: filmstrip, cassette,’ ae 
dee <2 4 ae 2. ‘s. " game materials, teacher’ 8 guide, ST. 00 * 
‘Subject area(s) =| . Busdness education, home ' ‘economics, : 
\ . se * ~ soc m1 studies - - 
Consumer economics focus: A, Fo , 
w. . 
¥ "the primary objective of Consumer. Choice is to. help. students under= 
.. stand the interactions between consumers and producers low-cost, fre-.. 
. quently. purchased goods and services in a free market ec mony. Between: 
a ‘ll and 16 class periods will be taquired to introduce the subject, using 
. a two-part filmstrip and cassette; three chapters of discussion questions*: 
‘andi activities ate provided in the teacher's guide. ‘This material is _ . 
, ocused on how individuals make choices, how these choices affect manu- ie 


acturers; how a product and its manufacture are financed, how market ~ 


‘ HF 4 cca is carried on, and how ‘a free market operates. a 


Following this preliminary. work, students are ready to play the . 
game itself which involves 12 or more partict ants and requires’ from ' 
‘ +  * three to five perigds. Playing the roles of roducers, market resegtch- " 
reas developers, advertisers, and consumers, students learn how to ‘pro- 
e and purchabe ‘a. product that best matches their own preferences-~in 
a case, bar soap. e : . 
. # , : ies ? * 
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1 ee PS ee te 
6s the contains tests, a gloasary, a ‘pbtdeance pats . a 
frative. - Raproductb ie. meetert a al oe 


Auge supplied. r¢ a te a ie BB ae, » 


: xs - He aah > 
ve oo ae ee * 
oe 6 Me Robert ovis, “James” S- ‘Colgpan 2. mae 
‘BobborMerrilt | P oe 


, ve - “he a 


fe ’ 7 ae ba ‘ ; 
: : Se os : ; ‘ 
, 1969" Ri a i cre 7 fog 2 oY RT a 3 > a 
‘ : abet o. . e > a 
dc. ee . ’ “Oo, 
fn : ow, as . * op c , 7 ev ' a. o aa 
. “et “9-12” o ® FA . M “oe. was : be eS 
. ras i woe Rt, ee, ~ 
F ew . gen 4 whe . 
: 7 < . . & r . 


«Not applicable. 


~Ve. 


“tol containing teacher’ 8 , galde decors coe 


_ 7 im A amegshgets game materials, $25.00." + a? 
ED cae, subject area(s) + Homes economics, nocial studies” ‘nt ; 
var ‘4 agit og 8 _ sy ee ‘yet Moe . 
: Cofsumer econoniics focus °. ‘Kj;.8e See ge & F 4 e ; 
“ a. Re ms i ; ze : 
_ : , . bd 
ST Sg, Ge aad This complex. simulation game for i and ise beh ‘achool ‘Beu-: aie Spe 
hee Ge _dents and adults is based ‘on the apeerouane of -economics,. Starting. with. ey 
9) fs eZ sinip le’ ‘model. (Level 1), the game moves to. more a haat levels 2 eee te 
- -of. economic activity (Levels ‘2- 4). 4 ‘e tee. oe Age 


“er % - © *In LeWéi 1, the concepts - of. produétion, cavtabiee, GHosnpeion,. tty. ee 
“arf {titer dependence are simulated. Money, as used in the game, func-. - .° .. 
tions only as. a medium of ‘exchange: and not as a store of value. Players ~ ~ 
oe "yf retedve "satisfaction points" for conslimption. As'the game progresses), 
8 "4 f to higher levels, macroeconomic koncepts . become predominant. - . Capital 
y dnvestment,. government expenditure&, and taxation are introdyced. At © &: ae 
appropriate ‘points at these levels:y students investigate: problems. of. ae ee, 
vo public policy,.explore internatidnal trade theory. ane Lancer com= : u : 
fe parative ecohomic systems? - Sa a so “an Se 


. teat . < S 
ce The. authors state that by plaiiig-the game, students learn, or., . ~ ae cannes Y 
experience (1) the. effects of ‘supply ‘and “demand in determining Prices, | oe eae 
2) the fact: that the value gf money depeads entirely on the prices’ of, : an 
“goods and labor, .(3) the {nterdependence of the various econgmic ‘roleg., i oe 
@in a society, (4) the need for land, labor, and capital in sthe’ ‘protiuer © 3. nsf 
a4 a tion of goods, (5) the strength of collective action by persons with Yeo 
sh ee . the same ecanomic role (i.é., ‘labor uniots,.manufacturers' cartéls), a 
Fe _ (6) ‘the effett of wages on prices. ahd prices on wages=“\""wagd-prijoe | r 2 
eae a - ~ . spirals"), Stidents should also atquire an appreciation. for the diffi 
Pas culties encountered.by various individuals. (wérkers, farmet’s; manufac. ' oe 
* turers, government . employees) operating within an. evongmic eae em 
on my , f a f 
~ © ” To ‘ghecesafully play | ‘this: game, the teacher must : do cane! 
in ye oP 7 Panning and bdcaméthorough ly | familtar - with ‘game procedufés!” a i 
a ‘players - should betable to fo] Jowerdiés ‘and directions, ‘plan. Strategies, am 
_*" and 'do.'gome argthmetic. computation. Although ‘Little reading’ ts required 
: oat ‘in tHe game itself, students should be able to do the limited reading . 
* plane ass oe. math, pending,” — organdzdng skills mayy 


7 odie ph * ‘ .. 


"ey 


°° ataitata/seadene 


: ‘ 
se ee ; ge pe ES a 
robe a Boe 7 ¢. 

f r et. . 4 é 


pose. ‘peoh awe for sone pinata high. §choo1: students: ‘jthere den no required -_ 
oo maximum time; depending on the Aiumber of rounds play d-and’ the number, te 
eae ed Of available variations Fab rodeade: the. game. could 1 ccupy as. “many: Oe, ee 

a rer |" Slass pariods. . 7 ee ; eg OE ge 


ve BS - RAMELY uae con PATTERNS . a Ce eee ee 


ao ‘Publisher re 8 7a “Inatructional Shaylation’ -& , “| *# 
. "Publication date "1970 “ee Sed . " = 7 ; ig . 

Grade level  Qanng . . wed 2 a. . - 

Reading, (grade) level ,-°,9 : 2 ai : ee ar, : - - >. eS ad 


Fy oo Materats. and” cost . : ‘Box containing , teachér' 8 guide., student. ; P ee : - . 
e. pete manuals, student task sheet, - eee oO a, 


ie Pe Wek. “subject ‘aha ta) = Home aconomics, socgal studies — a 
ae Consumer aeqnomics focus ‘A, C, E a” a % oe Me re: 


' i ae a 


em = Family Life Licoed Patterns ten} is focused on the ‘task of; ‘bud- eg Se 
oe ee " geting for’ a: family... Studerits: deal with. problems ‘related to. credit a _ 4 
: management , investment, and interest in terms : of family. goals. — Pa Se 4 an 7 


o The ‘developers want the learner to encounter realnlife problems . . a 
, aad to make realistic econdmic decisions in planning, “arid ‘implementing a, wee \ 
oP family budget. The learning objectives include helpsn mg.participants ° | a. 
‘la vt 4 * re¢ogndze- characteristics which are likely to.affect the family economic ~ 2 + 
-& os condition,, ‘distinguish between ‘fixeds and variable expense® as these are . mo 
a: velated to overall budget -devélopment; relate the economic history of.a 
a family to its specific economic ,charagpteristics, develop and. test ways -- ae ae 
~’ ', ‘to.best meet expenses, and develop an awareness of the ‘value. of assess- a ae 
ene: an- individual’ 8 ability to control the family's. economic, ‘situat Meo o- “20 


; ‘The game , which requires at least three hours, is played for 12. 
periods; each period represents .one month. The student manuals are 
paopramned -s for oe } ~ 
dae _ROREG TION aheis. Ao _ ge _ = ce a 
- é . . 7 a4, a x a e : wo ; 2 7 m ae é a es : ; ca 3 7 . 
wf ‘ ” fee o : 8 : : : 
eT ; Publisher «. Interact 
ao e gces Pubzicatiog ‘date’ : "79760 so. 


‘ z oe 


as ie. Grade iever~> * —_ “2 Yos12 7 = : “a 
i : : ‘ Aw) i r . va 


ae ae Reading (geade) level, x. 9 7 ee so 


% 


oe aterials and ‘cost, Booklet containing. téacher's peice: and _ ar 
ow, Bt ek atudent materials, $11.00." . a 


\ 


Soe Subject aréa (s) .. Business edutation, econdiit ab 


ee, Consumer economics” roguis A, F, 1. ee oe 
: . ae e . i 


: r: ‘this simulatidn examines the. ne between cost and protection 
me ae ag weld As oe ENS: of administrative law. The class 16 divided into 
ie Na” ~ 


io °4 “ : . : . 7 4 , Pacis ‘ a 
é 4 . 4 . F on 


” 


advertisers, and wanufacturers. - 


¢ 


- dents to aésume the roles of shoppers and-grocery store personnel. ‘By |” a. 


- < and should be.effective with students with poor reading skills. 


. - taxation, inflation, real’ vs. phony discounts, economics of scale, 


ft. ate. ah 


groups which represent general consumers, . labor, Apestors,. dealers, AG SO Oe gee oe 
Bach group is responsible. for develop- ‘ee - 
ing a position on the’ amount of consumer protection to bé required in 
“the manufacture of microwave ovens. Groups appear before the "Federal 0° 0 
. Protection. Agency". to*present | febir views; the agency then establishes ee eat 
. federal policy. Dissatisfied groups can appeal’ the decision, »Purdng’* 
the: debriefing, the hature and cost. of consumer. pratection 1@ps and. - 2 me 
thé: process of -administrative law are examined. This simulation 
equires® two or three cae periods, and probably works beat” in gradeg 


85. qiauce: _* * a ce - on ae 
; Author (s)/edi tor (s) Ray Glazer 7 a A - . 
Publisher . Abt Associates : 
Publication date “1977 ; 
'" Grade level ; > . eer " 
Reading (grade) level » Ngt applicable, : . “¢ : ; 7 


Materials and cost Box: containing teacher's guide, setae: 


a, eee eS . . ‘masteks, gamd materials, $39.00 
: - ene ecemvat ig Aare 
‘Subject area(s) Basic‘mathematics, home economics, - - 
— social’ studies a re? 
Consumer. edonoinics focus —e C,: E _a @ 24 eo P fa . 


Supeiaarket: is destgied to ralieg a clgs@ of upper-elementary Stu- é 
assuming these roles, students practice math skills, acquire new math 

- skills; learn economic concepts, and obtain experience in shopping for 

groceries. Among the math skills which students must use are addition; 

subtraction; multiplication; division;- calculation, of fractions, weights, . 

_and measures; conversion of units of measure; ‘arid use of the metric _ 

‘system. The economic concepts treated are wholesale vs. retail sales, 


-quality vs. quantity ‘trade-offs, supply and demand, and unit pete 
In addition, . students learn about marketing practices: : 
a 


‘The game requires students .to establish a kgcery store ift the. 7 7 
classroom, with cardboard coupons representing th groceries. Eady | : 

student is given a shopping list and asked to obtain the best quality * 

product at the lowest price,- This simulation requires little reading 


* Although the simulation -is focused on buying groceries, many of the , 


concepts it covers can be eS of ‘purchases. . 4 | . 


86. WHEELS (REVISED. EDITION) , 


Apthor(s)/editor(s) M.' Eileen Jordan, James W. Murphy _ ' 


Publisher Paul S. Amidon . 


aterhade/tnidene: an 
one wal _- tide . ". 
= ene a ak ee eee 
~ Reading (grade) level “Not t appiteablef Lee . ‘> 5 By tlhe 
 Maeerstals and cost i oe Box containing centhatls guide ,- ‘student re 
. ‘a 4 : a manuals, rule beok, $46.00 20 t) * 
subject area(s) “Home econom}ce, social studies 
Consumer economics focua - Gy. ie, i ue Oe pe We: 8 


Wheels provides ‘students with a eimulj ted. experience in pur chantag 
" and maintaining a car for 12.months. It @in best be played with a com...’ . 
‘puter which determines the cénsaquences of, students’ choices; . however, 
‘teachers can. use thé rule book to/determine outcomes if a computer ‘is 
“unavailable. At the. conclusion of the simulations, the developers state, 
- students should be able to exercise freedom ‘of ‘choice in making: purchases - 
.in auch a way.hat, personal gatisfaction is maximized, plan spending so | 
as to provide for necessities before making purchases of fleetin value, 
and discover that the sum total of expenditures is ‘limited by cyrrent 
income or ‘by the amount that can be borrewed . .from future income. - 


' Because of. the complex el of the eituation, the ganie would be 
most effective for students with above-average: academic ability. © Teach- 
ers should debrief the simulation carefully in. order to help students | 
understand the experience and apply theix new: knowledge to a variety of 
other situations. About 12: class periods are. required. a 


4 ; . . aa ‘ 


7. ra. eae a ae pe ae eh an ge ae Se aa GRR To ewe ee Oe: eee, Re cy ASTRA BT ge aa "ses - Se eS ee eee Nees oe pee ae a Aap an By gee Seta 
Wee aT , ere , a eT ate Se a8 See ee then, ee a Pera te Ee . ‘ 
voy oe S eet 8 ‘ to ron ad , ' , A 
oy F i : re : : rit. oa : : ‘ 
a ee eee F a. ! ede nbs : CE ' ‘ 


a Soe ee a 
poe ” . ‘ ne ' F ee 7 re ~ = 
rd he t ” ef a, Fs 
ie be oS ae 
f . a . se : yo 
. _ 2 - : we ‘® 7 . i : y 
a + PBAGHER MATERTALS 
; . eo I a - i . 5 r . 4 : a | " : ; | 
- 3} The resources described in this section haye been divided into NG oa 
_. * three groups: handbooks and sourcebooks, curriculum guides, and 3 PO 
- ERIC documents. All are designed primarily for cencteres eter. oe 
= 4 —— atudents might find some,of them useful. a _ tke 
Handbooks. and Sourcebooks. These materials. can provide aetiecs - pa 


ou “information or background knowledge about various aspects.of 
., * Consumer economics, Although advanced: students. might make use of them 
“« for supplementary reading, most of these resources are too difficult 
‘\or too detailed fdr students.. Some commercially avattable bibliogra- 
‘phies are included in this group. . 


_ Curriculum Guides. Materials described dedee this ee would 


' be useful in planning courses or programs in consumer economics. Most j Fa 
; are focused on course content and sequence; a few dgal with such tasks > te 
; as identifying objectives and designing evaluation. og aa } 


ERIC Documents. ‘The wide variety. of materials grouped in this sub- 
* gection have qne thing in cammon: all have been:entered and ‘indexed in_ 
} - the Educational Resources Information System. Almost all of them are* ‘ 
“e available through ERIC; many are available only through ERIC. Each 
document is identified in the citation immediately after the title by + 
. « @n acquisition number--preceded by "EJ," in the case of. journal 
‘. articles, or by "ED," for other typea-of documents. The availability. 
_ and ‘ordering source of each document is also indicated in the citation. 


If a nearby library ‘or resource center has.an ERIC microfiche col- q 
oaks lection, and you want to examine an "ED" document before ordering it, you’ 

_ 4 . may use .the acquisition number to locate the document and read it ona | 
microfiche reader... Microfiche (or paper'copies, if available) of "ED" 
documents may be ordered fron the ERIC Document Reproduction Service oe 
(EDRS), P.O. Box 190, Arlington, Virginia 22210. All orders must be 
accompanied by prepayment, including postage. ‘The prices cited here 
for ED documents were correct as of. December 1, 1979. 


If you want to refer to” a journal article and your library does 
re not have the relevant back issue, you mayYwrite for one or more 
reprints to University Microfilms, 300 North Zeeb Road,-Ann Arbor, 
Michigan 48106. The following information is needed: title of peri~ | 
‘odical or journal, title of article, author's name, date of issue, vol- 
ume ard issue numbers, and page numbers. Payment in full, including 
postage, must accompany each order; write to University Microfi ims for 
price SHEOE MALTON 5 
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Shopping 


“Complete Food Handbook, the 3 


hte ‘) . . 7 ; 
“Bite of Materiade, 
) buyer’ 8 Handbogk, The: a Vouide to Defenaivim _ ae 


_ Consumer: Complaint, ‘Guide, 1978 


' Consumer Health 


You and Me) * 


Consumer’ s Guide to Fighting Back 
-Consumar Survival. Kit, The. 


ba 
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7 he 
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. Edsels, Luckies, and rrigidaires 


pw BOOKS "AND. SOURCEBOOKS:* 


Educational Games. and Simulations in 


Economics 


Edycator's Guide to Teaching Auto and Home 


Insurance 


Food: Where ierteton® Politics, and Culture | 
Meet-~An Activities Guidé for Teachers — 


Great American Blow-Up, The 
Help: The Useful Almanac 


Inflation * 


Learning Economies Through children’ s oN 


sylvia Porter's Money Book _ 


“Getting Your Share. 


ry 


oe 


' Consumers: A Personal Planning Reader itor 


‘ 


ote 


% 


lea Materdals/Teagher | — oo 


Sos at 


Author (s)/aditor(a) 

_. Publisher, a 
"Publication date i 
Materials and cont. . 

Consumer econonics focus 


ping decisions. © 


secondary students. 


e 


ran 


Author (s)/editor(s) 
-Publisher 


Maberiaiadand cost 


sweets. 


‘hazards. 


at a better price." . The i 
teachers who want to alert: 


Authag (s) /edi tor (es), 
Publisher i 
Publication qatey 


2. Materials. ang cost - 


"Consume Ycononics focus 


LJ 


87 “auven’s ‘HANDBOOW, THE: a GUIDE 2 70. perinstve. Sorin . eee eS ee 
: Raymond Chambers os a | 


Teachers may wish to providelanadenta with a set of o aa sisi ie 
written, straightforward guidélines which can be used when making shop~ 
This volume provides information (presented as a series 
of rules and classified according tg type of goods and services) covering 
purchasing, using, or complaining about almost everything an. individual 
might buy, from insurance fo a funeral. | 
collection of consumer euggenitoss would provide =e maroumetten ‘to 


88.. COMPLETE FOOD “WANDBOOK:; THE (REVISED EDITION) 


nedeae P. Doyle, James b. Redding 
Publication date - 


_' Consumer education focus : 


Written in the atyie of Consumer Reports, this reférence and’ buying 
guide examines ten categories of commonly purchased food items, includ- ° 
ing dairy products, fruits and vegetables, cereals, meats, beverages, and * 
Using’. information from chemists, biologists, and food technolo- . 
gists, more “than 200 types of food were evaluated as to production 
methods, chemical additives, nutritional value, and possible health . 
The intent of the baok is go make the reader a "more efficient Se le 
skeptic’. . . (wha will) find it a useful tool for choosing better food 
lete Food Handbook Would be useful to 
udents: to common: problems and concerns 
.Yelated'to the foods we eat. - 


89. CONSUMER COMPLAINT GUIDE, 1978 


1978. (0. 2 


8B , car) 
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ethos 


ni 82. 75 


BG, RS 8 ee ee a 


This well-organized, readable 


Grove Press 
1978 oe 
Book, paperbound, $2.95 


~ 


« ‘ al 


E, F a = ; pe 


ny 


, ‘ 


Joseph Rosenbloom 
Macmillan 
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Book, paperbound, $4.95 


: a 
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— 3. a ee ee 8 we. eo ag. 
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. | This 317-page book lists the names’ and address of firms which pro- > 
duce consumer goods and services and explains provisions for dealing * = ° 
“with customers’ complaints and: suggestions: The author identifies and 
explains schemes used by dishoneat businesses to separate consunera* _ 
from their money, discusses the language: and. scope of.warranties, and. . 


Statutes. The names and.address of federal consumer i 
and trade associations, and chapters of the Better B 


summarizes the content of many of the basic saumes foacies, ustneee ce 


siness Bureau. are-. 


also listed. a 
90. CONSUMER HEALTH : ! 
| Author (s)/editor(s) _ _ Harold J. Cornacchia ot ) 
' Publisher . GV. Mosby = | 
Publication daté 1976-0 
‘Matertals-ana cost ‘ Book, paperbound, $950 
Consumer economics focus E, H, 1. . 


-. "To ward off disease or recover health, men as a rule find it 
easler.to spend on healers than to attempt the more difficult, task of 
.. living wisely'~-that quotation from Rene Dubos serves as the: rationale 

for this interesting and detailed guide to the maintenange of health 
and well-being. This text would be a helpful supplement ‘for teachers 
who want ,to present content about the consumer aspects of health care. 
The book offérs specific suggestions for making intelligent health-care 
decisions; describes unorthodox médical practices; itlentifies a Variety 
-. Of questionable healing philosaphies; examines the range of health 

insurance plans and hospital, clinic, and nursing home services; explains 
'. the economics of health care and shows ways to reduce costs; and. 
_ analyzes the ingredients in well-known pharmaceutical preparations as 
‘well as in common sundries and over-the-counter medicines. Professional 
associations and government regulatory agencies which control’ or monitor 
health services and products are listed in the text, along with laws 


designed for consumer protection. ,* eg 


91. CONSUMERS: A PERSONAL PLANNING READER (FOR YOU AND ME) 


. 


Author (s) /edi tor (s) Nancy Z. Spillman 
Publisher | .. West i 
Publication date | e . 1976 
Materials and cost ‘Book, Paperbound, $8.50 . 
Consumer aconomics focus B, C, D, H, I 


Articles from Money, Changing Times, Better Homes and aaeeene, 
Consumer News, Family Weekly, and N&étional Observer, along with Food 
and Drug Admfnistration publications, have been adapted for inclusion 
in this guide for people who are interested in maximizing their 
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 purchas{ng power and’ making wise consimer decisions. A handy supple- 


ment for teachers, the book provides anecdotal. information which ‘can 
ethange classroom discussion, ‘The 17 sections deal with. financial... 


Deel esp anes of interest. rates, metric converaion, purchhs- 
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ng, energy conservation, choosing professional Services, ‘computation 


92. “CONSUMER'S GUIDE TO FIGHTING BACK 
Author(s) /editor(s) —, - Morris Bloomstein 
| Publisher 7 Dadd — CO _ 
Publication date 949768 | = ° 
Book, hardbound, $7.95° | | 


Materials and cost _ 
z Consumer economics focus B, F, H, I 0 

. This resource provides, practical advice and helpful hints on how - 
to-assume an assertive role when dealing with retailers or manufacturers 
concerning a complaint about inferior products or unsatisfactory service. 
The content addresses specific problems in. such ‘areas as-food and drugs,: 
automobiles, appliances, repair services, and consumer fraud. Addresses 
of federal, state, and private consumer agencies are appended. — 


93. CONSUMER SURVIVAL KIT, THE . 


* author(s) /editor(s) Richard George 
Publisher — : Little, Brown 
*. Publication date. . 1978 


Materials and cost Book, paperbound, $8.95 


Consumér’ economics focus B, C, E, F, G, H 


This book, adapted from television scripts written. for the Public 


Broadcasting System, is,a‘comprehensive guide to the purchase of a wide 
variety of goods and services, credit, money management and investment, 
and consumer redress. Specifically, the publication examines such topics 
as home buying, home. improvement, and repair; weatherproofing; home 
security; types of housing; tenants’ rights; the purchase and repair of 
new and used cars; medical and dental care; prescriptions and over-the- 
‘counter drugs; nutrition; retirement planning;: toys ,for toddlers; 
small-claims court; aad divorce, Although it was not designed to be 

uged as a classroom text, it would be a helpful reference source in 
secondary classrooms. Re 
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94. EDSELS, LUCKIES, AND FRIGIDAIRES ~ & 


Author (s)/editor(s Robert Atwin, Donald MceQuage, John 
os —— Wright . 


/ 


t 


- of income tax, and methods of obtaining redress. “Each section contains” . - 
a list of recommended additional readings; ©...) °,. ‘or a r.. 
a oe + Ee tue ; 


ae wee 7 pe 3 ae fs kee ae . bid By hGee EE anes eo eee i Lt CE i RE OTS ea SP Sie ae ~ 
i : ot f age Se gees : an ee _ PCa ‘ , a ae , J ‘ 


95. EDUCATIONAL. GAMES AND: SIMULATIONS IN ECONOMICS 


- ffeld of economic education. The book is divided into four _chapters. 


Publication date “1979... aa ee po? a a 
_ Materials and.cost  _. " . Book,. Paperbound, BOB re ag Me { 
" Consumer economics focus. ee. Ae gk 


. Sex, Saar oo fashion, inventors+-what de s aia of tease words: oe 
have in common? According to the authors, all are directly related to 
the development and growth: of American: advertising. Edsels, Luckies, 
and Frigidaires examines advertising in the context of social roles, — 
material civilization, and strategies of persuasion. The book’ cPti- ; 
-tains Feproductions of: several hundred advertisements from such: ‘popu- - 
‘lar magazines, as. Look, Ladies! Home Journal, Vogue, and Cosmopolitan, 
and chosen for their documentary value in ‘representing amortant _ 
ied ay 2S. ieee history. 


_ ¢ 


s 


Author (s) /editor (s) - ‘Darrell R. Lewis et ae 
Publisher | sa Jotat Council on Beonomic Education } 
Publication date  1s74 | oF . | 


oO 


Materials atid cost Book, paperbound = 00 i Se . 


- Consumer economics focus A, By °C 


: ; Sgt oY 


This resource. is designed to dateoduce elementary and secondary 
teachers to the methods and materials of ganting-and simulations in the .. 


Chapter 1 describes how to construct, select, and use games and 
simulations.. Chapter 2 presents research evidencé about the effec- ) 
tiveness of educational. games and simulations. Chapter 3 contains an 
annotated listing of games and simulations. for teaching abo\yt economics. 
Chapter 4 contains a list of bibliographies and journals addressing - . 
this topic. Although the book is focused on economics, many,of the 
games and simulations described could be used in a consumer economics 
course,’ esp cially those dealing with budgeting, banking, taxes, stocks" 
‘and bonds, ‘tredit, consumer redress, ecology, inflation,. markets, 
insurance, water’ resource Management, and auto maintenance. ‘i 
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96. EDUCATOR 'S GUIDE TO TEACHING AUTO AND HOME INSURANCE 


Author(s) /editor(s) Sally R. campbell . } 


‘Publisher Insurance Infprmation Institute _ 


Publicat4 date > 2 1977 - : ; - 


Materials ‘and cost © Bopklet paperbound, free 


Consumer economics focus C 


ne ee emer ene] 


oe aoe a 
efor isis eect ee: 
oe ay ee "Uh oe ‘\ ve “i ; 


see Re ae a 


‘sdavaloved instructional obj€@¥ives and identifies concepts y ‘vocabulary, ° 


This eet for sedcnaaty celchere incihdes éarafulay. 
The, suggested learning activities arg iniaginative | ee 


and gengrattzations, ie 
‘and varied and require active student involvemant.:: In‘ many’ inatances, ‘ tee el 
-/ students are required’ to use their families or communities:as sources. aie ie, gta 
of information.. Many of the activities can- be uted 'to: develop: basic .. Tie Mae a 
‘communi cat Lori. skills. Among the ‘topics included, are properties: covered‘ pe ei 


by homeowner's insurance, perils against: which properties aré: insuyed, ‘, ar 
liability insurance, costs of homeowner's ‘insurance, no~ fault’. ayto obile’ fe 

--dnsurance,. basic automobile. coverages, costs of. autdmob{le ‘coverage. _ | ee 
bibliography of séurces of information and educational. ‘materials ‘is Ca at ae, ate 
‘in -luded. Addie joni information can‘be obtained from the fqliowing Be ho SY 
other publicatio s from the same source: \ Insurance for’the Home,, ab Nee Fc 


a Hy “at 
- Ten Minuted, A Family Guide. ‘to Auto and Home Tasurance, -and! Careers titel a aie ces oH 
Property and A Liability Insurance. Los Sa calite aa ia ck 
Sig ga I 
‘ s ,. a ; eg “ re! y 
' ; ay) ve, ee. Po bape sas 
97. FOOD: WHERE NUTRITION, -POLUTtcs, ap CULAR wi Taga i agin Ay cate 
GUIDE FOR TEACHERS a tana one Beg 2 
‘ " cpm ‘A yee’ ifs + 
: &. why, 
‘Author (s)i/ettl tor (ay: Deborah kang mith Goodwisi “ta 
Publisher 2 * Canter: ‘foe: igience ting thie lll 
. OW jouieh eke Interest: gat tally: fire eS 
Publication date © 1976 eg eae 7 e 
Materials and. cost ies < Book, pepedbound, S450" ae 
a Consumer economics focus &£ a ae ug Sa ‘ 


a ; 2h co 
Seven shapeers: dealing with Anternationa] and ines enttad pattérna, .” 
‘nutrition, diet-related disease, hunger, and Intelligenp use of; the’ . 
‘ “food dollar contain 89 activities for juniot and senior high school stu-— 
dents. Each chapter opens with a brief ‘exposition of the sybject and 
provides suggestions for projects aid activities. "dbsigned to incite 
_ students . .'. into leatning not merely more about the topic at: hand':but-” 
‘+ more about their own abilities to- investigate, communicate, and effect 
change." .In‘addition to providing a comprehensive and contemporary: 
view of food and nutrition,. the activities promote thinking and problem 
., >, -Bolviqg, social’ action, values clarification, and effectiv® writing. 
‘Rach is prefaced ‘by. a statement explaining objectives, background _ 
’ resources, and ‘procedures. Mhe activities can be undertaken by indi-- 
‘ viduals or small groups; nearly all would be useful in both urban. and 
rural communitiéa.. re 


_ 98. GETTING YOUR SHARE Ss . oe a ON 
oh Re aniaeeee et ; Peter A. Dickinson edd tors of Con- ' 
cee Ki . sumer Guide 
Publisher . 4 “‘e . Publications International P 

. a publication ‘date - 3 1977 , ae . 
Materials, and cost ~ . Bwok, paperbeunds, 329° 
a v : Ot 
| 1. 


ay ee oe re cae 2 at no a - 

ee ee a “indbooks ne ae sourceootay oe 

a ee a ee re a ee ee 
Consuner ecoriomics focus. ee ee ae MO 


aa ‘fie 162-page. book‘ covers. all aspects of social. security acid pro= 

ps aa es Sctoatrin about® medicine ,; tax advantages “after age 65, where 

yt geen, eae wt ¢. fot birth and death recor€s estate by state, state consumer is 

a voces tog of fices , and ‘state. agencies .concerned with: i eae The. 
oo vee ‘al ts pete date oe re fLiuetraced. ie et ” oA BS be 


G eh 


y 


Bs suerolsy disor - * i RSs a 
ae} Publisherigey te: ” University of Wisconsin Presé | 
AGL oe on Pablig ation date* . 1977 , io . ; 
: a . ‘Mate lals “aid: ‘cost - Book, paperbound, $4. 50 | 
Bey 1, Consumer ecgnoml cs ‘focus oie © ‘ = a 
is this well=téseerched, well-written book. is a alu resource 


‘for examining issues, . semantics, and court decf#ions related to puffery 
‘in: ddvertiging. “Fairly technical, yet easily read, it.deals with such 
‘topics as deceptise ‘advertising, ‘Megal" puffery, warranties, and ‘ 


relevant Federal Tradé Commisaion and court decisions. The author's” 4 es 
2.4 oa: point of view is that: “any puffery in advertising is deceptive because » 
. A ae 27 “the statements and, claims made for a product cannot be tested by objec~ 
[ ee tive methods. Desi gried to-help advertisers communicate an ‘persuade’. 
ee 7 - without resorting to ‘puffery, the book would be of interest to teachers ; 
ie, ‘ who want to eae their il of adyeretarts techniques. 
a ae . , 
2 oe ; ok . oe : 
cae *. - 100, . HELP: THE USEUL ALMANAC a Poe 
it < . Author (s) /editor?s). Arthur ‘E. Rowse my 
2 a hae 1 _ as 
-- Publisher - Consumer News 
‘Publication date |. 1978 ; - 7 ne 
~ . Materials and c st bi Book, paperbound, $4. 95, 


Consumer eee focus: B, D, E, F, G, Hj. T 


: :  . federal consumer services. The eight sections, ali of which are sub- 
' divided for easy - ‘reference, are "Dealing with the System," ‘Hougehold 
Products and Services,” "Income Sources," "Savings and Insurance," . 
‘ “4 "Death and- Taxes," "Communications," "Transportation," and "Energy 7 
and, the Environmegt."” Much of the vast amount ‘of information provided 
would be ‘difficult or time consuming for consumers to ‘obtain on their 
own, This resource would be a we Lcome addition to a school ot class- 

room, uneresenge library. © 
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Paths le Matertals/teacher: (8 
Page ‘ ote a, t ae ones fr : ' 

- Lge fe und 
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“101. swmarroh 


Ee ge ce “Author (3) /editor(s)"” Janes D. Forman 
° 7 Publisher. i _ Franklin Watts . gee oP Ha, eee 
Publication date 1977 ee ee ee. ee 


Materials: and cost. a - ‘Book, ‘hardbound, 6. 90° — ra 
ens economics focus’ * Dp ae Pa tne = Cae - a 7 he 


* Although not written. for ptadadta: thig book has applicability to & 
donsumer education courses in-that teachers may use ‘dt as a resource. ety . 
The author explains the: history and causes of inflation, its impact on : a Se 
B74 our economy, -and the pressures. it generates on consumer spending and - -_ a 
7 7 saving. The MWistory of money and. inflation-is reviewed in the early. 
chapters, ‘and the particular causes -of inflation in thé 1960s and 19708 
are analyzed. THe author argues that-the escalation of. comercial | 
advertising, largely ‘through television, has increased demand for con~ 
ue * sumer goods beyond supplies to meet that demand, and that rhe manufac- 
— wij, ture’ of throwaway,” “nondurable goods ha raged wastefulness. Pro- 
. nuk vided at the ‘end of the book tare coo ceises of people whose — 
- "re activité e8 or writings have changed or uenced’ thé course of ecoronic 
ie , | -developtient, : nationally or globally. A glossary of conomic terms. and 
a ii all of current veadenas an economics, are apres 
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7%02. LEARNING “ECONOMICS "THROUGH CHILDREN'S STQRIES (THIRD EDITION) as 
a Author (s) /edi tors) Andrew T. Nappi, Willdam.Luksetich, - — 
ie: Pe : _ George G. Dawson ; a - "3 " 
eg Publisher _® - goint Council on Economic Edtcation — ve f 
ae. Wiad (ae thst date . 
\water?hls and cést- 


‘ 
~ 


Consumer Sonn ee Boous 
: m . : ra. 
*, “The ‘authory ‘believe that childgeh's stories influence role aware- VJ 
“nes” Sako mairatepilcaie ‘for learnintgpiaffect attitudes, and provide . 
‘opportuntt} eg for persosal growth. With this rationale in mind, they have. 
< ‘pfovided a b&b graphic reference book designed to help young people dis- 
aa cover the, yelati uships: between their own experiences and their’ economic 
- environmenty, A second purpose is to help teachers and librarians select 
-s . appropriate'stories for the enrichment of elementary: students’ aonomse 
.¢ learning. an bat i , 5 th Se 


"Approximately half of the ‘book a devoted to an ‘ atphabetilzed oy, 
title): list of children's ‘stories that have to do with economics. Each 
. entry contains information about ‘author, publisher, content, and reading —' ' 
{ . level, along with a brief annotation. Elementary teachers should find 
these stories. helpful in reinforcing basic economic conc ts taught : 
meter Within the context of the regular instructional program. \The remainder 
of the book contains surveys of articles and research on ene teaching _° 
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3 “SYLVIA PORTER’ s MONEY. BOOK - 


ee I dandbooke “and: Sourcepepks Yo 


t i ae Be . a ts ; ‘ co. ee ean : . : 8 . 
ee . ees, ag Bo aMETSO 4 . aos : aa . Pe ec “ye oa EU ee Ba ge ay ra 
oF . , : Zi nT) Peele oa ¢ ae! ' h ae 
. . 2 = * . : ‘ . sae, a ‘ 
: oe . : ae agg oe Pou , i 
by i 7 * et ae e Pm 2 @ Cr a ae md i 
a . i . aD . . : : . 7 _ gh % ' 
. a. we . 5 as ; . : : « en 
: .. : ee fe a a Hag . . : ‘*; e: ” ai P is ‘a . 
é a. oe 4 ae ‘ 7 . . ” a 
, bon ao ‘ « ‘ 3 . 
' 


“of eee in seine K-6. Atticles’ ‘iat to ctu ie. ideation 2 aes 


“in the elementary’ achool are listed alphabetically by author. Lists. - 
of journals.and bulletins, professional organizations, bibMographies, 
and names and Aadraases of publishers complete: the final ‘book. 13 


be 


_ _AuthdE(s) /editor (a) ; “i Syke Borat 6. : 
< Publisher = = Avon... » 7 ei . 
Publication date .... 1976 4 | pee. ge 


“\Materials and cost Book, " papefbound, $6. 95 “ 


Cohsumer economics focus” B,C, D, E, F, &, H, I°- . , — 


The Money Book is a ‘comprehensive explanation of and guide 
to. almost every aspect of loaning, managing, spending, saving, invest~" 
ing, and borrowing money. The first part covers 13°! evan) matters," 
among them money management, banking, credit, food, clothing, health 
care, tra portation and housing. ‘Each of the topics is further. ‘sub- 
divided and indexed so the reader can easily identify and turn to a ~ 
specifi¢.tépic for more detailed’ information. Part 2; "Milestones," 
_explains issues related to marriage, parenthood, divorce, and death. 
Investing and planning for financial and personal security are discussed 
“in Part 3. The final section of this hook explains - the eee of con- 
-sumers and ways of obtaining redress. © 


The book concludes with’a section on where to get’ Het which pro- 
vides the names and addresses’: of public. and private. national, state, 
and local consumer organizations. 


The ‘Money Book is probably the most coniprehensive single vo lume 
published on the subject of consumer economics. Reading it from cover 


to cover would amount to taking a,complete course in consumer economics, . 


but most teachers probably would prefer to use it as a source of infor- 
mation on specific oe the need arises. Two weaknesses of the 
book are that the dollar 

(as. of 1974) have been rendered out of date by the recent inflation rate 
and that limited space issdevoted to consumer complaints and redress; 
other volumes do a better.jab of covering the latter subject. ‘Nonethe- 
less, the Money Book would be a valuable resource to “anyone teaching 
consumer economics. 7 
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gures and percentage rates cited in the text . 
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‘= & 105.5 8 Commun ty’ “Consumer Education Awareness) a 
ee eee ” for kehops': «fon, ‘to Plan and. Conduct Them ce * 
: fee i. 106... 2 Coimpetency-Bui lding ‘gn Consumer’ s Educatfo 
on | ne wlaepe ee ont WSIS. Pargugh, Multi~Disciplinary: Teacher. Treinin 
ne at oo. . 10%. te Consumer, ‘Education Competencies, K-12 ; / 
6 % cy * 0 6, , 
bee + tg LOK ee ‘Consumer “Edugation Curriculum Guide for. 
We * “ eon wee . . " ‘ i Ohio : : ’ : as é . . ‘ ‘a 
ge ee 0S Consumer *Bducation Curriculum Modules: 
a oT ae? to Spi ral+Process Approach 7 . 
i , : w we acl. oe Sect ‘ 
um ee 1105-5 1 |. Btonomic Education, Experiences of Enter~, 
— “ a : ; prising, wfeachera., (vols, ‘AS and 16)... 
oe, ee lll; 2. . Framework. for Teaching Econoniés , Az Basie: _ aS . yee 
7 a a oe Concepts;. Strategies for Teaghing_ Economics, Hey pay Sy 
0 ‘ oy et  Prdmary Level (Gradés~ 1~3); ‘Strategies for: 2. _ . ot 
6 Os ban Jo Teaching Economics, Intermediate level a. te 
ae oe (Grades 456) 7 Ce Be BB _ 
coe we Ew Te a an ey = ye ee ge 
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*,Cohsu ecqnolnics Focus 


--* This collection gf 58-.pase etadien is ‘intended “for ccreatipe. 
. ‘ Aiscussions and helping. (secondary) ‘ studegts acquire the. ability 
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analyze problems’ and make decisions." The cases’ ‘are. organized: ‘aro ad 
pight. topic areas:- business environment, business enterprise, ‘Jabor 
~ relations, - consumer credit: and. money mhnagedent,- corfsumier right d. 


bilities of husiness. . Each “of these sections ‘conta: 


s between four 4nd 


tetl cases: ‘{llustrafing issues related to that: ‘topie.” "tech case begins | 


yith a paragraph: describing the issue and concludes with a qu 


ing a dilemma and a list of questions designed to help. students explore 
" the complexity af gach. issue, and* weigh the consequences. of their, ‘choices. 


105. ' 
_ 


~ wa 
a 
‘e fe, 
¢ 


: Materials and cost 


a Aachor(s) /editor(s) 
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+ COMMUNETY CONSUMER poucatr0N Avapantss oresyors: HOW TO PLAN 
AND CoNDCT THEM: 4 


ow t 2 i 
: won 


Robin. B. Parks and Glen He Mitchel, 


. Sor” with Robert F ‘Arnold , 
coe oF Virginia Polytechnié Inatigute fad” 
A a gies State University ON 
| . ; 
PubPication date a “1977. : 7 > 9 se \ 


, _ 4 ‘ 
: Book, paperbound, free 
_ Sgnsumer economics focus « H- is \ ecm 


> ° 


*.This - publication corftains ‘Qlieas for planning and eomdadeine 


a community, consumer education awareness ‘workshop: ‘The authors resent 


a rationale for offering consumer: educations’ ideirtigiy” 
Suggest methods for selecting and/or. generating topics 


sible topics;: 
entify poten- 


tial audiences,and their characteristics; suggest ways, to identify, - 
Yecruit, and work with community volunteers; outline steps for opgari- . 
zation; recommend techrfiqués for generating. publicity and advance 


mark 
duct 
‘ postconference activities; list the esponsibilities of community work- 


5 describe. steps toward inp lemerttation ; recommend how to con~ 


e conférénce; offer a variety pf evaluation methods; suggest 


shop’ awareness leaders; oan Provide a'set of Feferenceg. 
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‘CoMPaTENCY BULL DING IN CONSUMER'S EDUCATION WUROUGH MULTI~ . & 


. 7 yf oe 
~ Cate. R. Seiler ‘arid - Auei lle Laugh 
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oa | a i a Curriculum Guides a ae 


“Fe 


. a ee Vee oe | fF vo 
a. — Publisher® ee Florida , Department’ of Education: | : 7S 


’ Pypitcation’ date ae. * 1977 ° ae, . aan -_ os 


, Materdals.and cost 3," *., Set of 4 books, paperbound (titles . 
cas , eo ea oon Udeted in annotation), free on | Faquest 
re ee Ae te ‘. ee While | supply’ laste . , 
Consumer accent haa ; Ay ‘Bs Gs E, Fs H, T 
‘ hese citaria iy’ consist 0 Sout competency-based modules for © 
ne -inservice consumer education teachers. The modules are designed to 
’ “assist teachers in four areas: planning, development, implementation, 
a ~ and evaluation of multidiaciplinary. consumer-edueation programs. * 
“ Bee Alghough they are. not desinged to proyide., a complete inservice program, 7 
they offer a substantial framework for designing phogE ans” for both + 
elementary fe secondary teachers... ° 


aa 
‘ Ss « 


° Module ‘1, "A Cu Framework for Consumers '. Education," pro- . . 
vides an introductioh and ove f the program along with a general os 
curriculum framework for determi g desired curticular outtomes. The . 


second module, "A Conceptual Framework for Consumers’ Education," usés 
° : prominent consumer and economic concepts and generalizations to identify © 
- a set‘of desited competencies for consumer education. hese concepts . 
-and generalizations: form the foundatign for curriculum design.. Module 3, - 
"Implementation of a Multf-DiscipMnary Curriculum for Consumers’, Edu-- 
“ cation," containg a agries of: activities which hetp teachers translate -: ; 
"major corsumer and, economic-concepts and: geheralidations into curri- . | \ | 
- culum materials and identify ways of integrating consumere'topics into 
. existing curricula.. The fourth and last module provides teachers with 
. Kio techniques which can be used to evaluate both atudent performance and 
-program effectiveness. 


. Bach of the four modules is self-contained, and ‘teachers can use. 

“ , - them at their own rates, either separately Or.as part of a saries, to, ,: 
improve , performance in specific ureas. Parformance objectives, enabling. . 
objectives, and: instructional activities keyed to the dpjectives are 

‘provided for each module, along’ ettn pre= and post-testst.and suggestions 
a for extension activities. ar ae 
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107. CONSUMER EDUCATION COMPETENCIES, K-12 
~ 2 “Author (s) /editor (s) Robert Wingert, Russell Dusewicz 
Publisher : ta) "Pennsylvania Department of Education 
| Publication ‘date (1976 Ga ‘ 
S oe ‘ Materials and cosg Set of. 4 Sockiieta; papaebbudd, free, 
7 2s a ‘consumer economics focus A, B, C, E, F, H, I | 


» This four-volume set was devell Oped tn an effort to identify con~ 
7 - sumer education competencies applicable to a K+12 continuum. ys It is | 
intended to provide school district.personnel with data useful for rs 
conducting a comprehensive curPtculum SEVELOP RENT effort or in aa 
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* of \ miteteiiciey of wpotoaches tn different ‘grades... ‘The 25 consumer com. 


2g, ° 


petencies identified apply to an entire. school curriculum; they are not 


» discipline-speci fia. 


- The developers have classified, them into four ae 


.value aystem for consgmer education, decision-making procedures, rights 
‘aid responsibilities o 
economic system. Each 
tencies for various'grade levels. " Program evaluation forms. are. included. 


the consumer, and role of the congumer in the 
npetency ia‘ further broken down into ,subcompe-’- 
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108.1 CONSUMER potatoe. comtenLm cuane For Oyo. (REVTSED “BgrTtON) 


suciaiaalddaaiiaiiais: 


Publisher 


Publication date 


Materials and cost 


Consumer economics focus 


” 


aoe 


' The first ‘section ‘consists of background neem for -teachers 


ana. eau Résources'’=~in pine Dn to a 
::! give bibliography of. resources. 


ot. 


‘Dennis Lupher, George, “Tarbuck 
~ Ohio Board of Education | Mee ee 
ye OB ee GA 


. Book, paper bourds 5. 00 a. - mies 


ran 


about such basic etonomic concepts. as market Systems, ‘Wants, and scar 
city. Although not intended for student use, it does contain many dia- 
grams that could be used: with students to explain ‘basic economic con~ . 
ccepta. The other five sections deal with general topic areas in 
consymer/economic education. 
tional objectives, concepts related to the objectives, teaching s#trate- 
gies for achieving the objectives, sufplemental aids that might be use-~ w 
ful in conjunction with the suggested etraregree, and generalizations 
related to the objectives. 
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Author (s)/edifor(s) 


Publisher 


' Publication ace 


Availability 


Materials and tost . 


: a 
Consumer economics focus 


‘Each séction “includes lists of instruc-:- 
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CONSUMER EDUCA ON CURRICULUM MODULES: A SPIRAL~PROCESS APPROACH 


Xu 
“gh 


Patricia D. Murphy; 
North Dakota State University 


1974 . 

"U.S. Government Printing Office 
(stock no. 1780-01284) ° 
Set of 4 books, spirajbound, $17.75 . 
A, B, Cy Ey F, u - 


This four~volume series was peaduced to help teachers incorporate 
consumer economits instructibn into a wide variety. of disciplines for 
learners from grade 9 through adujthood. The flexible, competency-based 
modiiles are designed for use with learners of ‘varying ability, soclo- 
economic status, and cultural background. ; 0) 


> 


¢ 


Bd Ts 


‘<) 
ERIC. 


--sumers® habits and behavior can ‘be ranked along a a naaey, continuum - 


_One process and includes attivities that expose learners to increas- 


i. ie ‘Curriculum Guides. 
‘ a ; . a a i 7 , _ fe ” ; ae , a — 


e 


The conceptual framework for: these. materials is twofold: (1) cm- 
and (2) four processes are essential for ‘consumers--inquiry, valuing, ae 
decision making, andiaction. Each valume. in ‘the series is focused ~ on a 


n eyels of behavior. Each. module also contains pre- and 
post-tests afd’ a list of ot FegOUrCes ‘and related readings. 


bd + %e . 
. : ' “ Lee 


110.° ECONOMIC "EDUCATION EXPERIENCES OF ENTERPRISING TEACHERS » : 
VOLS. 15 -AND'J6 « : 


Author(s)/editor(s) | - George Dawson, Andrew Nappi, Anthony 


Publisher 7 _  €. Suglia - ‘4 

Publisher Joint Council ‘on Economic. Education 

‘Publication date 1978 | "s 

Materials and, cost. Book, paperbound, $2.00 
ae a. 


Consumer economics focus | A« 
“: Published annually, this book describes the entries submitted to’ ‘ 
the National Awards Program for Excellence in Teaching Economics. Each 7 . 
volume is divided into five chapters which describe programs: that . 
teachers: have developed and other teachers can‘use. Chapter 1 lists 
activities for grades K~3; chapter 2, grades 4-6; chapter 3, grades 
7-9; chapter. 4, grades 10-12; and chapter 5, college classes. While 
the material covers a wide range of economics topics, very little is 
consumer oriented; however, ideas and techniques can easily be adapted 


to consumer education topics. = * . 
{ a = : s @ 
111. FRAMEWORK FOR TEACHING ECONOMICS, A: BASIC CONCEPTS; STRATEGIES ; 
FOR TEACHING ECONOMICS, PRIMARY LEVEL (GRADES 1-3); STRATEGIES e oi 
' FOR’ TEACHING ECONOMICS, INTERMEDIATE LEVEL (GRADES 4-6) ' a 
~"uthor (s)editor(s) ‘S. Stowell Symmes, Marilyn —_ 3 
¥ Kourilsky, Donald G. Davison _ a 
Pitblisher Joint Council. om Economic Education _ 
_ 
Publication’ date ~: 1977-78 
Materials and cost ) Set of 3 paperbound books; Framework, 
, ; $2.50; Strategies, $5.00 each 
Consumer economics focus A © te == 4 
%, bad . 
These materials spovide a framework for teaching economics at the 
- elementaty level, identify objectives for economic edutation and {mpor- 
. tant® economic concepts, and offer teaching strategies designed to teach ° 
a and achieve the identified objectives. . . 


The general framework for economic education, as described in the 
first of the three books, consists %f six elements; practicing a rea~ 
soned. approach, “mastering basic conceit, acquiring an overview of the 


’ . <r 4 . wo 


\ v a> 


y ; wv : | 85 87 . , ~ , . a 


Pay : 


| Materials/Teacher + oP 44 et eee : Goals 


* 


7 a 


‘economy, . Adentifying important rere cori concepts to particular _ 


re Lr and” reaching decisions on economic issues. - a 


Tha other two, volumes present teaching activities designed to teach 


basic economic concepts.. The primary text is focused on the concepts of ~ & 


scarcity, opportunity costs, resources, specialization, division of . . 
labor, interdependence, markets, barter, and money. The intermediate 
materials examine scarcity,- opportunity costs, property, supply and 
demand, price ceiling and floors, planned and market economies, barter, 
money, inflation, monopoly, competition, and banking. Each activity 
contains a rationale, definitions of important concepts,‘objectives;. - 
directions, suggestions for follow-up activities, and evaluation sec- 


tions. Materials for grades 7- i ate scheduled for ‘publication | at somes __ 
time in the futures fr " 


112: INDIANA: prosEctr FOR CONSUMER AND ECONOMIC EDUCATION GUIDELINES” 
: \ 3 . . ; r 
Author (s}/editor (s) _ Thomas J. Beczkiewicz 


‘ - Publisher Indiana State Board of Vocational =i 


and Technical Education 
1978 
Booklet, looseleaf, free 


Publication date 
‘Materials and cos 


Consumer economicg focus ‘A, C, E, I 


These curriculum/guidelines apply a decision-making approach to 
elementary, secondary, and adult consumer education. The guidelineg 
are.intended to provide educators with a definition, rationale, ‘goals, 
generalizations, and teaching activities, for instruction in congumer 
economics. The guidelines are structured around four topic areas: 
principles of decision making, decisions of individuals amd. families 
as consumers, decisions of individuals and families as producers, and 
decisions of individuals and families as citizens. A glossary is pro- 
vdded as an appendix. 


113. TEST OF CONSUMER COMPETENCIES ot a 
Publibher »  * Scholastic Testing Service 
Publication date 1975 
a ? R 
Materials and cost® + Packet containing 20 test booklets and ~“" 
_* “keacher's guide, $13.00; 50 answer : 
ot sheets, $8.50; hand scoring sheets . 
° $.50 each « \ . 


Consumer economics focus “AS B,C, E, F, G, H, I 


This multiple-choice achievement test, designed to’ measure ‘the ‘ 
effectiveness of @ansumer education courses:according to normg estab- 
lished by the stat® of lllinois, is available in two alternative’ forms, 


_A and B, which may be uséd as pre- and post-tests ‘of student progreag. 


Bact) of the 55 items is keyed to one-of,14 basi¢ “concepts: the 


> 8 


Ea. .currteulun buides: i 
le 


pein ee eee ee 
credit, housing, food, tranaportation, clothing, health. services and : : 
aids, recreation, fyrnishings‘and pliances, insurance, savings and 

‘investments, taxes, and the consufler in society. The 45-minute test 


offers four options for each quegtion. The teacher's manual pray age Ss 4 
_ directions for admintacering the test, an answer key, and student © 
"" norms. , , —— 
114;° YOUR. GUIDE FOR TEACHING MONEY MANAGEMENT |), 0°” \ | 
rh, . a | ; oe : 
; ‘ - . ba ‘ - : : 5 . . 
Author (s)/editor(s) _ Money Management Institute 
oo, * Publisher | Household Finance.\Corporation , 
_.' Puplicatiion date . 977 . : 
Materials.and cost. _ Booklet, papetbound)} $0. 50 
a , Consumer economics focus C, E 


Your Guide for Teaching Money Management provides instructional, 

objet ivee, generalizations, learning activities, and related subcon- 

cepts for each of the following topics: financial values and goals, 

income, money management, consumer purchasing decisions, consumer 

credit, savings, insurance . and investments, and consumer rights and 

responsibilities. Guidelines are offered-for integrating these - Pe 

topics into business education, home economics, social studies, 

English, science, mathematics, art, health, and industrial arts classes. 

The authors also suggest criteria for’ selecting outside resources: and 

using them in and out of class in addition to a wide range of: activi~ 

ties for secondary ‘classrooms. A unique feature of this booklet isa 

section designed to help teachers i the Pun aertee activities | to. i 
se their individual peeps) 
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a 115. e Business And’ Consumer Arithmetic Currgeulum, 5 a as 
16. °° Business Math in Everyday Life . . _ . 91° . 
: 117... Career Education 7~8: Student ctnvece Sheets 
2 my in. Economics x rae 91 
i 118, 7° Consutter. Behavior: Developing . Skills’ for 
7 a ponent penehs . 92 | 
I 119.: == “.consumer Education for Kindergartén "Through _#? “ s : hele | 
_ : Grade 8°. 4 . ; 92 ‘ 
| 1200) #* "Consumer Education for the ‘Elementary | a 4 
{ School" a er = "92. 
‘ - - t j 
: 121. Consumer Education Organization’ and ; 
re > ' ‘Implementation i 93 
, Sy 122. . Consumer Education: Resources . 93 
123.  * Consumer Resource Guide: A Selected 
Bibliography 94 
. - 124. Consumers! Right to Know 94, ; 
a "> 4 125. Cooperativd Work Experience Learning Activity: : 
i Packet: Series on Job Entry and Adjustment. 
Banking Makes Sense: Savings Accounts, Checking : 
a .  Aecounts, Social Security, fo Quit or Not to 
. Quit : 95 
126. Course of Study for Consumer’ Mathematics * 92 
” 1273 “1 ‘Course af Study for ‘the Cooperative Work, " 
Experience Program 96. 
* yo ~~ 128. _ «Economie Concepts for Nebraska's Junior High 
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re 129. Economics Can Be Elementary:: 30.Jumbo Activity — 
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1 be 4 if B ¢ ‘ 
rr Through Bconomics 96 { - . 
no ote . . SA . " j a 
oe a " 130. Gaming/Simulations: Careers, Pers epnance . 2 = . 
. oe: " . Ya. ; : Unit = . . ‘ 97 7 . 
e ad . 13. ' . Guide to Free and Inexpensive consumer Edu- 
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: . = 2 132. | oH “Yandbook for In-Service Trainers in Consumer 93 
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- Madison Model for Personal Finance 


: Naterdals/Teacher +: 
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‘bie traetional: ‘Patterns for: Consumer. “and 


Homemaking Education 


Introducing. the National Econéuy to 


Elementary “Students” 


“Let's Do It: intecduding Consumer Education 


“Making Kids Swindle-Proof" 


Middle School/Junior High Co-Bducational Auten ees Gk 


Mini Units in Home Economics, Units 15-17 
Mini Lessons From FDA 
"Playing Store for Real! 
“putting: Your Money to Wo. 


"Relating Economic Ideology to Consiuee Prov | 
tection: A Suggested Unit in Consumer 


Education" 


. eo 
Resource Directory of Selected Consumer 
Education Materials for Grades K-8, A 


"Role-Playing in Consumer Economics 


Education" 


"Scheme for ‘Consumer Education" 
&t : 
Source Unit. in Estate Planning 


Teacher's Guide to Money Management, A 
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Transportation Consumer Education Curriculum 
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a AS. BUSINESS AND: CONSUMER ARITHMETIC ‘CURRICULUM GUIDE (ED 143° 809). 7 


— ' 
Publisher a District of Colutibia Public Schoola 4 
i ; | Publication date 1977 _ - a . ; af : | 
| | “Availability ; _ JEDRS et rr Rs a 
eS | -Materials and cost. --- MF, $0.83; "PC, $1 32 ‘ . 
bs 


: ica! economics focus .'« A, B, C, D, E, I 


in basic mathenatic pune inne and suacheeaeleal Oncepts acatieabie 

‘to personal use and to’ fields of employment are presented in: this 

guide. Specific objectives, related content, and student activities 

are presented for each unit. A bibliography of related materials is 
* - appended.’ ’ a 


« 


116. BUSINESS MATH IN EVERYDAY LIFE (ED 147 508)! 


Author (s) /aditor(s) ; Phil McGee a . 
Publisher a Clemson University Vocational Mddia 
; _Center. ‘ 4 
Publication date — “1976 m ee 
"availability oo “% EDRS (MF); order paper ‘copy fyom 
. publisher (10 Tilman Hall, Clemson, 
~ & gotaee * * i SC 2963E)H eo oe, Fe 
. Materials and cost_ * OME, $0. 833. PC; $2. 00 & oo . s 
Congumer economics, focus 1% ‘E ae owes 2 . 


; ’ This booklet is idgiened to speudde information arid ae cise: for 

. . developing basic skills in business math. Seven units are, presented; 

y each contains basic information on the unit. topic, student exercises, 

, and a review section. The seven: topics are check . writing (checking 

» agceounts, deposit slips, check stubs, writing a check,, balancing bank 
Plecenents), wages (figuring income, deductions; time cards, income 7 
ax forms), installment - buying écagh versus installment buying, finance 

charges), budgets (establishing a budget, special budgeting problems) , 

Bone expenses (owning a-home, utility bills, taxes and insurance, ° 
shopping, sales tax), automobile expenses (depreciation, insurance, ' 
operating expenses) ; and metrics Cerigah, capacity, weight). 
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117. CAREER EDUCATION 7-8: STUDENT ACTIVITY SHEETS IN ECONOMICS 
(ED 153 001) 


Author (s)/editor(s) . E.L. Flowers . 
, mii date : 7. 1977, ae a weaee i; 
: ~ Nvailability ~ | EDRS 


o_ : . : } 
ERIC 


1A FuisToxt Provided by ERIC 


i meats and-cost = $377 rey = 
tee % 8 fs economics focus A, C, E i = — “— ee 7 * SPs 
' : » : 2 ‘i 3 : ' " 
e 


8e activity abfets for saveiche tnd eighth-grade atudente. cover eo 

the following topics: heckitig accounts, savings accounts, checks, a 
budgets, Insurance, finati fal responsibility and planning, shopping, | 

taxes, oe peogceee and consumers, and Charge. | sccoun ess ae . te 


118. CONSUMER BEHAVIOR? DEVELOPING bdo sae FOR ASSERTIVENESS BD. 167 434) © i 


beet a eee ee ee ene ce eet eee ee ee tect deere et pneae eee eennemintewe ete emttege emtte oat mem en uae ioe at wee eee eet Seep pete stpacmsen cicmcisa Consuameupawsc sere eater nteneeme 


“Author (s) /editor (3) ~. ‘Lou Thayer . 
Publisher . : Eastern Michigan University . I 
Publication date . “1978 e- , . SO, I 
Availability — EDRS - _ | 
_ Materials and cost MF, $0.83; PC,$4.82 aa oe 4 
" Consumer economics focus E, F,.H © a 
oe This -instructional module for secondary and adult education is , as 


designed to develop assertiveness skills in ‘consumers. It requires 
between 12 and 14 50-minute class periods. The module contains complete . 
teaching plans and master copies of student materials for all lessons, 
along with’ objectiveg., a pretest, an overview, a rationalt, a sequential 
set of activities promoting assertive. consuter behavior, a posttasts. and 
a list of. reference ang resources. . 

yo { 
, 119... CONSUMER EDUCATION FOR KINDERGARTEN THROUGH SHADE 8 (ED 150 nwo 


“? 


; Publisher | ; Illinois off ite of Education, 
ee . 4 * | Publication date Z 1976 = : ‘ 
oe | ° \. “Avadlabtlity —_ | | BDRS" | 
oes = ge - ~~ materials and ‘cost © MF, $0.83; PC; $4.82 + 
4... Consumer, economics focus B,C, : 4 | 


a i < ' . 
‘This is a guide to’ integrating consumer..education into the eleimen- 
tary curriculum. Consumer education concepts are related to language 
arts, mathematics, science, afid social studies.” ‘For each consumer edu- 
cation topic, . a’ content outline, performandé objectives, and relatéd 
_ activities are presented for the'primary,. intermediate; and upper- 
tae es, EReCEES consumer pane de oo ma teEteny are pioteds 


« 
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120. CONSUMER EDUCATION FOR THE ELEMENTARY ” SCHOOL: as 161 186) 


Be eee “author tey/eateor (3 2 eDge Wytkoif er aig eee 


‘Publisher “~ * Social §cience Record ee no. 3° . 
io (pp. 34-33) a | _ of 


| 
: 
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= ee My . : Se eee os = : 
> > arr a a aaa ee : ¢ 
_ Publication ‘date © ae ~ Spring 1977 a oe er < 
- Availability)" * *, - ‘University, Microf tine: . 
Consumer economic focus Not applicable. an — oe . 


e-# 


: '” This article describes a course n consumer adceting, for elemen~. 
tary school pupils. Among the topics | scussed are. skills for yo 4 


‘consumers, classroom activities, selected. resources in elementary | 
P _ . Sumer education, : and ‘guidelines: for eres: consumer education ~ 
materials. : goes _ 
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- 121. CONSUMER: EDUCATION ‘ORGANIZATION AND IMPLEMENTATION (ED 138 537) 


Ba 


- Publisher ; es = ‘Pennsylvania Department: of _ 
2 . . — Education te ae oe aon 
Publication date. . 1976 - or ~ - | 3 - 
—_ - . Avaddability 7 _. EDRS ; on 
=o Materials and cost _ MF, $0.83; PC, $4.82 ot 
| ; Consumer economics focus ‘Not applicable | ; : 


: ' This handbook: Sick presente ‘methods for seemavetae and imple- 
2 menting consumer education: in grade’ K-12, is based on _the premise ‘that : 
ee “consumer education should be integrated into’ the total curriculum. Caqn- 
‘sumer education is defined as the preparation of indiViduals in the 
: _' skills, concepts, and understandings required for maximum use of and 
a satisfaction ad rie resources. The first section of the handbook 
a + develops organizational constructs of consumer education and offers sug- 
Vee 4, gestions fo organizing consumer education along a K-12 continuum., The 
‘. second section suggests © five implementation models: using existing ’ 
ran ; courses, integrating all courses, team ‘teaching, offering a separate ' 
‘course, and using a community-based systems approach.: An appendix con- 
tains consumer education competency checklists for primary, PRY SEMEGT SES 5: 
‘and secondary grades: 
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be CONSUMER EDUCATION RESOURCES (ED 135 972), 


e . <5 


Author (5) feditor(s) - ; Rosella tdantace: : A ek ‘ 

‘ pdblisher .  , Eastern Michigan Univetsity’ - 
" Publication date 7 ~ 1976 - 

Availability, | a f EDRS oy . 

Materials and cost . . MF, $0.83; PC,. $6.32, 


‘ . Consemer economics focus - A, BY, C, D, E, F, H, i 


_ ” - Me . pan decease eae 
ee ee eee eee ””SC«G ASE OOF. euides, “newsl&tters, magazines, “textbooks, ‘multimedia 
kits, filmstrips, cassettes, and fi ime are included.in .this collection. 
ae of ‘consumer education materials available for preview and evaluation.. 


All entries are grouped according to the type of medium; each entry 
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% ie 
ee aea ible. ordering address, and: ‘price (where applicable). Bist. 
ings for filmstrip kits also describe the kinds of materials dricluded. 
dn eath kit. The 16mm film ‘and ‘videocassette entries include" annota- 
rs tions and information about grade. tever and Amngth. - Me 


* :. aie 
NO. ‘ 


; 123. "CONSUMER RESOURCE GUIDE: kh SELECTED BIBLIOGRAPHY (ED 147 255). 4 


os Avehor(s) feat tor (6) ae Charlotte Nyfiedm, Sharon suieh- ” Saget 
_ 7 _, Bansgen eos mo 
: Publisher oa, a. 7 California Department of Conaumer oot 
_# a, “ae 4 Affairs a ee 
Publication date .  ~* «1977: a oo 
"+ avad lability ,. EDRS (MF); paper copy available from 
. - publisher Re ay 
Materials and cost , MF, $0.83; PC, $1.5) ; 
. -° Consumer economics focus A, C, D, By F,H ae 


This selective bibliography contains more: than 1, 000 Aeetion of 
books, pamphlets, audiovisual: materials, and teac ng resourcés related 
to consumer.education. It is designed not only for- educators but also. 
for individual consumers and members of consullgx organizations :.’. Con- 
tent’ is arranged by subject matter under ten general topics: the 
economy, the environment, advertising, classics, edycation, goods and 
services, protection, money management, periodicals, other bibliogra- 
phies, and catalogs. Almost all ‘antries have been publighed since 1970, 
but the "Consumer Classics" section lists older materials depicting the 
history of the conaune Rp yeanns and past economic eituations-~e,. or 
Upton Sinclair's The Junfle (1906) and Rachael Carson‘s Silent Spring 
(1962). The education section contains an extensive ‘list of materials 
for use at all age levels reflecting the belief. that consumer aducatiog , 
should begin at an early age and continue ag an ongoing process. 
‘Although the entries are not annotated, ‘they. were chosen selectively. 


‘ "124. CONSUMER'S RIGHT TO KNOW .(ED M42-740) ~, Oe, 2 ee 

-Author (s) /editor(s). . Marilyn Haley | : 
Publisher —— San Juan Basin Area (Color o) 

. ; . Vocational Technical Schod1 

“: Publication date“ » 1976 = oo 
Availability EDRS ~ 
Materials and cost | MF, $083; POA$3. 32 4 - 
consumer economics focus Fr ¥ . , 7 


"This occupational simulation booklet is -one of several career 


exploration instructional units resulting from the ‘rural southwestern . 
a aA EARS CEPAC project (Career Education Process of Attitude Ghange). 
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oe ree ae fe dios es, eee se “ ie 
425. COORERATIVE WORK EXPERIENCE i en NING Activin TY: PACKET: SERIES: ON 

_ * . JOB ENTRY AND ADJUSTMENT... B: NG MARES. ‘CENTS :- SAVINGS ACCOUNTS, ere ~, oe 
. PACKET 10: (ED 154.233); PSEA AL (ED 1544234); ae 
/. SOCIAL SECURITY, PACKET 6 (ED 15% '229 UIT. OR NOT TO UT 
: ENTE 8 @&D 1 k 231)" = . eae ‘cae. 9 ea 
| ; er 4 
. Author (3) /eai gs) 7 os Detmdat Re Hirschbach et al. oe Oe i 
| pubtisher! ) We ve 3 University of Maryland 7 a Me eae 7 au ca 
my Beat meee \. a a © aE a 
"Publication date | 1977, a a foe 
. go Avatlability.. - _ EDRS Oe) 5 paper sceDy not aad lable: . 
ae _* Materials and cost MF, $0. 83, each: , 7 Ce. 2 
Consumer economics focus Cy G a . . . ° a ae 
: These dostumenen are four of a series of 11 learning activity. : ra Wests -- 
packets for use in teaching secdéndary ‘studénts ‘about job hunting and. , 
‘application procedures and the managément. of wages. Each, Alluderated, |: 
packet includes a short introduction, ‘student objectives, - -the unit’ + : i 
text, learning activities, and a quiz. Answers tothe quizzes and *: 7 a ae 
exercises and spirit masters of final examinations are appended as - : de, 
» Reaeness s supplements. “a “ a , A e3 
126." “COURSE OF sTuby FOR CONSUMER MATHEMATICS “(eo 138 479), es shea ae 
Pyblisher r eee counts Qlarytana)’ Public . 7 Se ae . 
\ a , 0 ted = a Schools . eee gh, Gad 
Publication date, .. 1977 eS 3 “ee |S ‘ 
Availability ." ‘EDRS ° . Za aS 
Materials and.cost "— MP, $0.83; PG $13.82 - i. e 
‘’, Consumer econpmics focus Cc, E- af me a ere _  . 
. Eleven units constitute this, ,consymer natthemat tes course’ for. — : 
_ secondary students: "Consumer Necision Making," “Persornl, Transporta- ns 
‘ tion," "Insurance," “Credit, "Banking," "Investments," "Jncdme Taxes’," 
| "kood; Clothing, Furniture, ahd Appiiances,” "Housings" "Budgetifigy’ oe s+ 8 - 
S jand "travel. "The dntroduction idcludega, course rationale, course ae os Ge. 
organization objectives, a ‘recommended time’ ‘achedule, Suggestions for’ ’ ode 


Lt 01 cons 
_ marketplace which’ provides. background. information on rigieesrhes 6 and’ 
other sources of’ consumer information. : The aader cee ot 


. mgesareg ‘resource materials. 9001 


The simulation’ ahould be used 1 ‘tdilowing ‘a-unte of 


is the recording of a. series of 15-miniuteFadio pyeerand at consume 
affairs. ‘Students apply corisumet ‘and com vinicatid in skitis as they.” 
“ plag .the roles of an advettising’ tine.saesman,.. apradio: vannopncery, “and 
a program dYrector. The materials | thelude. ‘a \shoyf: teactier "¥: “guild e: :. 
containing discussion questiors, Anptructions For, ‘using the, ANdt;. and 


aw, 
ut ae 


a a and. annotationa of» three approved texts, Each unit 
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‘gontaine: a ptatenant. of purpose, {natructional oblectioae;: ba seat 


Yo objectives, cross-references ‘to approved | ‘texts, sample assesatent: tests 


and oe ee for the teacher, a. vocabulary fist,. and a 
_bibAtencaghy: ~ ; 
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Publisher : Montgomery County. (Moryiand) ¥ Public 
' , * 4 +" -. $ehools 
. Publication date ° e 1977, 
" "Availability =‘ =». EDRS ‘ 
Materials and coat : | MF, $0.83; PC $6.32 . 
Consumer economics focus B, C, E 


U6. 


* Designed to help peachers prepare students in eeades 1 and 12 for 


employment entry through ‘a cooperative work/study program, this ‘curri- 
‘culum guide provides instructional objectives, pérformance tasks, sample 
. assessment fieagure, and activities for.each unit of instruction. The — 
course 1s focused on employment education and consumer education. ‘The 


. consumer education components cover budgeting, banking,. taxes, invest- 


ments, consumer responsibilities and practices, credit and installment - 
buying,. {nsurance, and housing. “Annotated bibliographies and references 
for each unit are included, along with a Bererence chart to specified 
textbooks. 
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ECONOMIC CONCEPTS FOR NEBRASKA S$ JUNIOR HIGH SCHOOL STUDENTS 
(ED 164 412), 


aah as Mana Le Dwain Myers oO 
Publisher Nebraska Department of Education 
Publication date 1978 | 
Availability EDRS 

Materials and cost. MF, $0.83; PC, She 82. ah 
Consumer, economics facus A, Gc | . 2 _ a. 4 


: . i tes 
‘ 


Economic Concepts: M Nebra&ka’ S Junior High Schoo! Students 
‘ deberibes 14 economic cpncepts identified by the Joint Council on: Eco- 
nomic Education as appropriate for inatruction in a high sehools, 
arranged in order pent castest to most difficult. a 
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‘seonomzcs CAN BE EpEMENTARY : 30 “FUNBO. ACTIVITY’ CARDS FOR. TEACHING, 
, emer SKILLS THROUGH cree (ED 152 602). . 
Publisher va Seudea Schurr, Publications ee : fo 
Publication date 1978 . a — 

7 “” 7 
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verve These~economics aduicartoniwncivicy: cards present: ailep gueataty 


NG gare pogtiments 


“oF 
*. 


Availahility a _ gprs (ur) ;. order!» paper copy from pubs 
bees | Oe : = lisher (2800'N. ‘Woodward - ‘Ave., Bloom- ~ 7 
e. ©. - es field Hille, MI 48013), 
Materials and cost - 3 MF, $0.83; PC,. $4.95 \ 


‘Consumer economics focus A, F 


‘ 


of 


ideas and resources for use in grades K-8. Thepurposé-of the cards ia 


to help students understand basic economic and consumer, concepts through 


activities stregsing reading and writing skills. The activities deal 
with a variety of basic economic concepts; each card outlines one eco- | 
nomics topic and ‘suggests a related activity. Students create bulletin 


". boards ‘and dioramas, Summarize ideas related to the topics, draw charts _ 


and graphs, take field trips to local markets, define and illustrate 
terms on flash cards, simulate consumer roles, and write product reviews. 
Although appropriate grade levels are not designated for the activities, 
the developers suggest that teachers use the’ cards.with individual stu- 
dents or duplicate the cards le ll for classroom study. 


130.° GAMING/SIMULATIONS : CAREERS , PERSONAL FINANCE UNIT (ED 156 853) 


a) 


Publisher ‘ Project R-3, Lockheed Education. 

- * 3 - Systems; San Jose (California): Uni- | 
. . "fied School District” 

Publication date 1977 _ 

Availability : EDRS 

Materials and cost MF, $0.83; PC, $6.32 

Consumer economics focus _¢ 


Personal finance is the subject of this career-oriented gaming/ - 


sisnlation manual for grades 7-9. Directly linked'to basic skills {n 
reading and mathematics, each game‘or simulatiog contains the following: 
a summary of each Activity, a statement of learning objectives keyed to 


skill areas, a teacher's ‘guide, and required student materials. - - 
; Indluded are a simulation on writing checks and balancing checking 


accounts; a gamé“in which two students,.in the roles of bank tellers, 
compete while carrying out banking procedures; a family budget simula- 
tion in which students,” as heads of. ‘households, set up budgets and. plan 
expenditures and savings; and five case -studies designed to give stu- 
dents additional practice in dealing with personal finance. 


131. cUIDE TO FREE AND INEXPENSIVE CONSUMER ‘EDUCATION RESOURCES. 
‘(ED 130 949) : 


vay 


© o . F 
author (s)/editor(s) ° ) Carole A. Vickers 
: publisher a wo Marshall University: 
. a tee ee a ‘ 
"Publication date = 1976 o_o ee 
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: Materials ‘and. cost - ee ME, $0, 833 PC,..$21.32. . : 
Me Consumer. economics focus. A, cC, D, By G, H ee Mat ag ee —_ < moe 


this guide lists. sources of free or. inexpensive: consutier educa- 
“t1on materials for use in schools or for adults. The specific ‘contents a 8 
include an annotated bibliography of 149 publications: dealing with con= ( 
sumer education materjale, 77.articles in periodicafs. published in the ~... 
1970s, 53 audiovisual or multimedia kits, 145 books about consunher 
‘affairs and consumer education, 46 curriculum guides, 13° games and tis 
,  gdimulations, 26 programmed-instruction units, and’ 45 teaching units, ° 
-  @sson plans, and modules.—.The. entries are: ‘classified fie aati ‘to 
20° subject categories. , ee er co 


’ The author. suggests. that -chese concepts can ‘be used as the basic: 

‘for 4 semester course or organized ‘dato four modules of ‘shorter dura~ 
tion. (Concepts 11 through 14 are considered t® be so difficult. that _ 

they should only be used with advanced junior high school: students.) *. 
Each concept and its component. subconcepts is explained briefly.” TRE 


ener said alata and ei inert 


ee Sea Se Bas 


* final section lists suggested resource material. 
. - 7 
(132, - HANDBOOK FOR IN-SERVICE es IN CONSUMER EDUCATION (ep 152 626) 
7 Author(s)/editor(s) Thomas’M: Brooks St 
. Publisher Southern Illinois Univeratty, 7 ee i 
‘Publication date » 81977 ; . 
Availability : EDRS 7 
Materials and cost MF, $0.83; PC, $7.82 ° 
¢. Consumer economics focus A, B, C, E, f, Bs -2 : ; 


; This handbipok for secondary teachers fe tocused on: three topics 
» _ within the area of consutier education: financial management, consumer 
credit, and the consumer in the economy. An outline for a teaching 
unit .is- provided for each of these @pics. Although the topic outlines 
are comprehensive;/ they are not supplemented by complete lesson plans; 
instead, the. handbook includes several sample activities. This handbook 
includes materials which could .be useful to teachers of social studies, 
home economics, family living, e consumer math. A bibliography of , he 
resources is provided. . i 3 7 
133. IMPROVING CRITICAL READING THROUGH aes EDUCATION (EJ 4172 590) 


a author(s) /editor(s) ‘William D. Rader 
‘ Publisher - Socias Education 42, no. 1 (on: 18-20) 
- _ Publication date a January 1978 | , “ 
» _ Availability ~ "University Microfilms 
— “ Consumer economics focus ‘| F 
\ : ‘ : , 
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; _SOUEERE: . 7 


The. soe ae the Stattonahily of advertising to: beading 


consumer education, and| social studies and ‘recommends the develop- 00 


ment of ‘learning objactiives which reflect these’ relationships. The ° 
article: Leal mexplaine how to. teach: about advertising: 7 ia es studies 


4 : 
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134. "preretfcrzowas. PATTERNS FOR consti AND HOMEMAKING _EoicaTton 


_(ED,,199, 011). | | . 
oe _* california Department of. Education - 
' Publication date 1976 oe 
“Availability, "7 ERS. i. 
Materials ang cost “MF, #0. 83; PC, 3! 


Consumer economics focus” Gs E 
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In addition to: gonsdmer concepts -and generalicactone vettred” to 
8 


home* economics instruction, this illustrated. guide contains material 


on designing consumer education courses aiid suggestions for promoting | 
outreach to school’ and community. A 14-page section lists sblected . 
sources of consumer information and assistance. 


q 


* - 
~ 


135. INTRODUCING THE NATIONAL EcoNOMY TQ ELEMENTARY STUDENTS 
_ (EJ 157 604) 


. Author(s) /editor(s) ss . ‘Ethel dave 


-Pub¥isher Social Studies Journal 6, no.. 3. : | 
: (pp. 36-37) ; » 


Spring 1977 f 
Availability “University Microfilm 


Publication date 


ca * 


“¢ 


Consumer economics focus’. A “ 


‘This artidle presents. a money management ante helpful in explain- 


° ‘ing’ national and international economic systems to elementary BENGENER 


‘ 


? 


Individual, group, and class activities are described. 


Py 


136. LET'S DO ies carRabueLe CONSUMER EDUCATION (EI 140 087). 


, Janes V. Bruni and Helene Silverman’. . 


Author(s) /editor(s) 
| Publisher _— Arithmetic Teacher | 23; MO. 5” - Aes 
a . (pp. 324~332) ° i. 
Publication date 2 | May 1976 a 
' Availability | University Microfilms ; | 
Consumer economics focus A . —— 


A number of games.are described in this article, each of which 
will give children peantace in making change and operating with money. 
ve a _ 
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137. MAKING KIDS: SWINDLE-PROOY ces. 176: 428), 


‘Author (3)/edttor(a)|. ” -* Ronatd ¢,: oat ee 
Publisher i oo et fe Yearning 6, no. 3 4p. 36) 
: Publication date ©  Novémber 1977 i. = 

" Availability | University Microfilms, 

ey Consumer ‘economics rn. “BF, , 
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; >this sceicie describ 8 several consumer education activities for 
: eleuentary children, oe . | a Sn 
. 138. aa MODEL FOR PERSONAL FINANCE (ED 123 346). . 

. 4 Fi : 
‘publisher : i Fort and (oregon) Public Schoote - 
Publication date . i 1977 
Availability | _ EDRS ©. 

. Materials and. cost. = MF, $0. 83; -PC, 6. 32 
Consumer, ‘economics focus’ B,C; Ey F eee 


-Acunit plan for a course in consumer. education, required for medue 


ation from the Portland schools, is described in the document. The 
course, called "Personal Finance," covers two semesters and. involves 
instructors in. mathematics, social studies, and home economics. Ten . 
subject areas are covered: money management; spending, saving, and ° 


investing; credit; adyertising; small purchases; insurance; large pur- . 
chases; the consumer arid the .law; future alternatives; and math tools. . 


Goals and subtopics are presehted for each subject area along with ° 
oneness and PER sOPmence, ma ECALOES «., 


° 


139. MIDDLE SCHOOL/ JUNIOR HIGH CO-EDUCATIONAL MINI UNITS IN HOME ECO- 
_ ‘NOMICS, UNITS 15-17 (ED 133 537) « 


‘Publisher ~_ _ , _ Minnesota Department of Education 
‘Publication date . 1976 a 4 
“Availability re EDRS . , 
‘ Materials and cost . “MF, $0:83; PC, $9.32 
ce Consumer ecbnomics’ focus be C,.E : " ae 
« @ ut 


sumer behavior. The’ ‘guggested time required for completion of a untt 


“varies from three to nine. weeks, with those incorporating laboratory : 


experfence requiring. from six to nine weeks. Each unit comprises a 


information about suggested de level and time required for comple- 


brief inttfoductory Fe statement of rationale and objectives, 


' tion, a list of" ‘concepts ‘end 3 eralizations, teaching suggestions, 


‘and suppléméntary material. OTe eae ? 
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ee These three seifcon tained, home economics untie ‘are ‘Kocuasa on con~ 


fe 8 1600) vt LESSONS FROM. FoA (BD. 155 108) co en on . wt Re 
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NS 


ae Publisher Fee actin * ihe 3) Food and Drug ‘Adninistration- a 
= 4 % 7 Publication date / 1976 — 4 le oo e oe Fe 
availability 7 ‘2 OER, are, | le, a 
gee 2 , = Se ae ae 
, Materials and cost | a MF, "$0. 83; PC, $3. 32 
Consumer economics focus 7 E, F, I a ~~ re ao 
e . a eo: : . ° hy ie: aft a 
These short, de1f-contained lessons Present. nformatiion about et : 
ae topics of current. intexest in the*Food atid Drug ‘Addinistration. - The - ‘a 
ea ee . dessons.can be integrated into ongoing courses in elementary or ia en ee 
ee Tee secondary, reading, math, language arts, social studies, science, art, - 9 = * =: « ‘ 
health, consumer education, and home ‘economics. Among the topics . Pad | 
covered are nutrition, food and ‘drug safety, radiological health, and | 2 we 
procedures for making complaints to the FDA: Yor-each lesson, infor- °' , 
: »mation is given about grade level, objectives, skills, terials, 
teaching procedures, follew-up activitiés, and evaluati6én. Enough nae 
‘background material is included with. each lesson to igs the teacher . Be on al 
_ to use the material without further. research. oe ty he Bagi 8 
141. PLAYING STORE FOR REAL! “er 159. 363) a 
' Author(s) /editor(s) . Joyce Dahlquist a : 
; . Publisher ; : Arithmetic al 24, no. 3 aes 
_ . . , (pps 208-210) , 
7 ' Publication date. | March 1977, 
Availability | 7 ‘University Microfilms 
SO . Consumer economics socus hee | : ° . 7 1 
; . of : : Zz 
_ = The author of. this article describes how. fife graders can _ 
- learn consumer concepts by running their own, school supply store? The 
children take turns running the shop, purchasing supplies, completing : ‘ 
order blanks, compute, coynt change, arid’ keep records. ? 
9 rN . Zs .¢ \ : so 
- - & ty a2, PUTTING YOUR MONEY TO WORK (ED 147 601) an '. Ae ¢ 
" 7; * 4 _ i ; ; 
3 ' Pubjisher oe ‘Far West ieee for Educational 
m oe | — i ar Research and Development . : 
Wr a - Publication: date — 1977 MO a hee « Be 
ye ‘Avatlability. | an EDRS : 4 as, 
| Watenials,and cost = MF, $0:83; PC, $10. oh | 
= _ Consumer economic ‘focus oc . 


One 8 12 re in the Nabtod Auavican Career Hdweatton series, . * 
this unit 7 to help bras junior high ea students , 


- a . \ 5 . ; . 


«8 


a 0 Maina etct ° 


eB ge adeestand how to. manage money. resources, both on a. ‘personal ivi ast 

- ‘dn the world of work. “In: the. five activities, ‘students work indivi-’. 
~ “ dually and in small groups to: cOnsider. how: money As used; practice chedk 

7 writing and balancing a family: budget; examine the'use-and movement of - 

‘se gash, stocks, and other ‘assets: in a small. business;. learn how to apply 

-: fora loan; ‘and explore careers. involving money management. ¢ Each. acti- 

“vity includes objectives, student materials, and teaching suggestions. 


- bee . ; 
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Week og agp thane! 


- A test designed to measure mastery of thq. mnie eb ce ivan” og included ; 
ee with, gach yait, long cal an answer keys). 7 
a hi m3 ; ie oo - a . 7 
; > 4 wg." RELATING ECONOMIC IDEOLOGY. TO: CONSUMER rena t SUGGESTED. a 
— as IN ‘CONSUMER EDUCATION (ES 167 7 
a Author(s) /editor(s) a os Robert. 0. Herrpann. « a 
"Publisher 7 = Business Week 58, no. 1. (PP. 13-15) 
Publication date ) September. 10, 1977 . 
4 Availability: . oe _ "University ntcrottfna 
Pg. 9 & “Consumer eGonomics focus. |B, qo . as . 
| A unit in. consumer siucatton which is. Sestigned: to ai students . a 
ne : Ansight into the controversy about consumer protection poe coee, is a a 
~ «2 * aes in this article, : ~~ * , 
* rae RESOURCE Dig crore OF SELECTED CONSUMER EDUCATION MATERIALS 8 , «see 
, oo 7 GRADES K-8, ee) : _ oe De ; 
7 Publisher ~ - — . LMnots Office of Education, ——— 
Publication..date _ ~1976 © a 2 
: ; . ¥ : . wy 
Availability: ~ - 3 EDRS .. : ws 
Materials and cost '. MF, $0.83; PC, $3.32. ; « o 
* Consumer economics focus* A,°B, C, E, H a an . ‘. 
Be e This directory, coupiied in dn effort to inform teachers of the ns 
a wide variety of materials available to assist them. in. developing consu- : “4 
. _ mer education programs at the elementary level, lists and describes 29 , = 
a . Yesourcée guides, 30 books, 15 pefiodicals, 33 films, 32 filmstrips, 18% 
‘multimedia kits, and three miscellaneous articles. Among these mate— — 
rials. are bibliographies; directories of consumer offices: state curri~ oar 
culum guides; films on such topics as shoplifting, nutrition needs,: and Rosey 


free enterprise; kits dealing with money management and the taxpayer's 


-A linited sd of the booklets are avartenne free from the publisher. 


oa ; 145. ROLE-PLAYING: IN CONSUMER ECONOMICS: EDUCATOR (EJ 170° 577) 
_Alithor(s)/editor(s) M. Wells Singleton et al. 
ne = +t. “Publisher : \ | - Social ‘Studies ‘6B, no. 5 (pp. 202- -201) 
ee —" : 249 a «+ ¢@ TOR". os . @ 
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‘role; ‘and articles about primary school programs in consumer education. ~ 
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"Publication date \ 
, Avadlability ~. eh oo 
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‘ University Microfiins 
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: The’ tescher! r responsibilities in coriducting votacpiagian” 
“situations in. conguingy: ‘i Hot ace are iscussed dn:this;article. Four © 
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_ 146. “SCHEME. FOR CONSUMER EDUCATION: (BT 140 838), 


ae “author (2) /edtior (8) 7 Betty Wolfe. ie gf is 
ce Publisher | Illinois tedcher ‘of Home’ Econond és a " 
7 . 19, no. 5 (pp. 266-273), ae eee ee 
» > Publication date May/June 1976 * a / 
| Availability oy University icrofiins at gi a 
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. The au or, a home eee teacher, ‘describes a 30-echdol edu-. 


y vs 


‘cational ‘experiment in which stydents spend only one-quarter of their 
school week in regular group meetings. - Suggestions are offered for 


effective teaching in an. individualized, experience-based program, along. 


with two sample instructional .units chat ipgegrate consumer eoneencn 


with homemaking ecuceenon 


a a 


(147, SOURCE UNIT er PLANNING (ED 146 434)" 


Author (s) /editor(s) Robert Tuttle 
. Publisher _ Colorado State eae Tey 
~ - Publication date . £1977 | 
_ availability’ 6.- °° RDRS* 


"Materials and cost~ 


Consumer economics focus -¢, I 
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MF, $0. 83; PC, $6. 32 


, Thig guide is desi gied to help vocat sal sertculture students 
Zz develop 4 basic understanding of farm“family estate pl ee and of - the: . 
pdanning tobls available along with the spe eases ne 


atid. implement effective farm ‘family eatate \plans. . 
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>, Shopping skills.» The first three patte contain brief: deactiptious of. 


“ERIC. 
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activities, and selected resources. on money ‘wandgement , credtt, and 


' to exercises,. checklists, and ‘tips on ways to. stretch dollars: Part ' 4 Rs cp 
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Availability — 4 EDRS (MF) ; paper. copy not. available _ canoe 
“Materials and cost... _MF,. $0.83 * ae ee me a ror gs oo 


Consumer: economics focus : re ey - ee ee 


ure 
ome ee. 


. this booklet. ex secondaty teachers. contains readings ‘atudant” 


mens 


suggésts class ‘activities--shopping sprees with play: money; role: play- ge EE 


_. ing, class discussions, and case studies. Part 5 cites selected | 

. Yesources for consumer /marketplace education. These materials would. - S$ a, 
be particularly useful to teachers who are just beginning to teach... ae. 
Consumer economics and who ‘have ‘not ° enveloped, their own materials. ae J. 


149. , TEACHING CONSUMER, EDUCATION (ED 150 328) 7 an a 


nr) Author (s) /editor (s).. ms David Graft et SO eg e Oe ee 
Publisher - = ——s*-. ‘Delta Pi Epsilon gt oO 
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Materials and cost = “MF, $0.83; PC, $4.82. ~ 
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This four-part teaching guide provides secondary usiness teachers | 

with. ideas for.teaching consumer education and -assistance ‘in strengthéen- 

ing course content and-methodology. - Part 1 ‘provides an overview of con- 

sumer education, course objectives, content ateas,.and teaching/learning 


strategies. -Part 2 presents topical outlines for ten consumer’ education 
course content areas; - each outline is accompanied by suggested teacher -. 


and student readings and descriptions. of. several Strategies to-be used 


in teaching specific content. Part 3 briefly discusses methods for . . 


_ evaluating the, ,students,’ the teacher, and the course. Part 4 lists . 
| Yesource materials and includes a consumer education test and answers, 
references, and Deer vesunice BF € 


By periodicals, and films. | 
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' The nateriais in this’ curriculum Saide.; are designed to set. the 


stage for more-intensive ‘curriculum development around this ‘topic... : a 


‘Eleven manuals (covering public ‘transportation, transportation and. ‘the 
environment, transportation safety, and bicycles), available separ-. 
ately, may: be. used in conjunction with this. guide or independently 


of it. 


Thé guide consists of three. major parts: 


an introduction, a 


set of 20 curriculum units on transportation ‘topics, and a section on 


+ Fesources.. . 


graphy. 


Each unit contains a rationale, activities, and a biblio- - 
‘The resources section contains instructions: for: developing 


curriculum units,’a discussion of appropriate. teaching methods, cross- 
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= as information and materials for students and teachers. - 
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~ CONSUMER ‘ ORGANIZATIONS AND, PERTODICALS See 
i oe, ae, a re an eke er ee 2 eae 
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: _Every day’ ha "he inated States, new. consumer organizations seen to. 


‘spring: up. Some are ‘devoted to specdfic™ ‘causes,. such as etlergy conser~ 
‘vation or lower.’ insurance rates... Others,. more general in nature, are’: 
designed to serve as advocates for individuals: Incteasingly,. business. 
and tndustry are. establishing consumer -affairsedffices, in order "to 

e attend to. the. ‘interests and concerns of their: customers. 


‘Gthis section of the. sourcebook deserihes. a number of. eee con-- 


sumer agencies--both local and national--and’ private. consumer organiza~ 


tions. We have not attempted to: provide a compfehensive ligt, but. 
merely some-examples of the types of organizations and ‘associations = 

® which exist, To locate consumer ' organizations in your area, check. 
“Aocal)” ‘county, ‘and state governments; indystries ‘and=busines 
fessional and fraternal organizations; technical and Sg mere 
’ Mary consumer organizations will provide speakera at no char e as well 


me : : : 
“§ “This section also includes an ananeated list ¢ consumer publicas, * 4 
tions (mostly newsletters) which. teachers may find “useful; Here again, . 


‘this list is representative rather: tkan Comprehensive. = “‘Teadhers may 


_. want to use this’ list as a. starting. point was developing. their: own |. 
7 liste, of information resources. Seon _ ee * 
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on 7 a “State and. focal 1 Level. ay ee tebe. SE Se ape ye PE a 


‘es : oe > ¢ * on” . ote 

. 7 — > Sima Lb: Claims Courts. “-Avadlable in’ most states, these civil’ court's a Bye ee 
= _ handle’ cénsumer cotiplaints involving amounts up to $3,000, “depending” om 28 
a a state law. Conducted hore informally than trial courts, without, juries . ..° ° 


— atid: often without attoeneys; .emall claimd courts | ‘offer. effettive: .pro~ * i" car? 2 
: cesses /for handling consumer problems. 2. Bae ny ware ed a 


ae 4 a Conaiinas Affairs Depa tments. of. ‘Local, District Attorneys’ ar: eg Pee 

\ a _ Attorney: Generals! Offices. + Because their staff members are familiar °" +. | 

ha Be 8 “We ‘with*’local taws, these . agencies often can be of immediate absistance ta ee Se 

ae a eat “e ‘the consumer by applying direct. pressure. to resolve issues. .Thig 45... sem ae ene 
2 particularly: ‘trite’ “when an’ Andiva ual’ has- a complaint’ aga major - 

- Budiness qr: corporation.” ' bg be * a oe rae 
pi ne 2 ee, rn a ar Cn Oe 
oe y National Level; 4), ee Se ee ee a ea 
eS gh #8 y - Consuiner "wdueation Resource Network. The U.S. Office of. ene a 

Mucation* est4plished CERN to provide training and disseminate matetials — . 
a *-and information for consumers and teachers. Contact: ‘“Consuger Educa~ ==, - 
oy a tion Resource Network, 1500 Wilson Blvd., Suite 800, ey VA-22209, ee 


7S The toll-free hotline is -800/336- 0223. “aes 3  o 


- i Jo» Consumer iriformat ion Center's, Under the adipices of ‘thf General: =e ane 
Mee ae ‘Services Administration, this: center publishes a free quarterly catalog.” ae 
aa - ;  . Which describés low-cost publications for’ cbnsumerg. fontact: ae ee 5 oe 


ae oe _ Information Genter, Pueblo, ' co 82009. ge a, a Oy, 


aa a Congiimer ‘Product’ ‘safety. Commission Established in 1973 in am. - 
oe attempt to reduce’. unreasonable risks’ of. _Anjury. associated with; consumer 
wo jr ° Fe tecgen this agency can revoke a product’ safety, standard or a bane 
= \/ “There are 13 regional offices in mdditdon to the hationaloffice.: Con». °°” 4° 
a oe. ‘tact: Consumer ‘Product ‘Safety Commission, ‘Washidgton, ‘DC 20207. The’. et 2 
a ; - | ";toll+free: hotline is’ 800/6,38=2666 . m4 ; : ae 4 = sas 
eS a ‘Enviroabentad Pretection: ‘agency. thie «PA eierainees ‘and initiates pe 
+ federdl action to, protec the, environment - ‘through conttol of all. types. ae 


et toon. Of pollution. Cantact: ‘Special. Assistant "for. Consumag ' Affairs, ,Ekviron-’ eee 
e U7 "+. ‘mental Protection Agency, ay MBC vg: SW, Room. ArdO1, ‘Washington, aS 
ee «, 20460. - 9 - -_ ao. Oe aw am 8 ae ee Oe ee 
es Se ee : : a 
Jor Federal ‘Trade CommisSione ‘This “agency protects ‘the’ public from eo me 
ae pee eS anticompetitive. business behavior aq, well ag. from unfair and. g@ceptive cai 
ss, . ', trade practices, . Information: on sp@ific consumer~ questions ‘can be" et 
aa : ‘obtained upon request. Contact: .Federal Trade ‘Comms sony, Sanet ate. Pe YF ig 
eee "arid Pennsyiwfania "Ave., NW, Washington, DC 20580. . nee o> iad 
Re - es Food and Drug Administration. The FDA ajeyres: atecaaee: ‘that food -. —° 5 
es ay Tn and wholegome,: that drugs | ake¢safe and effective, and that © * 7° ‘4 
- * Be /< - eosmeticg are safe. ‘Contact: . Food. and Drug Administration; 5600, a a 
a Fishers Lane, Mockystte 20852. - aa > ’ oy tN a nr eo. | 
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ae Ld Ce 2 ee a ee ee 
ie » Office oF ¢ Cohsumer Affaiza.. Located tn the a Sages of Health | 
and Welfare, ‘this: office assures thet. consumars' interests are reflected. 
ada federal policy and ‘legislation: — Contact?” Chief, Cotisumer Complaint — 
Staff, Office of Consumer. sMeedigu.0 Denerenent of" ae and Welfare, 


Ro oe ‘Maahington, . QC 20201. ok ee ' re - 
i ae? : a ae « eye a —_— ee ese a eet 
ae om a ; 4 gt ad . ‘ He 7 i tts : ; 1 : : cae i gc ) sae 
a oe oe ‘Private ‘Organtraticns oe ripe _ a 


Better Business Bureau.. ‘Local béanches{of" this agency can penta 
consumers with information about firms and or’ganizationa’in their cbm-. 
a munities. -The information available from BBB includes how long @ firm | 

- has. been in business, whether: complaints ave been ‘lodged againat: Ate 
* — gnd its general reputation for reliability. Many local offices use. : 

‘Tarbitration panels to resolve disputes. ar the. telephone, bogk for Ae av eae 

- the. address of; the. nearest, BBB or write tok ; 

» Bureaus, 1150 7th St., NW, ‘Washington, De.2 OP, 


‘Consume Federation of America. The nation's largest. consumer ae 
‘ organization, this, federation of more than 225 individual groups MB et 
_, dedicated to consumer advocacy, information, and education. Contact? 
- Consumer Federation of sails: wu 14th ie NW, Room 901, ‘Washingron, 
DC 20005. f =~ 


~ 


“ “’ 


or 


sl agieiies Résearch, bias. ‘this organization ‘tefte -congumer prod~ 
‘ucts in. its, laboratories and reports ‘dts: findings in Consumer Research 
magazine. ontact: Consumers' Research, Inc. ,«Waalington, NJ 07882." 


Consumers Union of the united ‘States, Inc. Consumers Union. ig an . 
- independent, nonprofit produét ‘testing’ organization which conducta - 

_ Yegéarch and prepares educational materials on, many consumér topics. 
Its_ monthly publication, Consumer Reports, is also issued in a class~- 
room edition. Contact: Consumers Union of the, United ‘States; Inés 5° 
256 Washington, St., Mount Vernon, NY 10 50. : 


. 
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Major Appliance Consumer Action Panel. MACAP, funded by dppitance” 
"industry trade associations, helps consumers solve problems with deal- 
‘ers, service agencies, ‘or manufacturers when they have been unable to. 
"resolve complaints cepeat py maple household appliances. Contact: 
Major Appliance Consumer Action Panel, ‘20 N. Wacker Dr., Chicago, PL”: 
bce me 


7 National, Automobile Dealers Association.’ NADA's Automobile -Con-_ 
: » sumer, Action Progra, available in-29 states, 1s a commission of ‘deal- 
oe ers’ and consumers which meets to discuss and recommend solutions to 
‘consumer problems, that ‘cannot be resolved ‘at the dealet level. Contact: ~~ 
- “Manager of Consumer Affairs, National “Automobile Dealer 4aeoctation, 
: aay Westport Dr., McLean, VA 22201. - 7 


“National Consumers League. The NCL has udviced for 80. yéars to 
ata aks ‘the consumer's voice in‘the marketplace. Through education, 
. lobbying, . grass-roots: consumer participation, and dialogues With busi- 
- ness, Labor, and the community, NCL promotes individual and collective’ 
‘consumet “tn£luence. Contact: National Consumers League, 1522. 7 St., NW, 

. a  Sudte 406, Washington, DC 20005 eee Tem ee au Ys 
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’ acer Nevalecter Aetloa Coundsl chee cae 162 Stanrey: ae a tty 
_ xflall, University qf.) ssouri, Columbia ». MO 65211. ° Published » oe ae 

‘ nine times yearly, 'S ember through May;: subscription | ‘automatic Se aS aE 

r. with: ‘regular nepbership in ACCI, $20.00, per year. “His Pe ne ee 


~s come POP dt ~~? 


ee 83 This four-page newsigtter ‘presents ‘information ‘about: toon Pe es fe cn 
sy 8 Mews of other. ¢otisumer-oriented’ ‘organizations and ¢their’ activin 0 CO ee 
a ‘ties; information about federal, , tate, local, ant foreign. oon= J. PTE Se a 
cae ' sumer action; ‘and Teviets ‘of recebtly Published: Consumer; , POROURCR og i a 

= -materfals, ' . a i Ry SO a we so 
. Changing Times. Fislikcer We Washington Editors, trie. , 1729 H Ses} N We a 
, Washington; DC 20006. Published monthly ; $12. 00.per year. be ase "ie te 


Co Changing Times contains. short article of practical interest. - ay, te 4 
"ss \ in the fields of hpusing, food, and mediciffe as well as ‘arti¢les © ae eS 
on ‘taxes, advertising, insurance, and product evaluation, ’, re ee ed 


cascade U.S. Office of ecveined Affairs, ‘SupeFiateadene’ ‘Of ‘Doci~" a ot 
v. + ments, U.S. Government. Printing: Office, Washington,’ be 20402. 2 ee oe 
- Published semimanthly; $4.00 “per year. dow Pass ta 


nS Consumer News reports ‘on: consumer programs sponsored hy- - ie 
. various federal agencies, new federal régulations, and new publi- ” ae 
ah -cations, A’ supplement, Consumer Register, summarizes - major -con- _* < , " 
a sumer “Proposals. being considered by federal sgencies. ° a ’ | > a 
Consumer Information Catalogue. General Services: Aduiniatration, Use. 3° Wa oe 
Government Printing Office,, Consumer information Canker, Pueblo, , 
co 81009. Published quarterly; free.- ; 


’ ‘This: ‘catalog lists more than 150 free consumer information ee ee 
publications and nearly 100 sales publications about various con* ea ee 
Sumer issues, ranging. from instructions. for répairing cars to ee ae 
descriptions of available smoke~detector devices. A (catalog, Ce ae 
consumer publications ‘itn Spanish ‘is ‘also: BvaLEAD ACs ; ies ‘Te oe 

i." ‘ - . 

; Consumer Reports, “Consumers Union of: the United States, Inc., 256 are 

Washington St., Mt. Vatants NY  10550., pupee ened monthly; es . -~ 
per year... oy 


Ste 


' ‘ Consumer Reports provides ‘advice: ‘for purchasers. and ratings . 
of specific models produced. by different manufacturers of cars, a gt F 
tpplisincan,, st paaal ‘hoysehold goods, and many. other, items, Ons . - ae 


. Consumers! faseasen. Consumers! Research, Ines, Washington, ns07082. " att, ay 
a Published monthly; $12. 00 Perv year. . 2s _ 4 8 


Consumers’ ‘Research presents ‘articles which compare different” - , 
_ types of products and ‘the brands of ‘various manufacturers in order 
to help. the consumers make wise choices in purchasing such items 
as -carpets,. eteraq oe cameras ,. and. automobiles. - 


’ 
: . . wet. 
* ie ‘ “ : . ’ . ae ‘ ‘ f 
a, * ‘ ve ‘ * 
. ° ‘i * * . 


slo 7 oes 


ee 


oe moe _Oprrent: ‘consumer, - Reet Tanavat ines a ‘Soi Lake. Povedt Aves, — 
ce ae oy ‘Highwood, IL. 60040: . PubMished meh: September’ Leona June; 
ee ae ee ce “$3. 25 per years scr et a er eae. 


PO i OE A gubrent Consumer de a ‘tiaely congundt eddeation pata oe x 
5 ow + published specifically for high schogl scudenta’ ‘classroom use, a ee 
7 | *Each teaue ,contains sections on,cons' erclaw, money management, 90 0 eeu 
"and puying. and ‘using’ ‘goods and services. in addition to a lead — ee ee 
.  atsicle on an. important’ ‘consumer education topic, a ae Am “hae Et. ooh SOE 
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Oe ays BveFybody Money: “the Credit oe ien Miswaine: for Consuinexs. a od, Man 
a ee Union. National Association, P.0..Box 431, Madison, WI 53701.. Pyb- <i 
as y  paehed. quarterly; available free at most credit. unions. a Ao ee eee 


Ae. ere *"Byexybody.' s Money features, brief ‘dLlustrated articles on ‘food, -:. 
“ol. +) housing, clothing, truth dn. lending, ‘Sgpinetice,. and ee items of ©”. ; 
i -gonsutier interest. . : . se ee 
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FDA. Consumer. U.S. Government Printing Office * ‘Washington, me 20402. 
Published, 10 “times ‘a year; $12.00: per ‘year, :- 


\ - + « FDA! Consymar is a.glosay, lavistily Allustrated publication of } 
Ss, ‘the Food and Drug Administration, deVdtad. to informing the public” j 

B.S. about the scope and success of the FDA's activities on behalf of = = = 8  . aa 
“sepnsumers., Written in clear and concise (if not imple) language, | a2 es 
Mais magazine is both interesting and, informative’: Regular. depart- . 
Wients are. "Update," "Consumer Forum," "News Highlights," "Regional 
A ci eae an. Rypor te," Seizures and Postal Service Cases," and "Notice of; Poo ae oe 
es ry LY, X ‘* gment.'' Each 40-page issue contains five feature articles on poe 4 
~ 2 “ eueh topica..ag food additives, nutritéon in: processed foods, the . a 


ye cRblicéharin ban, and cosmetic ingredients. Most features-are writ- a. 

"Sten. by the staf¥ of the FDA's Office of Public Affairs, and bine - 

ae ee reflect that ‘biad cy ~ _ a ae Re ee os o 

as : = ‘hae ; : an ar ‘ & ' 
Forum. qd. C.. Penney Co.. 1301 Avenue of the Americas, New York, NY 10019. 

- 1%. | Published twice yearly (spring/summer, fall/winter); single ‘copies 

a “free from local store managers; in quantity,-$1:25 éach. . ' 


Be ae Le 2 Forum.is one of a number of educational publications and. s sts 
re 1, teaching units publiahed by J.C. Penney which focus on emerging | , 
consumer issues. A well prepared and researched magazine, it pre- i 
‘a sents, the views of a lumber of people on specific consumer’ topics. «=|, - = a 

; _ While Forum can. be used by students, its high readability Tevet : 
 ‘nakes it: tiore suitable for ‘use’ as ‘a teacher resource. . i ies 


e% veh 


Me Neg Fron the Center. for the Study, of the Consumer. Movement: Consumers a. 
- ; = Unit mn, Foundation, Inc., 256 Washington St., Mount eee NY 10550." , ‘ 
7 “Published oecasional ly; - free o quest. — 


cae : 9 | 
ie Se -+ . News, reports on activities. of the Center for the Study of tbe Par i: 
* >", Consumer Movement and offers other information‘ about the histo = ct 

‘ of the cénsumer movement. One example of a topic which’ is treated ts : 
historically in the News is ‘stoking ‘as a. health problem ard its me 
treatment in the Unifed § States. Oe, ses CPS gee oe es 


woos 


- of the’ "Summary’ Evaluation." 


|. This instrument - ti an, ‘sdestation of the Giersontua aterials® 


" Analysi's System (CMAS), long form. (Boulder, Colo: :": Soot ScLence 


“Education Consértium, 1971). <The usér may wish to use. entire eo 
> instrument on only one get of materials, selecting a sh rtensd, vers- 


ton for further. materiais. analyses. ‘ This instrument was used tor 
analyze all of the student ‘materials described in this ourcebook. ~) 


The numerical scoring | ‘system suggested: for use ‘with this er ae 


ment should be used in conjunction with specific. local] conéumer edu- | 
“cation objectives. Each district should identify its bjectives tow : 


consumer education’ ‘and a rank'order for, those objecti is. “For example, : 


as a result of its priorities, ‘some districts: may see bilingual mate~: 
rials, while other districts may consider decision-making’ akills: to 
be more important. | After districts. establish their o jectives and’ 

- priorities, they may use the scoring system, to weigh the' specific 
vaspects of the curriculum which: they consider to be most critical. 

This procedure may lead to the selection of materials, which have.a . 
lower total. score than other materials but which are. exceptionally 


strong in the areas considered important by the user. Total scorts 


provide only a general evaluation of materials; they indicate little 
about specific strengths or wenkneseee oF relationship ‘to. ee 
district goals. 


Sections 2; ae and 5 of this instrument conte ie questions. which . 


can be answered-by selecting a number from 1 to 7 on a continuum below 
the question. After selecting an appropriate number, the analyst“ .'' 
records that number in the. space labeled "Score" to the right of the — 
-continuum. At the end of each section, the analyst determines the — 
total score for that section by adding up the numerical regponses to. 
the questions. This total should be recorded at the end of each sec 
tion in the space marked "Total Score" ,and also on the a a line 
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‘els of targa a ot _ - me a ee oe oe 


" (rroiny series/packaze_ . eee i ee 
i ’ A eo . sa) i a es a a 


“author (2) /davetopar(a)/adsto: (a) ~ a See ee ee 


’ Grade level(s) 


at 


vl. Average usefulness 7-165 


Materials and cost 


2 a a: * — Summary Evaluation. 


Publisher/source | a eo ae 


‘ 
ne 


pate. published __ a if 


BRIC retrieval number 


. 


| (Record the, appropriate infdymation, as: the analysis is: 5 cogpleted. ) 


Tas Number a Title a Maximum Score Possible ie eee Scone 
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(2. : jeocatfonal quality Sy 105 
f ee ae . 


3. 0 -Spndiitions of Use no ,70, 0 7 
“s 4.0. dinstructionad Theory 8 
an land: Teaching Strat- = oe my . 
o . | * * tegies: se? 28 — ’ “< 
5.0 Evaluation -. . >) 
6 eg . & 


“TOTAL: | HO 238 


Summary Rating * ' i. nll m 
. re F oes 


“High usefulness «166-238 on 


. . 


Low usefulnes’.. - 0-86 a os 
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eR neh o- das ‘1.0 Phy nical | Characteriats. ca. 


i ‘ . 62s: "y aly 
eae MU : 7 Bs y : . | oN 25 
Be Fae This section pievides a gene al. overview of the: + pyntoat and: i Siig 08 < 


a - f See “descriptive chatacteristics, of t e materials.” ge eS i. ee 


oe in es eee 
; Ss 1. ¥ te ‘this’ material deaigned. ff or. ‘Glastroom saatricttont 7 ne 
; ; a : Yeo. we ad ‘No mg ; ; - se , x 7 : rs , aM | : mee 7 me 
2 this aterial ‘approachés consumer: education: from the Podnt: of a hes 
view of ‘the follpwing’ curriculum areaezs - "| | Bee 
_ Bustiess ‘2 bse 3 Home economics oe » Poa Re 
, kt. . . . < Fy 


“a a oe a: 
oe ae ' Career education a. ‘Legal. education/Political, 


~ Feology/esivironnent ” ‘aciente_ 


‘Other (specify) _ fg 


ia. Ae eee eee on the following ‘content area (a): | rr : 


| General coneymer issues we -. Consumer representar tod. 2: 


Financial management. and + / — Special problens (ads and: an 
credit. , _ - safety): ne 3 
ae | Furchasing . Federal saetagance ln . . 
e ae ve Basic economics of the . saa ee A 
ee marketplace ; ; Government: regulat vei gg A 
; : . Energy ‘consumption and ar a a : 
. conservation _, Other (specify) 
; Legal rights, consumer law aes : : oa 
1.4 For what grade level(s) are these materials most appropriate? ; 
‘ a * ; . . x 
As indicated by author(s) /developer (s)/pyblisher (s) : 
_ As assessed by analyst - : 
1.5 What is the reading (grade) level ‘of these materials? , & 
I, oo As indicated by author (s) /developer (s) /publisher (6), 4 
eis AL | _ - As assessed by analyst \ 
Not. applicable = tee Boy ee 
; — ; et aero ve ee « 


ra 


“a # - . 31.6 These materials are suitable for use with. studgnte Sf Ahat ‘academic 
s ~ A ‘status? - (Gifted, average,,.sley, Sanrhers, . a1 students. ya. 4 * 


ra indicated by ‘author (8) /developer (5) /publisher(s) _ a 


2 


a age ee “assessed by analyst_ 
1.7 What: ‘edind of ‘spacial training or preparation would a teacher gana 
7 AEG" use these materials eppecetvely? : 


: : 
‘ 5 ne 
mor’ 
| i «SS 
fy y : veo. 
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tag! ‘Indicheed by author (9) /devaloper(e}/pubtiaber()_ 


Ae Assessed by analyst ‘ — erie - ee Su ce hi Nt eae ee! 
Ls 8. ‘How ‘much. topo. is: aquired on use these materiale?’ o Low shee 
“a . One. class period _ ~ One semester_ - _ m He i : | - s 
Several class periods One full school year 3 rar: ; . Pan caed 
Several waeka_ a a Other (specify): = a See, Se aoe 


1. 9 Which of the, following components are’ included in, the materials _ cares 
package? ~ ee a 


“Printed Materials = Title a gat 
Student text .3 2 3 a se tas ES Cece tp 


Other printed student’. 
_matertala (specify) 


Teacher's guide 


Other printed teacher 
materials (specify) 


Duplicating masters of 
Student materials © 


Tests sis we 


a 


Multimedia, Materials ; e.g ar 
. Film a 7 ., _= = ee . | 


Filmstrip 


——— 
Record 
Cassette. = La eee 

Other materials . _ a 7 _* < : G ¥e 
yaee (specify) : 
* Other Materials 
(apecify) 
—{+——_ 


1.10 Are bilingual editions of this’ material available? * 


Yes . No = oe . a2 


S ceomamenmmmmnmmel 


‘If 30 specify language(s) 


Le ec en ‘Note:: A patianale isa phdabeopiie: poaledon on cdacakipa en’t by". 
bog lt a curriculum developer. «It ‘comprises. thé ‘assumptions and goals. which” 
a. ae * "the. 
So dng objectives, “content, ‘atrategies, ‘and evalvation. processes in’ 
Jo the curriculum. . Objectivés of curticulum. naterials,, ate ‘statements 
>". that’ dndicate’ the waye. ‘dn whi Yatudents are’ expected: to change . their 
. ., ‘sktlls, knowledge, values, and behavior as a result. of: ‘using. the . 
. *. " materdals. 


he . . Affective objectives are related to the: presence: of values and atti< 
yi)... os. tudes in, the materials and the commitments to felists or actisgs: pro- ° 
. moted by the materials. 7 


To what extent. 4s. the rationale we developed and clearly 
stated? ene 3 eR oe 
oe ae: /. ae a ee L 
| 7 > 2 wee 3 as aa ce = 
= ‘ ge J Not at all + ie '. Great extent: 


sae 


‘ 2.1.2 How clear is ‘the statement of ‘cognitive objectives? * 
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